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1. Abstract

1.1 Keywords

Image, Body, Fashion, Mass Media, Celebrity, Approriation, Digital Print

This collection is an observation of the relationship between celebrity cultu-
re, fashion and the female form. Exploring how the modern fashion image 
is communicated to a wider audience through mass media. At the same the 
work aims to explore new ways of developing clothing from a 
starting point in figurative prints. The work explores the body as the new 
context of the celebrity image in order to display different perspectives of 
both image and body. This has been found through an interaction between 
print and body, the visual perception within the relationship of these and 
from a social point of view. 

The work displays thoughts regarding perspectives on body ideals, female 
stereotypes, fashion, clothing, mass media and fame in today’s society.  
The bodies of celebrities are seen as walking billboards and advertisement 
for designers, the work questions this adopted culture by highlighting the 
phenomenon. While the work is a comment on the ridiculousness within the 
mass media and celebrity worship, it is also a homage to these women who 
have put a mark in fashion history. The final result could be seen as a series 
examples of possible outcomes from working with the image in relation to 
body. But also as a statement on how the current state of fashion, where new 
ideas seem less important as who is wearing what.
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2. Background

2.1.  Mass Media and Celebrity Worship
In today’s society we consume mass media on an everyday basis. Mass media as a system of communica-
tion that mediates between small groups of specialized cultural producers, reaching a large group of cultural 
consumers. It channels different kinds of pre-existing information from any level of culture through images, 
moving pictures, sound and text. Historians regard the invention of printing as the start of the mass media 
era, while the way we are being exposed to the mass media today are a unique twentieth-century experience 
(Walker, 1983) .

We live in world that is obsessed with fame and celebrity culture. Images of celebrities are flashing before 
our eyes on a daily basis through the communication of mass media. They have become a natural part of our 
everyday life and this creates an illusion of intimacy towards them which makes us want to get even closer. 
We want to know about their love life, what they are wearing, eating or where they are going on vacation. 
The reason for this escapism has to do with our wish to turn to the glossy world of celebrities for comfort 
and escape when our lifestyles do not feel complete (Fig 1.) (Lawrence, 2009)

Young people of today strive for fame and success. According to Cooper Lawrence and her book The Cult 
of Celebrity, she draws a parallel to the reality TV shows that make celebrities out of people who does not 
have any particular skill. These people are getting famous because of their looks and persona. This kind of 
fame is likely to fade out in order to make room for new stars that will soon disappear as well. Andy War-
hol described this phenomena in the 1960’s by calling it ”the fifteen minutes of fame”. Later, he twisted the 
words by saying ”In the future, everyone will be world-famous for 15 minutes” (Lawrence, 2009). The quote 
could be related to the way we create our own fame on social media in today’s society. Social medias such 
as Instagram, blogs and Youtube have made it possible for ordinary people to build their own platforms and 
create their own fame, a kind of fame much like the one attained by the reality TV celebrities. Through soci-
al media, the road towards this new kind of fame have become more available to the common man.

Fig 1. Tabloid cover. Peoples magazine. Showing how we consume 
celebrity gossip. 

Fig 2. Andy Warhol

2.2 Introduction to the Field

2.2.1 The Arts and the Mass Media
Throughout history, art has been defined in to three categories; sculpture, architecture and painting. These 
arts where the prevailing ideals due to the opinions by individuals in power positions and institutions such as 
kings, aristocrats, the church and governments. This climate has radically changed since the mid nineteenth 
century and today our society is not longer dominated by the fine arts but by the communication of mass media 
(Walker, 1983). The change was a result of the industrial revolution where the emerge of an urban consumer 
society started to take place. New technique, such as different types of machines played a crucial part in this 
development. For instance, the camera and new printing techniques replaced the reproduction of colored ima-
ges that many painters made by hand before mass production started to take over ( Walker, 1983).

During the 1950s a new movement started to evolve; Pop art, short for popular art. The practitioners brought in 
mass media material and popular culture imagery in the work. Pop art is sometimes defined as meta-art, taking 
existing objects or images and making a representation of reality through mechanical means (Walker, 1983).

The works are often aiming to underline the banal and kitschy elements of culture with a sense of humor and 
irony through the use of iconography, elements from graphic design, packaging and celebrity culture. One ex-
ample is Andy Warhol, a pioneer within the movement and his most famous work Marilyn Diptych (1962) (Fig 
2.), where he explored the cult of celebrity by repeating the portrait of the famous actress Marilyn Monroe. By 
highlighting the stereotypical facial features in lips, hair and eyeshadow through different contrasting colors 
he explored the iconic qualities of the original face (Walker 1983).

Fig.3 Marilyn Diptych by Andy Warhol, 1962



Fig 4. Internet memes of Angelina Jolie, Acadamy Awards, 2012

”There is a connection in 
images that are not my own 
and there is comfort in that 

connection to strangers. 
These images that are visited 

daily and hourly do not function as 
representation. It is a complex web of 

sociality that 
is mediated and 

arguably produced through the 
practice of making, sharing, 
consuming and reacting to 

digital images.” 

(Lisa Ehlin, 2015)

2.2.2 Internet Memes
Through the introduction of new media, such as smart phones and computers, anyone could participate in the 
act of making and sharing mass media images online. One example of this is the phenomena internet memes. 
The definition of a meme (on the internet) is, according to the dictionary, ”an idea, image, video, etc. that is 
spread very quickly on the internet” (Cambridge Dictionary, 2016). Memes are cultural imitations that evol-
ves in order to explain how rumors, catch-phrases or fashion trends replicates through population (Dawkins, 
1975). An example of this is the image of Angelina Jolie from the Academy Awards in 2012, where her leg 
became the subject of photoshopped memes and parodies online (Fig 4.).

Pop Art’s idea of exploring the cult of celebrity and the internet memes online are both investigating ways 
of highlighting stereotypical features within mass media imagery and the use of humor in order to question 
the impact stars have on our lives. A meme is, unlike Pop Art, not a a state of the arts, it is a cultural pheno-
mena with a short lifecycle. Lisa Ehlin describes the phenomena in her thesis Becoming Image (2015), ”It is 
a complex web of sociality that is mediated and arguably produced through the practice of making, sharing 
consuming and reacting to digital images.”
Looking upon the way Pop Art and internet memes showcases the effect celebrities have upon us, how could-
this be translated in to wearing? In order to investigate celebrity worship, the concept of underlining stereo-
typical features within celebrity imagery is a powerful tool and will be explored in this project. 



Fig 5. Souper Dress, Cambell, Andy Warhol, 1966-67

Fig 7. Celebrity Obsessions, Ann-Sofie Back, 2008

Fig 6. Jeremy Scott for Moschino, 2014

2.2.3 Mass Media in Fashion
Many designers have been approaching the phenomena of mass media in a fashion context. One of the first 
examples of that is the iconic Souper Dress (Fig 7.), that was made by the company Cambell in collaboration 
with Andy Warhol. The dresses, made out of paper screen prints were throwaways and worked as advertising 
for the company.

Another example in fashion design is Jeremy Scott who absorbs references of popular culture, pop art and 
consumerism, mostly through digital print in his collections. In the 2014 fall/winter collection for Moschino 
(Fig 8.), Scott investigated the idea of fashion as a phenomena by making a parallel to the fast food industry. 
In terms of shape, Scott explored silhouettes from the classic channel suit and haute couture stereotypes with 
applied prints and typography from the fast food industry such as McDonald’s and cereal packages. Scott used 
the power of humor and contemporary cultural iconography when mixing silhouettes in high fashion and the 
iconic colors and symbols from the fast food industry in order to find new expressions and at the same time 
question the fast fashion system. The fashion industry is dominated by our consumer society where low prices, 
constant news and fashion trends develops in order for us to consume more. The collection could be seen as 
cultural imitation, same as the idea of a meme, where it showcases how fast fashion replicates through popu-
lation by making a comment about it.

In the 2008 fall/winter collection Celebrity Obsessions (Fig 9.) the designer Ann-Sofie Back investigated the 
phenomena of mass media and how the paparazzi were chasing young female celebrities. Back explored refe-
rences within the imagery of tabloid magazines where celebrities like Britney Spears, Paris Hilton and Lind-
sey Lohan where pictured, revealing their underwear when getting out of a limousine from drunken nights out, 
showing off their belly button piercings, etcetera. Searching for shape, Back explored draping with underwear, 
scale and proportions in archetypical garments and ripped hems. The work resulted in a collection of garments 
with drunk button closures, skirts decorated in piercing jewellery, wine spotted t-shirts and pixelated prints, 
referring to an everyday realism and tabloid version of the often pictured glamorous celebrity lifestyle.



3. Motive and Idea

3.1 The Appropriated Image
In 1972, John Berger stated in the book and the BBC television series Ways Of Seeing (1972) that when 
a camera reproduces a painting the uniqueness of its image becomes distorted. The meaning of the image 
fragments into many meanings and becomes something else. One example of this, Berger states, is when a 
painting is shown on a television screen. The meaning of the image changes depending on it’s context. When 
entering the viewers house and surroundings the same image is at the same time entering millions of other 
peoples homes and is seen in different ways. As the image travels from house to house, the meaning of it is 
diversified. (Berger, 1972) 

The artist Richard Prince investigates popular culture through the act of rephotographing other photographers 
images and exploring them through a new context such as an art gallery. For example, in his work Celebrities 
from 2001 (Fig. 10) Prince searched out headshot of stars and presented them as art. Some photos were signed 
with the pictured celebrity’s autograph and some he signed himself, faking the autograph. In his resent work, 
New Portraits (Fig. 11) from 2014, Prince explored the phenomena of selfies, the new self-portrait on social 
media. Prince posted comments on selfie images from people he follows on Instagram and took screenshots 
afterwards. The images was scaled up, printed and presented in an art gallery. Both these works evoked ques-
tions surrounding issues about authorship and appropriated imagery. Prince claims that he owns the right to 
these images since he has put his mark on them by signing an autograph, or posting a comment. 

Appropriation is the practice of creating new work by the use of pre-existing imagery and signs from other 
contexts in order to reveal meaning within and beyond an artwork. Instead of incorporating the image in to a 
new collage, the artists working with appropriation  redraws, repaints or as in this case, rephotographs it. 

Prince explores the appropriated image and the contextualization of it that in turn challenge the way we see 
it. He also investigates the cult of personality and fame in both these works. In Celebrities the value of the 
autograph as a link between the fan and the famous is explored, while New Portraits deals with the the new 
kind of fame, the one we can create ourselves on social media. When exploring the method of appropriation 
and the phenomena of fame through the work of Prince, there is potential of working in a similar way in a 
design process within fashion design. This way of exploring imagery is a common method within art but not 
as accepted in a fashion context. 

Fig 9. New Portraits, Richard Prince 2015Fig 8. Celebrities, Richard Prince 2002
Fig 10. Ways Of Seeing, John Berger, 1972



3.2 Celebrity Fashion in Mass Media
Through out history, there has always been an idolization towards prominent people, in particular when 
it comes to fashion. In the beginning, trendsetters such as royalties, actresses and royal mistresses were 
the common ones, portrayed in paintings, postcards and cigarette cards in order to show off new fashion 
(Worsley, 2001). In today’s society we consume the same kind of images but in a rapid speed through 
mass media. One typical example of this is the red carpet images from formal events such as the Met Gala,  
Academy Awards, Annual Grammy Awards, Golden Globe Awards, and MTV Video Music Awards, were 
discussions about which designers are being worn by what star seem more interesting than the actual purpo-
se of the event (Fig 12.). Later on, the information about which celebrity got in to the best dressed listings 
and the outfits that was considered the fashion disasters of the evening are presented to us through the mass 
media press. This tells us that we are more interested in celebrities as cultural products rather than what they 
perform. Their body their advertisement, but they are also using their bodies to promote designers and their 
fashion.

The mass media selects and refines certain characteristics that together define the person and sometimes also 
a specific image. An iconic image is a photo that has been reproduced many times. When it comes to the red 
carpet images that has become iconic, these are often a result of how women are being portrayed in mass 
media. Mass media is paying attention to women who, in the eyes of society, dresses in a way that is consi-
dered either to vulgar, to neat or to crazy.

3.3 The Image of Body and Garment as Dress

To dress in imagery of body and garment has been done by both artists and designers. One example is the 
artist Imme van der Haak and the project Beyond the Body (Fig 13.) where Haak explored the perception and 
appearance of the body through layering of bodies. The examples are made from full scale printed bodies in 
different ages, generations and identities on translucent silk. The motifs, which shifts in expression through 
moving, points towards the transformation of body in both a physical and social perspective.

Another example is the artist and fashion designer Anna-Sophie Berger who explored printed animations of 
bodies made in a 3D computer program as print in dress. Berger explores fashion through a contemporary 
art point of view through reproduced images, clothing as uniform and performance. Through printed bodies 
on simple drapes these example could be seen as a comment to the term”one size fits all”. These examples is 
a part of a collection where Berger made a comment about the fast fashion system (Fig 14.). 

Fig 11. Lil Kim at MTV Awards 1999 Fig 12. Rihanna at The Met Gala 2015

Fig 13. Beyond Body, Imme van der Haak 

Fig 14. Fashion is Fast , Anna-Sophie Berger Fig 15. Margiela s / s 1999

The conceptual work of Margiela also uses the image in relation to body in order to comment on the fashion 
system. In the 1999 spring /summer collection, Margiela explored photoprints of garments as cardboard 
signs in relation to body. Rising the question of how the fashion system is evolving through mass production 
and commerce. (Fig 15.)

These works explore the image and it’s relationship to the body. However, Margiela and Berger uses the 
image as an applied print while Haak explores an interaction with print and body. There are further possibili-
ties of working in a similar approach when developing new design. To explore images in a direct way when 
creating expression, material, and shape simultaneously in a design process is nothing new, yet there is a gap 
of combining this approach with a popular culture perspective. 

Imme van der Haak, Anna-Sophie Berger, Margiela and Richard Prince explores the image and a contextua-
lization of it. The work of Haak explores dressing in the appearance of body and how that challenges the way 
we perceive both image and body. What would be the outcome in the creation of dress if one would  combi-
ne Prince’s way of working with the appropriated image and the cult of celebrity, Haak’s way of exploring 
identity, Anna-Sophie Berger and Margiela’s way of commenting on the fashion system? 



3.4 Area of Interest
This project will deal with the potential of dressing in the imagery of celebrities. Looking upon how fashion 
designers have been approaching the phenomenon of mass media and celebrity culture before, they tend 
to use images as a source of inspiration, as seen in the collection Celebrity Obsession by Ann-Sofie Back 
for example. Or images associated to 1950’s Pop Art scene as prints, seen in the work by Jeremy Scott. In 
fashion development, imagery are used in many different stages of the process: inspiration, research, mood 
boards, different sketch methods and fashion photography for example. If the researched images would be 
approached in a straightforward way in relation to body there could there be new ways of using images in 
the creation of dress?

When the two dimensional image meets the three-dimensional body, a visual expression of a three dimen-
sional depth could be explored, as seen in the work by Imme van der Haak for example. Haak’s work also 
investigates body and identity through the act of dressing in a printed picture of a different body. There is 
great potential of continue this investigation in order to explore new ways of exploring contemporary identi-
ty and fashion phenomenas. 

As mentioned, appropriation is used in order to explore the context of an image and a common method 
within the art scene. Further, as the fashion system is built upon appropriation, where pre-existing garments 
are reproduced through inspiration as a source, and today, innovation is not a priority when developing 
clothing. The focus point is rather about styling and to get the right people to wear the garments in order to 
be commercially successful. Yet, it is not accepted to use appropriation of images in the creation of dress due 
to questions about ownership and authorship. However, in order to comment on this current state in fashion 
and how images are reproduced, the use of pre-existing images are going to be the focus point in this work. 

When working with appropriation, it is crucial to use images that are embedded in common knowledge in 
order to deliver a clear message to the viewer. Iconic celebrity fashion images are an interesting category 
since it tell us about how we consume both fashion, images and unattainable ideal in today’s society. To use 
these images will be an effective way to communicate a message since people have an relationship to these 
images and most people has at some point seen them, similar to the imagery used in the work Celebrities by 
Richard Prince for example. To question the phenomena, humor would be an important tool, highlighting 
the stereotypical features of the original image, as used in the movement of Pop Art and internet memes for 
example. 

Today, people want to know everything about the lifestyles of celebrities and there is a wish for fame and 
recognition. Looking upon how mass media reproduces images from formal events such as the Academy 
awards, MTV awards, etcetera. It tells us about how women are being portrayed in our society. It also tells 
us about the way we consume fashion imagery. Celebrities are seen as cultural products and their body their 
advertisement, but they are also using their bodies to promote designers and their fashion. With this said, this 
work aims to push the boundaries of imagery and clothing, and trough the use of celebrity fashion images 
rise questions about celebrity culture. 

3.5  Motive

In relation to others working in the field of mass media and celebrity culture in fashion, there is a a lack of 
investigation where an observation and exploration of celebrity culture, mass media and fashion in relation 
to the female form and clothing are being explored.

Since these phenomenas are being presented to a wider audience through images, the work aims to explore 
dress through the image of fashion and fame such as images of celebrities from the red carpet. The fashion 
system seem less about new ideas and more about who is wearing what. In a time where innovation is not 
seen as the priority when developing fashion, this work strives to rise a question about this current state and 
at the same time generate new ideas in the development of new clothing. 

The aim of this work is 
to investigate 

iconic celebrity fashion images 
as dress 

3.6 Aim



4. Method

4.1 Practice-led Design Reaseach
Maarit Mäkelä talks about design research as a practice based research in order to gain knowledge. She 
writes that ”practice-led design research is characterized  by a focus on issues, concerns and interests that 
are explored and manifested through the production of creative artifacts. This implies that, an object of 
experience, the creative product is as important as any knowledge embodied in it (Scrivener and Chapman, 
2004).” (Mäkelä, 2007).  

Dagmar Steffen continues more closely in the paper New experimentalism in design research  and describes 
the importance of experiments in order to gain knowledge practice-led design research.
”In practice-led design research, experimental designs are undertaken in order to gain new knowledge and 
insights, to advance understanding, for example to identify causal relations between various factors or to 
improve insight into cultural, social or psychological issues and last but not least to contribute to the know-
ledge base of the discipline by developing new frameworks, theories, methods and approaches.”

4.2 Appropriation as a Method to Develop
”Like collage, appropriation is simply a technique or a method of working. As such, it is the vehicle for a 
variety of viewpoints about contemporary society, both celebratory and critical.” (Atkins, 1990)

To appropriate is to borrow. The french theorist Roland Barthes declared that no author or artist creates 
anything new or unique. He described that ”a text is not a line of words releasing a single theological mea-
ning, but a multi-dimensional space in which a variety of writings, non of them original, blend and clash.” 
(Barthes, 1967) Barthes points to that everything that is created is an mixture of recycled predecessors. This 
theory has had an huge impact on the visual arts according to Michael Petrey. Who writes in the book The 
Art of not Making (2011) that some artists working in the field of appropriation claims that because of this 
theory, it is impossible to assert an authorship of a work. They use the power of pre-existing imagery and 
signs in order to o reveal meaning within and beyond the art work in a transparent point of view. Appropri-
ation is a direct method of working, taking an object and putting it in another context with the intention to 
deliver a clear message to the viewer.

Different forms of appropriation is listed below according to . 
-Imitation is a copy, reproduction or adaption of an image or design which is then re-used in a new design. 
-Adaptation is to modify an existing image or design in order to suit another purpose. The content and medi-
um could be different but it still benefits from the original design elements.
-Parody is an image or design that mocks an original work through the use of satire, irony and humor. It is 
often used to change the meaning of the original.
-Paradox is an idea or statement that often uses humor to make the viewer question what they see through 
it’s conflicting ideas. 
-Distortion is to change form of an object or shape and makes the object less recognizable or makes it turn in 
to a new one.
-Homage is to show honor and respect towards a work, artist or genre by incorporate it or use it as a founda-
tion in one’s own work (Ambrose, Harris, 1988)

In this work the method of appropriation is going to be used in order to investigate new ways of creating 
dress from iconic celebrity imagery. A selection of iconic images are going to chosen and explored in terms 
of scale, proportions, color and it’s relation to body. As Mäkelä and Steffen describes practice-led research 
and the importance of experiments in order to gain knowledge, that will be explored in a trial and error man-
ner when it comes to decisions of shape, material and focus point. The method will be developed through 
out the process, as the knowledge gained from the experiments are evaluated and criticized. 

4.3 Selection of Images
First step in the investigation would be to select images. The selection of images is going to be made by 
the method of chaining. By googling different combinations of words such as most iconic celebrity dress, 
iconic celebrity outfit, most memorable celebrity outfit, iconic crazy celebrity dress, etcetera and move 
from reference to reference, the most iconic outfits online are going to be explored. 

The next step in the chaining method is to look upon the gathered material and see what kind of potential 
there could be within the images in terms of the pictured body and background. Important elements within 
the images would be body composition, material references, color, level of  recognition and difference when 
placed together in a lineup. As well as an ability to explore the stereotypical features within it. 

The last step in the method of chaining is to find images in different angles, perspectives of the pictured 
body in order to be able to work around the body when finalizing a garment. This is going to be made by 
googling the selected outfit and repeat the procedure in terms of analyzing the images and their elements as 
before. 

Fig. 16 Extract of process from the method of chaining.



Fig 17 Projection, Fig 18 Printing paper Fig 19 Paper toile in relation 
to body. 

4.4 Sketching Methods

When the selection of images is made, next step would be to find the relation between the image and the 
body. This is going to be done in three different ways. 

The first is the use of projection as a sketching tool. Projection will give a fast view on how scale and pro-
portions would be displayed on body. However, a method of a more firm way of sketching is needed. Using 
only projection would not give the opportunity to investigate an interaction with the print, body and shape. 

In order to explore an interaction between the images and body, paper toilles is going to be used. Printed pa-
per images is an effective way of exploring shape as ruff sketches in order to gain knowledge of how scale, 
size and proportions would react in relation to body. 

When this knowledge is gained, sketches in photoshop is going to be combined with paper toilles in order 
to explore the collection as a whole. Sketching in photoshop is a less time consuming method, however the 
knowledge gained in the other steps would be important to have studied before doing this. 

Fig 20 Collage sketches in photoshop.

4.5 Digital Print
Since the image is found online, it is digital and 
needs to be printed through digital ink jet printing 
techniques. The image file consists of many colors 
and it has to be large in order to work with the ima-
ge as a full size garment. The digital ink jet techni-
ques enables printing of large-scale and multi- colo-
red prints and is therefor chosen.

Process step by step for digital printing:
Fig 21. Loading fabric. 
Fig 21. Printhead settings and testprint
Fig 21. Print
Fig 22, 23. Fixating in steam pipe
Fig 24. Wash with chemicals, 160 ml ladiquest  

Fig 21.

Fig 22.

Fig 24.Fig 23.

Fig. 25, 26 
Making testprints in 
order to adjust color Fig 25.

Fig 26.



5. Development

5.1  Focus Point
In the beginning of the process there was a lot of different try outs on how to approach the imagery. What 
would be the focus point on finding shape in relation to body? A series of experiments was made in different 
techniques and approaches in paper and fabric. The early experiments did not have a clear focus on what 
type of celebrity images that was gonna be used, they where chosen randomly.

Fig 27. Try out with a close up image and the distortion of facial expression. This approached was dismis-
sed, since it did not relate to the body and it was not about the fashion image. 

Fig 28. This example was a trial of exploring a distortion of the body through emphasizing the shape within 
the print trough stuffing and merging two different images in to one. Shape on small scale dummie was 
explored and translated in full scale. The example in full scale did not relate to the body in a successful way, 
the images was to small. Further, collaging with different images were dismissed since this created a new 
image without any recognition to an original image. However, the padding was treated as an interesting way 
of highlighting both shape, image and body.

Fig 29. Cuts when following lines 
within the image and draping with 
the pieces was explored. This 
approach became to forced and the 
image was not longer recogniza-
ble, nor did it relate to the body.

Fig 30. Extension of  the print trough adding fabric was explored. The scale of the printed body was still not 
in the right size in relation to body. However, when placing the printed body part on the 
same body part, there was an instant relation and this opened up for further explorations.

Fig 31. An experiment of construc-
ting archetypical garments out of 
the image was made. This example 
served better scale, proportion and 
dynamics in relation to the body. 
However, this example was more 
about applying the printed image to 
a given form rather than to let the 
image be guiding the design process, 
therefor this way of working was 
rejected. 



The first succeed example was found in terms of relation between the physical body, the printed body and 
shape. In this trial a fold and cut was made, turning the image in to a skirt pulling out fabric trough the prin-
ted skirt which gave the possibility of dressing the body and the print at the same time. Furthermore, a 3D 
surface was found, adding another dimension to the image (Fig 32, 33.)

It became evident that a directness and simplicity when exploring shape within imagery where going to be 
the key. Finding the right image in terms of body composition, angle and perspective should be the focus 
point. However, the early explorations of stuffing and extension of the print would be brought back later in 
the process but was not going to be the focus shapewise. 

Fig 32. Interaction with the print was found and a relation between print, body and shape Fig 33. Cuts and fold that was made, pulled out fabric and 3D surface

cut
fold

cut



5.2 Criteria and Lineup Development
A succeeded example was found when the two dimensional image related to the three dimensional body 
through their interaction, as sen in (Fig 36). Furthermore, when another element was added, it had to interact 
with the print and not bring focus beyond it, see (Fig 35.) If the outcome was not generated by the image, 
for example when forcing the image to become a garment through cutting in the print without following the 
motif, it was stated as an less succeeded example. As seen in fig the print did not correspond with the body 
and the added fabric was to dominant. (Fig 35.)

Fig 34. Less succeeded example. Red lines showing where the image was cut in order to create a neckline and 
sleeves. 

Fig 36. Succeeded example. 
The two dimensional image 
relates to the three dimensional 
body and the added fabric high-
lights the stereotypical features 
within it.

Fig 35. Examples where the print did not correspond to the 
body and the added fabric was to dominant.

In an early stage, elements such as color, pattern and graphic features within the images was decided to be 
important aspects in terms of a variation in the lineup. When exploring the visual appearance of the aim, the 
importance of differences between these elements as well as the relationship between the print and the body 
were found crucial  in order to examine it’s full potential. This was made by analyzing the image and the 
celebrity through the pictured body, garment and background. When this was made, the image was explored 
in scale, distortion, through proportion, it’s graphic elements and stereotypical features within it. Another 
aspect was a variation in pose, or angle, of the pictured body in order to explore images from different per-
spectives in relation to body which would ad to a dynamic expression within the lineup.Visual expressions 
within the imagery before the printing process was highlighted by manipulation in photoshop in different 
ways, such as distortion, color settings, crop and contrast tools. When the image had been printed, visual 
expressions was explored through an addition of elements such as material references. 

Fig 37. 
Selected image, found online
-Pose, angle of body
-Colors

Fig 38.
-Stereotypical feature 
-Cropped
-Distorted
-Addition in contrast

Fig 39.
Perspective of the image in 
relation to body



Full scale experiments and sketches were in constant development through out the process. When a succeed 
experiment was made, this was a variable to be compared with in order to find new images to explore. Line-
ups consisted of both full scale experiments along with collage sketches were mixed and used as a method to 
develop the collection as an unit. 

Fig 40. Full scale experiments mixed with photoshop sketches showing early lineup developments Fig 41. Full scale experiments mixed with photoshop sketches showing lineup developments



5.3 Selection of Materials in Digital Print

Once the image was selected and explored in paper, the question of material needed to be solved. The over-
all idea was to use materials that:
- Enabled interaction with the body
- Had qualities that interacted with the print, adding to a dynamic expression
- Created form

The materials that was selected:
- Polyester with a light reflecting surface that displayed color and shine.
- Semi transparent silk habotai fine, for the interaction with the body through movement and transparency.
- Silk habotai, for the fluid movement embodied in the material
-Cotton Satin and cotton velvet due to it’s ability of creating color depth

In the beginning of the process try-outs were made in different materials in order to understand which ma-
terial best expressed the image. The expression of a collapsed shape was different from a more sculptural 
one. The decisions about materials was decided in a dialogue to what materials that best corresponded to the 
shape of a worn image was well as a reference to which material the printed dress was made in.
Fusing was used in order to stiffen materials that needed to create form in the interaction with body. Fusing 
is a non vowen ”fabric” of glue, Vliesofix, that were put in between two layers oaf fabric and
heat fixated in order to melt and glue the materials together.

Fig 42. Collapsed 
material 

Fig 44. Collapsed 
material 

Fig 43. Fused 
material

Fig 45. Fused 
material

Fig 46. Material fabrics



5.4. Print and Resolution
Since images are found online, they where often in a low resolution. When working with digital print, the 
DPI (resolution) should be printed in minimum in 150 in order to have a preferable result. In this case, 
experiments in low DPI such as 10 was tried out. This turned out to be successful in terms of how the print 
became slightly pixelated. From a distance this is not evident and the print is perceived in sharp quality. Yet 
in close up, it shows a contrast when the body interacts with the print. 

Fig 47. Print resolution



5.5 J.Lo Versace Dress
This dress was worn by Jennifer Lopez in the Grammy Awards 2000 and got a lot of attention from the 
media press. The dress was described as a turning point of the designer Donatella Versace’s career after the 
death of her brother Gianni Versace. 
According to Google’s executive chairman, Eric Schmidt, this image of Jennifer Lopez is responsible for the 
creation of Google Images (http://www.vogue.co.uk/news/2015/04/08/j-lo-green-versace-dress-responsible-
for-google-image-search). 

Reasons for selection
-One of the most frequent dresses that came up when using the method of chaining
-Color and pattern in dress
-Graphic elements in the background that could be explored
-Body composition and angle of the body

The image of J.Lo was tried out in different ways. A trial was made through a distortion of the image in scale 
and proportions. The printed skin had been removed and replaced with the body. This did not emphasize 
an distortion of the body in the same way as when keeping it (Fig 49, 51). Another rejected trial was when 
creating a metaphor of the dress from a square piece with features from the iconic dress such as the cleavage 
and pattern references. This however, was considered to static. (Fig 50.)

The same distorted image as the first trial was printed on silk fabric. The fabric was chosen as a referen-
ce from the pictured dress. It became evident that the interaction between the printed body and body was 
important, highlighting the distortion of the body in a subtile, yet expressive way. This was the first example 
where a picture of a back piece was brought in which turned out to be successful way of working around the 
body. (Fig 51)

Fig 47. Image selection

Fig 49. Rejected trials, printed skin was cut out

Fig 50. Rejected trials, square with stereotypic features such as pattern and cleavage



cut

Fig 52. Pattern for digital print, distortion of body in width and length, compressed. Red line 
showing neckline cut.

Fig 53. Placement on body investigations.

Fig 51. Succeeded example. Printed on silk. Distortion of the body, dynamic in movement. 



5.6 Angelina Jolie Leg Dress
Angelina Jolie wore this black Versace dress att the Academy Awards 2012. This pose soon became a po-
pular meme and is found on many Most Memorable Dress listings online.

Reasons for selection
-Iconic, this image has also been made in to an internet meme, see page. 
-Position of the head and body, unusual pose
-Interesting back piece, where arm and Angelina’s iconic tattoos are showing
-Good position of arm and leg. Ability to explore a paraphrase on the famous meme that has been popular 
online.

Fig 56. Patterns for digital printing. In this example a monochrome background was tested which made the 
body stand out and the dress become the background.  Color settings in photoshop was carried out in order 
to create the same skin tone in front and back.  

Fig 57. Projection was used and the silhouette of the body was translated on to fabric with a pen. A slit cut 
was explored as an attempt to create an interaction with the print. 

Fig 55. Image selection



Fig 59. Trials of opening for leg in 
the back. The proportions between 
print and body  in the last image 
contributed to the most dynamic 
expression and the ability to read 
the print and body as a unit.

Fig 58. A digital printed toile was made and a trial of 
a diagonal cut tested instead of the slit. This turned 
out to be more successful in terms of the ability to 
read the leg as a part of the print. The interaction 
between the print and body created a distorted ex-
pressive expression. 



Fig 60. The silhouette was explored. This toille was made with rounded edges. It became evident that when 
connecting the shoulders with a seam, there were unsatisfying tension in the back that arose. In order to 
fit on different body types the length had to be adjustable since the holes for legs to enter are static. A deci-
sion to not make shoulder seams was made and the two square pieces was kept with an adjustable solution 
through velcro straps in order to connect the the two pieces together.

Fig 61. Final shape in movement. 



5.7 Finishing

There was a wish to use finish that was as neutral as possible in order to let the images stand out. 
Some hems where glued (Fig 62.) and some shapes were lined (Fig 63). When the inside of a garment was 
visible it was important to have a lining fabric to create depth and dimension (Fig 65). Black linings and 
bindings were selected in some of the shapes in order to create depth, frame and coherence (Fig 66).

Fig 63. Lining in opening for leg

Fig 65. Lining in opening for leg

Fig 66. Black bottom creating frame Fig 67. Discarded example with white bottom

Fig 68. Black bottom Paris Skirt

Fig 62. Hem is glued



5.8 Macy Grey Album Release
At 2001 MTV awards, Macy Gray wore this self-promotion dress in order to promote her upcoming album. 
This dress is listed as one of the most craziest dresses worn at the VMA’s  according to MTV.

Reasons for Selection
-Color
-Graphic elements
-Position of body in terms of being able to read the text
-Good back piece, where the position of body is emphasizing both text and body

Fig 70. Patterns for digital print. Front was distorted in width and the back was kept in 
the same proportions but scaled up.  Contrast was highlighted in photoshop.

Fig 69. Image selection

Fig 71. Since the printed skin had been incorporated in the previous trials. It was decided that the printed 
skin would be removed. 

The stereotypical element in this image is the dress with the statement message in graphic typography. The-
refor, it was decided to cut away the printed skin, leaving only the pictured dress. The pictured dress, front 
and back, was cut out was sewn together which resulted in an interesting shape. The decision to bring in a 
cardboard sign with the printed face was made later on. This element was a fruitful way of incorporate the 
face as the proportions of the body got confused.



Fig 73. Cardboard sign was brought in, fruitful addition in terms of proportions of the body got confused

Fig 74. The cardboard sign was later on rejected in order to let the message stand on it’s own. 

Fig 72. Graphic text in focus. 



5.9 Xtina Aguilera Dirty
Christina Aguilera wore these iconic chaps with the printed text XTINA on her leg and DIRTY on the bum 
in 2001. Right before the release of her new album Stripped her style transitioned in to this, naked look. This 
act got a lot of publicity and attention from the mass media press. 

Reasons for selection
-Position of arm, good element in terms of variation of body position in the lineup.
-Graphic element in pants
-Contrasting colors in background and outfit
-Color in terms of variation in lineup

Fig 77. In order to decide 
where the arm should enter, 
a cut was made close to the 
printed body. This, however,  
became to forced and a 
traction of the print appea-
red. Instead it was decided to 
let the arm enter in the side 
seam. 

Fig 76. Rejected trial, print dressed in underwear

Fig 72. Printed pattern pieces first trial.

Cut
Cut

Fig 75. Image selection

This trial was explored though references within the photograph such pictured garments. In the first experi-
ment, one cut was made in the front side and one in the back side, where a pair of underwear where 
connected. The print became attached to the body in a way that made it look forced, and the print became 
wrinkled. The underwear was taking to much focus. 



Fig 78. Printed pattern pieces, final trial Cut

Fig 79. Without black contour Fig 80. Adding black contour

After rejecting the underwear a pair of chaps was 
constructed, as a reference to the chaps Xtina was 
wearing in the print. Since the underwear was ta-
king to much attention, it was decided that a material 
with other qualities was going to be tried out. Plastic 
cloth was selected. This did not emphasize the print, 
however when adding a black contour along the 
seams, it contributed with a dynamic framing 
expression. 

Fig 81. In order to gain more 
harmony to the silhouette the 
shoulders where reshaped 
in to a turtleneck where the 
printed neck 
corresponded well the body. 



5.10 Marilyn Manson and Rose McGowan
This outfit got a lot of attention at the MTV awards 1998. Rose McGowan showed up in a naked
dress, making this image turn it to one of the most famous dresses worn at the MTV awards. 

Reasons for selection
-One of the most frequent images when using the method of chaining
-Angle of printed body
-Print elements in terms of variation in lineup
-Contrasting colors
-Material reference in the printed dress that could be explored

Fig 84. Exploration of the image in relation to body, the pictured body in 
a side perspective placed on body from the side was most expressive in 
relation to body. 

Fig 85. The side view of this 
experiment was the most inte-
resting. A cut was made where 
the the arm could interact with 
the print.

Fig 83. Pattern for digitalprinting. 

Fig 82. Selecting images



The print was not as strong 
when being in a collapsed 
material. Fusing became a 
solution in order to create a 
more sculptural shape, which 
emphasized the print. 

Fig 86. Collapsed

Fig 87. Fused

Fig 88. Fusing, non woven 
”fabric” of glue, Vliesofix, that 
were put in between two layers 
of fabric and
heat fixated in order to melt 
and glue two materials to-
gether.

Fig 89. The final addition was to 
emphasize the elements within the 
image through an extension of the 
print. The iconic pearl dress was 
found to be the subject for this. 



5.11 Kim Kardashian Sofa Dress
Kim Kardashian wore this dress when being pregnant at the Met gala of 2013. This dress, with matching 
gloves and shoes, fast became a viral meme online, comparing the dress to a sofa. In 2015 when being preg-
nant with her second child, she wore the same outfit as a halloween costume.

Reasons For Selection 
-Repeated pattern in terms of variation in the lineup
-Color 
-Sofa reference that has been a popular meme online

This image was approached in a different manner regarding the other images. The first trial was a printed 
version of the image, however it lacked in relation to body. Since this image had become famous partly from 
the internet meme where it had been compared to a sofa, this was going to be the starting point. A sketch in 
photoshop illustrates the idea of making a metafor of the dress using the stereotypical print as a reference. 
A similar printed fabric was found in a furniture department. And the idea of turning this image in to a puffa 
jacket was explored in different ways. 

The first silhouette of the puffa jacket was considered to static. The 
shape was explored in a draping session and some interesting sil-
houettes was found. However, the jacket was considered to 
glamorous and needed a more humorous expression. The jacket was 
reworked through padding and scale and shortened sleeves. A dress 
with a long train and gloves aded to an expressive 
composition. 

Fig 90. Image selection

Fig 91. First trial in didgital print.

Fig 92. To static



Fig 93. Draping session
Fig 94. Stuffed jacket + dress + gloves



5.12 Evaluation of Lineup

When revealing the lineup it was shown that the colors blue and green was too dominant. In order to add 
more harmony it was decided to swap these colors with other tones to let each garment stand on it’s own. 
Furthermore there was a restriction in the body in number five and six and the shape should be increased. 
The scale of the print in number six should also be increased in order to make the print relate more to the 
body. Otherwise, there was a pleasing variation in the lineup in terms of how the images had been app-
roached in different ways in relation to body. 
 

Fig 96.Photoshop sketches, exploring other images that would add different colors to the lineup. 

5.13 Paris Hilton
One of Paris Hilton’s stereotypical outfits from the millennium era. In 2002, she wore this outfit at the MTV 
awards, revealing her first engagement ring.

Reasons for selection
-This example was based on the first succeeded example, see page. An image that was more iconic was 
going to replace it. The choice of Paris hilton was made due to the similar elements as in the first 
experiment. 
-Perspective of body
-Belly showing
-Backdrop with graphic element

The fold in the waist needed to be in the center in order to relate to the body. Therefor the back part / upper 
part of Paris was stretched out to level the length of the front and back when folded. 
The skirt was fused with a stiff non woven fabric to make the whole print visible and relate it to body.
The bottom was painted black in order to create depth and contour around the image. 

Fig 95. Lineup after fifty percent seminar

Fig 97. Image selection

cut

cut

Fig 98. Pattern for digital print. Manipulated in color, contrast and distortion in photoshop



Fig 101. Black contour and depth

Fig 99. Copplased Fig 100. Fused
Fig 102. The top was constructed as a replica from the pictured top and extended in to the 
printed skirt. The fabric was changed from lace in to a space dyed fabric with a sequin 
inside order to 

Fig 103. 



5.14 Rihanna Yellow Dress
Rihanna got a lot of attention in the mass media and online after showing up in this yellow dress at the Met 
gala 2015. This dress turned in to many different memes, referring it to muppets and food. 

Reasons For Selection 
-Color and material references
-Color in the bra, good contrast to the otherwise yellow outfit 
-Position of body in terms of a screwed perspective and visible legs.

Fig 105. Distortion of print in width and length, compressed in photoshop. Color settings and contrast.

Fig 106. Paper explorations 

Fig 104. Image selection



This example contributed with a good contrasting color and ma-
terial references to the lineup. The distorted  image was printed 
on a shiny cotton satin and explored through material referen-
ces of fur and kitsch elements within the image. Black fur was 
chosen to build coherence to the black framing contours before. 
Although this example had good proportions in relation to body 
and added dynamics in terms of color to the lineup, the contras-
ting fabric brought down the overall impression. The example 
worked better in a photograph than live. 

Fig 107. Black fur contour 

Fig 108. Relation to body. 



5.15 Beyonce Met Gala 2015
Before she arrived to the Met gala 2015 Beyoncé posted the selected image on her Instagram account. The 
image got the most likes on Instagram of the evening.

Reasons for selection 
-Calm, monochrome background, making the body stand out.
-Interesting angle of body

 

Fig 109. Image selection

Fig 111. Scale was explored 
in paper. The fold, making the 
head turn to the back was dis-
missed due of the similarity to 
the example of Paris Hilton. 

Fig 110. Pattern for digital print, distorted in width, manipulated in color and contrast in photoshop. 



Fig 112. The square image was wrapped around the body, and fully 
lined with a contrasting color. The strong turquoise was to strong and 
changed to a lighter blue shade in order to let the print stand on it’s 
own. The angle of the pictured body in relation to body created a con-
fusing expression and was emphasized by stuffing the leg and bum. 

Fig 113. Furthermore, the printed head was re-
moved and turned in to a headpiece. The physical 
head had not yet been explored in relation to the 
image, this was a good opportunity to do so. 



6. Result

Looking upon the result, the line up plays with print as a system through the perception of the wearer and the phenomena of mass media. It comments on how images and fashion are being reproduced and the relationship between 
fashion, celebrity culture and imagery. The importance of the body in contrast to the print describes the notion of what is real and what is not. This could be seen as a comment on the skewed perspectives on body standards in today’s 
society,  celebrity culture and fashion hierarchies. 

The print of Xtina Aguilera creates an illusion of one arm to be in a place where it’s not and the properties embodied in the silk material creates a moving body in movement. While the stuffed dress pictured the body of Beyoncé  
plays with the perception of body and print through a skewed perspective in relation to the physical body and head / face. Moving on to the example of Macy Gray Album Release, which leaves only the pictured dress, showcases a 
statement on fame and the fact that celebrities are seen as walking billboards and advertisement. Looking upon the example of J.Lo Versace dress, the interaction between print, body and material challenge the perception of image 
and reality. While the original dress worn in the image was made in floaty silk, the image of the dress is printed on the same kind of material, playing with meta. The print is emphasized through the interaction with the body in mo-
vement. The example could also be seen as a reference to the high fashion fake copies of brands like Versace. The dress of Marilyn Manson and Rose McGowan combines two bodies where the body of McGowan dress the physical 
body from the side. The physical hand, when interacting with the print through a cut of a pocket creates an illusion of a printed glove. The example is emphasized through highlighting the dress made out of pearls in the picture, crea-
ting an extension of the print. The front is covered in the suit worn by Marilyn Manson where the pattern adds to the color dynamics in the line up. The skirt and top of Paris Hilton where elements within the image have being explo-
red challenges the perception of the pictured fabric and drape verses a real drape. The shape is based on a folded image, where front plays with perspective and back showcases the image’s origin, the face of Paris. In the last example, 
the Angelina Jolie leg dress plays with the perception of the body becoming a part of the print. The wearer steps out of the image and makes the print come to life and the leg of the wearer becomes Angelina’s own and the difference 
in scale between print and body creates skewed proportions and a visual confusion.

Fig 114. Line up Stockholm Fashion Week. 
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7. Discussion
Regarding the result in relation to the aim, it is a very direct result where a new method in developing 
clothing have been found. Through the use of digital printed images set in relation to body, it showcases a 
new way of creating dress from the use of images as figurative prints. The collection is a mix of abstract 
examples that describes the idea of wearing an image, to more commercial pieces. The project also descri-
bes that many steps could be skiped in a design process in order to work with reseached material in a direct 
approach towards the body. 

Both celebrities and high fashion are consumed through images in magazines and internet. In the eyes of 
mass media and society, celebrities is seen as cultural products and their body their advertisement and they 
are also using their bodies to promote designers and their fashion. The author, as a non famous student, now 
promotes her design through these images and the collection becomes her advertisement. 

Throughout this project, a visual confusion through perception has been found. A trompe d’oiel effect within 
printed photos and the screwed perspectives of the pictured bodies in relation to the physical body have crea-
ted these expressions. When the project started, the placement of the pictures were chosen as a quick method 
of sketching and communication, however as the project continued the placement, scale and distortion of the 
images became became the focus point in how they related to a three dimensional body.

As stated, the project deals with the body as the new context of the celebrity image in order to display 
different perspectives of both image and body. This is  displayed in the visual outcome but also through a 
social point of view. The work displays thoughts regarding perspectives on body standards and female stere-
otypes.  Bodies in skewed perspectives describes the skewed perspective we have on female bodies in both 
mass media and fashion. While the work is a comment on the ridiculousness with in the mass media and 
celebrity worship, it also a homage to these women who have put a mark in fashion history. 

The context is important in how to read the work, depending on the wearer and situation. When dressing 
in the appearance of a celebrity, the image can be translated in to several meanings. One is the relations-
hip between the common person and the celebrity. When dressing in the image of fame that showcases the 
illusion of intimacy we have towards them as Cooper described. It also describes people of today’s wish and 
longing for recognition, fame and success. 

To dress in another persons skintone could be a political issue. Images that were selected in the work were 
chosen according to the method of chaining. Yet, when the final selection was made, the choice to have 
different types of women and ethnicity represented where made. A following question is, when wearing the 
pictured celebrity as a dress, is the identity of the pictured star removed, or do the wearer become a part of 
the star’s identity? While taking these images that has been objectified through the mass media press and 
turn them in to garments, this act is underlining the female body as an object. The work should be seen as a 
statement on these issues and argues that this act celebrates the image.

The images used in the collection reflects the way we consume fashion and images today. Images that has 
been reproduced many times become iconic. On social media for example, iconic images of celebrities are a 
common category that are shared and reproduced. Connecting back to the internet memes and fashion sys-
tem which are based on the foundation of trends that replicates through population. Today, we consume old 
images mixed with new ones, in the same way fashion trends develop from pre-existing inspiration. Therefo-
re, the mix of images represented in this collection, old and new, clearly reflects the way we consume ima-
gery today. The work also showcases the act of reposting images live, as the garments are being viewed out 
from the screen and displayed on a physical body. As the phenomena of social media; our smartphones could 
be seen as our extended bodies and the notion that everyone is connected to mass media is in turn synony-
mous to our current society. 

In a time where no consideration is taken to the author and it is impossible to keep track on every post that 
are reblogged and shared on social media. Relating the work back to appropriation art, where Prince claims 
his ownership of images through making his mark on them. This project argues it’s ownership through 
exploring the image by printing it on fabric, putting it in to the context of a body, turning them into weara-
ble pieces and through the visual perception, ask the question, what is fake and what is not?  The work has 
broaden the field of appropriated images and placed it in a fashion context. Regarding the result, the method 
of appropriation that is commonly used in fashion through the use of pre existing garments, has now been 
applied to the creation of dress through the use of pre existing images and could be seen as a result itself. 
While Barthes (1967) points to that no author or artist creates anything new or unique. This work argues that 
innovation could be found within copying and in the context of a method.



7.1 Contextualization
Looking back upon internet meme’s online, one particular meme comes to mind. The sequence of images 
where  Macaulay Culkin and Ryan Gosling is wearing each other as prints on their T-shirt could be seen as 
a reference to this (Fig 136). Imaging the meta that would occur if one of the looks in this collection would 
be worn by the pictured celebrity. 

Since this work is, to one extend based on contextualization, there is a lot of potential in how to present 
the project. The work evolves around the image, therefor photography would be an obsious medium to use 
in order to explore it further. A contextualization through mimicking internet memes is one way to do it. 
When the image of Angelina Jolie became viral, there were many memes based on the original that was 
trending at the time. This phenomena was called “legbombing”(Fig137) where her leg was photoshopped 
in to various images and people were also making their own version of the original. Own interpretation 
showcases this below (Fig 138).

Fig 136. Memes of Ryan Gosling and Macaulay 
Culkin wearing each others images on a T-shirt

Fig 137.  Legbombing memes online

Fig 138. Own interpretation
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ce=lnms&tbm=isch&sa=X&ved=0ahUKEwiVpu_Ik9zMAhWJCJoKHeoBAiUQ_AUIBigB&dpr=2#imgrc=hytuKnj-
NQBfQ2M%3A(3/3 -16)

(Fig 11.) https://www.google.se/search?q=new+portraits+richard+prince&espv=2&biw=1440&bih=639&sour-
ce=lnms&tbm=isch&sa=X&ved=0ahUKEwi838_YoKrPAhXiK5oKHZqEDMsQ_AUIBigB&dpr=2#imgrc=hytuKnj-
NQBfQ2M%3A
 (25/9 -16)
(Fig 14.) http://pitch-present.com/ANNA-SOPHIA-BERGER-FASHION-IS-FAST(7/4 -16)

(Fig 15.) http://www.firstview.com/collection_image_closeup.php?collection=758&p=0&of=11#.VzhxhpOLTOQ (6/4 
-16)

(Fig 10.) Instagram account @williamcult

(Fig 11.) https://www.google.com/search?sa=G&hl=en&q=lil+kim+and+biggie&tbm=isch&tbs=simg:CAQSmQE-
JOaDSP8xK3asajQELEKjU2AQaBggACAcIQwwLELCMpwgaYgpgCAMSKPQQzBytG8kf8xD5EKAbnBuhG5sb-
6zroO_1Q6tDC4O4MymDC0Ja0_1_1joaMPsGGsWslP3Mp2edoKq8eWYIdBMoSBm04kcvCqDyEoIiqila7Z8mAfn-
F7xLZDW2mviAEDAsQjq7-CBoKCggIARIErxDi-gw&ved=0ahUKEwiBxO7xo6rPAhXBkiwKHYSpA60Qw-
g4IGygA&biw=1440&bih=639&dpr=2#imgrc=fioiO0lOFoYC2M%3A (25/9-16)

(Fig 12.) https://www.google.com/search?hl=en&q=rihanna+met+gala+2015&tbm=isch&tbs=simg:CA-
QSlwEJ-NsZ6nCA2hYaiwELEKjU2AQaBAgFCAsMCxCwjKcIGmIKYAgDEiiKBK4RqguvEaQLqgWnC6ML-
rAufC4ci5CSmIssp4yS8KaU56T-9KYgpGjAhLauCDeb8tjk5SjsdeQsqcH56K9zoUROVJVL98vK-N16uhNCXx9B-
FEVRyJFZJHE8gBAwLEI6u_1ggaCgoICAESBKCXGe4M&sa=X&ved=0ahUKEwjLmuuEo6rPAhXlbZoKHSN5B-
MgQwg4IGygA&biw=1440&bih=639&dpr=2#imgrc=yUzzy9kMC_3pdM%3A (25/9-16)

(Fig 136) https://www.google.se/search?q=ryan+gosling+wearing+shirt+of+mc&espv=2&biw=1440&bih=639&sour-
ce=lnms&tbm=isch&sa=X&ved=0ahUKEwiv0K2bp6rPAhWBA5oKHZdUBZcQ_AUIBigB#imgdii=kqrpH-ermIg-
FlM%3A%3BkqrpH-ermIgFlM%3A%3BN8So5iUtR1j8VM%3A&imgrc=kqrpH-ermIgFlM%3A (25/9-16)

(Fig 137.) http://knowyourmeme.com/photos/259284-angelina-jolies-leg (4/3 -16)


