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Abstract 
 
Social networking platforms have grown to become the most popular websites on the Internet, 
and are the most widely used tool for job seeking nowadays. In this study the researchers 
investigate the job seekers perspective on what they perceive as the benefits of using social 
networking platforms when used as a job seeking method. The benefits are how social 
networking platforms are superior to traditional job seeking methods. The researchers refer to 
traditional job seeking methods as methods used before the popularization of social media, 
such as handing in paper resumes to employers and also the Internet before social media. 
Although the major focus is on the Internet which can nowadays be seen as the new 
traditional method, before people started using social networking sites. This study therefore 
focus on the transition from the Internet into Web 2.0 with social networking platforms and 
how the labor market and job seeking methods has changed with this new information 
technology. This study is a qualitative research study that is based on a hermeneutic 
perspective, an inductive approach and a cross-sectional research design. To be able to find 
answers for this study’s purpose and research question, a utilization of in-depth semi-
structured interviews on five respondents have been conducted.  What was found in the study 
was that job seekers indeed perceive that there are benefits to using social networking 
platforms for job seeking, over traditional methods. What was also found was that the job 
seeking process has not changed that much, although it has become more effective by being 
available online and on social networking platforms. The perceived benefits that were 
concluded based on the analysis and discussion of the theoretical and empirical data were: 
globalization, more effective, easier networking, increased personal visibility and the access 
to social networking platforms niched for specific professions.  
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1 Introduction   
In this chapter a background regarding the research subject will be presented, followed by 
previous research regarding the research topic, leading to the problem discussion. Based on 
the problem discussion a research question and purpose are proposed. Furthermore, target 
group, limitations and disposition are also presented.  

1.1 Background 
 
The first social networking site appeared in the late 1990s and it has during these last years 
grown rapidly in popularity (boyd & Ellison 2007). One of the first networking platforms that 
succeeded worldwide was Facebook, and it is today still one of the largest social networking 
sites used (boyd & Ellison 2007). Networking sites have become a new way for individuals to 
socialize, connect and interact with each other. These individuals are usually friends, family, 
colleagues and more (Lin & Lu 2011). According to Lin and Lu (2011) social media and 
social networking platforms have become the newest social trend among us all. People in 
every age are today using these sites to keep in contact with their current networks or 
interacting with new people (Lin & Lu 2011). New technology in today’s society has 
therefore changed people's ways of communicating, meeting, sharing information, working 
and even traditional networking trends are slowly getting transformed. The labor market is yet 
another process that has been affected by social networking platforms and is slowly changing 
and adapting to this new information technology (Montuschi, Gatteschi, Lamberti, Sanna & 
Demartini 2014). 
 
Internet was the first technology that opened up and changed the labor market more than it 
has ever been before (Laabs 1998; Feldman & Klaas 2002). Through social media and social 
networking platforms networking has become even more globalized (Lin & Lu 2011). 
Nikolaou (2014) argues that there is no surprise that social networking platforms has grown to 
become the most visited websites on the Internet, and they will still continue to grow and 
transform our everyday life. Rowley (2014) further discuss how these platforms has improved 
and globalized the business world. The use of social networking platforms for organizations is 
an effective tool to identify experts and potential collaborators outside the organization 
(Rowley 2014). This include job seekers on the labor market, as many more job openings are 
visible online, social networking platforms helps job searchers to find work opportunities in a 
wider geographical area (Suvankulov, Chi Keung Lau & Ho Chi Chau 2012).  
 
According to Fountain (2005) job seekers and recruiters find social networking platforms 
more cost-effective and less time consuming than traditional networking methods. These 
platforms make it easier for job seekers to reach out, contact and find information about 
potential employers (Fountain 2005). Albrecht (2011) discuss in his research of how common 
it is for professionals nowadays to use professional networking platforms to manage and build 
business associates with other people in the same area of interest. Even for college graduates, 
social networking platforms will serve as an effective tool to connect with the business world 
online and potentially improve their chances of finding a job in a wider geographical area 
(Albrecht 2011).  
 
Another popular social networking platform, similar to Facebook’s user experience, is 
LinkedIn (Utz 2015). LinkedIn is a professional oriented networking platform focusing more 
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on a professional level and career path rather than personal life. LinkedIn allows users to 
share their resumes and connect with people (Utz 2015). Nikolaou (2014) states that many job 
seekers nowadays use social networking sites to find more job opportunities than in traditional 
methods. Companies are also using professional networking sites to reach out to a bigger 
audience and potential future employees (Citrome 2015; Utz 2015). Job seeking and 
networking have therefore become the two major reasons for people to join social networking 
platforms today, since these sites are an effective tool for job seekers to become visible on the 
online labor market (Stopfer & Gosling 2013).  

1.2 Previous research 
 
Since the mid-1990s when the Web and Internet became increasingly popular, the number of 
Internet users has been growing fast. A majority of the Swedish population (91 %) is actively 
using the Internet (SOI 2015). Today the Internet is an integrated part of our everyday lives 
and an important influence in many things we do (O’Regan 2012; O’Reilly 2012). The 
introduction of the Internet also brought a huge change in the labor market, making 
recruitment and job seeking more effective in several ways. Traditional methods of job 
seeking were replaced with electronic methods – rather than handing in a paper resume 
personally, people now send in their applications to recruiters by e-mail (Feldman & Klaas 
2002; Kuhn & Skuterud 2004). 
 
According to Webster’s (2014) research, the Internet was a big breakthrough during the 1990s 
that led many countries in the world to become information societies. This means that the 
Internet as a technical innovation made such an impact that it brought change in the social 
world. In the phase which is active right now, social media is the new technical innovation 
that changed the social world and how we work with information (Webster 2014). The 
Internet could nowadays be seen as “the new traditional” method for job seeking, and social 
networking platforms has become a new growing trend, used as the newest online tool for job 
seeking (Lin & Lu 2011). 
 
Social media is a rapidly changing and growing phenomenon in a large number of ways since 
it was first introduced (Kaplan & Haenlein 2010). According to a study, a majority of the 
Swedish Internet users are active on social networking platforms where 70 % are using 
Facebook and 22 % are using LinkedIn (SOI 2015). This makes social networking platforms 
an integrated part of many Swedes’ lives as they have an active online presence.    
 
Various studies on social media have an organizational perspective on how recruiters use 
social media to screen job applicants and find potential employees. The research by Micik and 
Eger (2015) analyzes the recruitment possibilities for organizations using social media and 
states how valuable social media is for an organization. Likewise, other researchers bring up 
how social media can be used as a new approach to traditional recruiting methods (Wazed & 
Ng 2015). Kaplan and Haenlein’s (2010) research categorizes social media by characteristics 
and provides advice for companies that are looking into using social media. Although there is 
a large number of research existing in fields of organizations and their use of social media, 
flipping the coin to see it from a job seekers point of view is equally important.  

1.3 Problem discussion 
Studies states that social networking sites is a widely used tool for job seeking (Lin & Lu 
2011) and that one of the major reasons to join social networking sites is to search for job 
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opportunities (Stopfer & Gosling 2013). What studies of job seeking focus mainly on is 
networking and maintaining your personal network, what social networking platforms are 
used for and how these platforms improve networking. Previous researches also focus a lot on 
how job seekers should use social networking platforms to be successful (Nikolaou 2014; Utz 
2015; Utz & Muscanell 2015).  
 
Based on the previous research it is apparent that there is a new popular method for job 
seeking, using social media as a helping tool. Just like the Internet changed the older methods 
of job seeking, social media is bringing new change to the labor market and job seeking 
methods; similar to what the introduction of the Internet did in the 1990s. Previous studies 
also show that when new technological innovations are introduced, there is a change in the 
social world that people adapt to. In order to adapt to these changes of our social world, 
people need to be knowledgeable about them in the most effective way.  
 
Research in job seeking through social media is not non-existent. However, many researchers’ 
focus is solely on networking and how social networking platforms improve how we network, 
or how we should use social networking platforms (Stopfer & Gosling 2013). Studies also 
show that social networking platforms is a widely used tool in job seeking, although very few 
mentions why social networking platforms are so valuable for job seekers. From previous 
literatures it has clearly shown a big gap of this new phenomenon when it comes to job 
seeking from a job seekers perspective. Nikolaou (2014) states in his research that the actual 
usefulness of social networking platforms among job searchers needs to be demonstrated 
further. He discusses that further research of job seeking methods by using social networking 
platforms needs to be investigated (Nikolaou 2014).  
 
Many more researchers are taking an organization's perspective about recruiting and show the 
benefits for organizations of using social media. Just as there are many benefits for 
organizations to use social media, it is equally important to know what the benefits for job 
seekers are to be active on social networking platforms. Since it currently exist very few 
studies of this new phenomenon when searching for jobs, but still many researchers have 
mentioned the importance of it, furthermore studies of this area needs to be conducted to fill 
this need. Do job seekers actually gain something from using social networking platforms 
when searching for new employment possibilities? There is no surprise that social networking 
sites help people with managing and networking with people. It is important to learn why 
social networking platforms has grown to become so popular in today’s society and if there 
are any benefits as researchers have mentioned and what benefits the job seekers themselves 
see of using this new information technology.  

1.4 Research Question  
 
Based on the previous research and the problem an interesting gap appears, as social media is 
an ongoing discussion and job seeking is a vital part of everyone's life. Social media and 
social networking platforms is the new trend that job seekers are starting to learn and use, and 
research in this topic is therefore relevant to learn about. In order to try and fill this gap, the 
following research question is going to be answered in this research:  
 

• What benefits does job seekers see when using an online social networking platform 
instead of traditional job seeking methods?  
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1.5 Purpose of the Research  
 
The purpose of this study is to create a better understanding of job seekers perceived benefits 
of using social networking platforms for job seeking. As discussed in the problem, there is a 
need of further studies within this specific topic. Previous researches have mentioned the 
importance of how social networking sites has transformed the labor market into a more 
effective and global informational society. Since there already exist many conducted studies 
of social networking platform from an organization's perspective and its usefulness to the 
labor market, the perspective of job seekers when using social networking platforms needs to 
be investigated.  

1.6 Target Group   
 
This study will provide knowledge regarding social networking platforms and how job 
seekers interact with these new IT platforms. Social media is still a new phenomenon and it is 
evolving rapidly among us all. The study is mainly aimed to IT researchers in the field of 
social media and how humans interact with information systems. The results from this 
research will therefore help by adding knowledge to the ongoing discussion of social media 
and job seeking through social networking platforms. 
 
Our secondary target group that will also benefit from this study is job seekers who are 
looking for new methods to find jobs. This include both users of social networking platforms 
and job seekers that are not yet active on social networking platforms but interested in using 
it. Another target group is organizations and recruiters that are interested in finding out more 
about the job searching process and how job seekers find the experience of using social 
networking platforms.  

1.7 Limitations   
 
There are many different social networking platforms online; one limitation of this study is 
that the main focus is only on the two most popular ones used for job seeking which are 
Facebook and LinkedIn. Another important limitation is that even though job seeking is a 
vital part of the study, not all parts of the job seeking process will be covered in this research. 
Social networking platforms provide many different functions but this research is limited to 
functions directly relevant to job seeking. Third limitation is that there are a lot of different 
job searching methods available and it is not possible to cover every single one of them. 
Therefore there are limitations of methods, with focus on the most popular methods used.  

1.8 Definitions 
 
Traditional job seeking methods - when using the word ‘traditional methods’ in this 
research, it mainly refers to job seeking methods used over the Internet before social 
networking platforms became popularized.  By using the word ‘Internet’ in this context, it 
does not include methods of Web 2.0 (social media and social networking platform). Older 
traditional methods could be e.g.: through paper resumes or electronic resumes sent in through 
email or websites (everything that is before Web 2.0).  
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Traditional networking - when individuals are networking in a traditional way, this refers to 
when individuals are not using any kind of social media or social networking platform, but are 
actually meeting in real life.  
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1.9 Disposition  
 
Chapter 1 – Introduction                          In this chapter the researchers will give a brief 

background to the research topic to give the 
reader an introduction to the research. The 
researchers will then move on to the problem 
statement where that will lead to the gap and the 
research question. Furthermore the researchers 
will present the purpose of the research, the 
target group and the limitations of the research.  

 
Chapter 2 – Methodology                          In the methodology chapter the researchers will 

present and discuss the choices of methods used 
in the data collection for this research.  

 
Chapter 3 – Theoretical framework        In the theory chapter the researchers will present 

more thorough information regarding the main 
research topics; social networking platforms and 
job seeking. This will be the foundation of the 
analysis and discussion later on.  

 
Chapter 4 – Empirical study                     In this chapter the researchers will present the 

empirical data gathered from the interviews with 
the respondents. 

 
Chapter 5 – Analysis                                  In this chapter the researchers will analyze the 

empirical data based on the categories and 
concepts from the coding. 

 
Chapter 6– Discussion  In this chapter the researchers will have a 

discussion regarding the found results from the 
analysis of the empirical data and compare it to 
the theoretical framework.  

 
Chapter 7 - Conclusion    In the last chapter the researcher will present a 

conclusion and the answer to the research 
question of this study. 
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2 Methodology    
In this chapter the methods and approach used in this study will be presented. Furthermore 
the research strategy, perspective, research approach, research design, research process, 
data collection method, ethical issues, criteria, data analysis method and presentation method 
will also be presented. 

2.1 Research Strategy   
 
Research strategy is split into two distinctive parts, quantitative strategy and qualitative 
strategy. Quantitative and qualitative strategy could shortly be described as ways of how the 
researchers choose to collect, process and analyze data in their research (Patel & Davidson 
2011). Quantitative research is characterized by a focus on numbers and quantification when 
collecting, processing and analyzing data (Bryman & Bell 2015). When collecting data the 
data is measured using statistical processing and analysis methods (Patel & Davidson 2011).  
In a qualitative research on the other hand, emphasis is instead put on words rather than 
numbers when collecting, processing and analyzing data (Bryman & Bell 2015).  
 
Qualitative data is often generated from interviews and the researcher analyzes and interprets 
the collected data (Patel & Davidson 2011). As Patel and Davidson (2011) mentions, whether 
a research is of quantitative or qualitative nature depends mainly on what the research 
problem is. If it is about using statistics and numeric data it is a quantitative strategy, but if the 
goal is to interpret and understand people’s personal experiences it would be a qualitative 
strategy.   
 
In this research a qualitative strategy has been conducted as it is more fitting than a 
quantitative strategy. There is a great emphasis on words rather than numbers in this research, 
mostly because the main source of data for the empiric study is collected through semi-
structured interviews. This led to a lot of text material that were then analyzed and interpreted 
in order to try and get the participants point of view. The research question in this research is 
also very much of qualitative nature as the researchers wanted to find how it works from the 
respondentet’s perspective, their own experiences and thoughts regarding the topic.    

2.2 Research Perspective   
 
According to Patel and Davidson (2011) to be able to conduct a successful academic research 
a good overview of the current scientific approaches is required. The approach differs 
depending on what strategies, methods or assumptions that will be conducted in the research. 
The philosophical paradigm is a cluster of beliefs and assumptions of how scientists see the 
world and how they share their way of thinking of what should be studied, in other words to 
gain and create knowledge in a particular field of study (Oates 2006). These paradigms are 
explained as epistemology philosophy and in ontology philosophy. Epistemology is the way 
one can acquire knowledge by searching for what is or should be regarded as acceptable 
knowledge. Ontology is the way of how one would view the nature of our world and the 
social entities. There are several scientific paradigms that describe how researchers should 
relate the data collected and how to analyze it (Bryman & Bell 2015). But the most common 
paradigms used in research in information systems and computing are positivism and 
hermeneutics (Oates 2006).  
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A researcher with a positivistic approach is characterized by investigating our world 
objectively; they seek to find a pattern and regular laws in our universe, and they use the same 
methods that are used in natural sciences (Oates 2006; Patel & Davidson 2011). Hermeneutics 
is another approach used by interpretive researchers. This approach is the opposite of what 
positivism is, instead of investigating objectively, a researcher with a hermeneutics approach 
investigates subjectively. This means that the researcher try to identify, explore and explain 
the feelings and understanding of science, how all the factors are related and interpreted to the 
social world (Bryman & Bell 2015; Oates 2006).  
 
This study has been conducted with a hermeneutics perspective and the most visible elements 
of hermeneutics in this research are in the collection of data, and that the data is interpreted 
subjectively. By investigating subjectively it means that the researchers have tried to get an 
understanding of what the interviewees wanted to convey when discussing the use of 
networking platforms when job seeking compared to using traditional job seeking methods. 
The purpose of this study and the research questions is to get the job seekers perceived 
benefits from using social networking platforms.  Oates (2006) also states how common it is 
for qualitative research to use a hermeneutic perspective, this means that the research strategy 
and research perspective in this study complement each other.  

2.3 Research Approach  
 
There are three different approaches when it comes to the view of the relationship between 
research and theory; the deductive, inductive and abductive approach (Patel & Davidson 
2011). When using a deductive approach the researcher is basing the research on existing 
theory and from that, deduces a hypothesis, and the hypothesis is then tested empirically. In 
an inductive approach theory is instead the outcome of the research (Patel & Davidson 2011). 
The researcher is not basing the research on existing theory, but rather gather data first and 
then based on the empirical data gathered formulate a theory (Patel & Davidson 2011). An 
abductive approach could be seen as a combination of both the deductive and inductive 
approaches, as it utilizes features from both (Bryman & Bell 2015; Patel & Davidson 2011).    
 

 
Figure 1 - Adapted version of figure of relationships between theory and research, illustrating three different approaches 
(Patel & Davidson 2011, p. 121). 
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In this research a mainly inductive approach has been taken, this because the research is not 
based on previous research regarding the area of study. This topic is still fairly new and 
therefore previous research is very limited on the phenomena of social networking sites and 
job seeking together. Instead a theory is built up using the empiric data collected through the 
semi-structured interviews. From the empiric data and the analysis of the data new theories 
will emerge. Based on the research purpose and the research question there is an opportunity 
to build new theory rather than base it on previous theory. Using social networking platforms 
for job seeking is a new phenomenon and social networking platforms themselves are always 
changing. The choice of approach is also closely connected to the research approach and the 
research strategy as a hermeneutics perspective, a qualitative strategy and an inductive 
approach often work very well together.      

2.4 Research Design   
 
It is important to adopt the right design for a research since the choice of research design will 
reflect the decisions on which priorities will be given through the research process. A research 
design will therefore provide a framework for the collection and analysis of data (Bryman & 
Bell 2015). The researchers have chosen to use a cross-sectional research design. A cross-
sectional research design is according to Bryman and Bell (2015) often associated with 
quantitative research. Although, Bryman and Bell (2015) also discuss that it is fairly common 
in qualitative research as well, this is especially the case when using semi-structured 
interviews on multiple cases (Bryman & Bell 2015). In this study a case refers to a person, 
which is the respondent to the semi-structured interviews of the study. Recker (2013) explains 
cross-sectional design as gathering data from more than one case at one point in time. This 
research design is therefore relevant for this research because multiple cases have been 
interviewed in a single point in time. Based on the qualitative research strategy, hermeneutics 
perspective and the inductive approach, a cross-sectional research design was considered 
relevant for this study’s purpose and research question. The chosen design seemed to be most 
appropriate for this study, since this study will consist of rich and detailed data of job seekers 
experience and thoughts of using social networking platforms, comparing to traditional job 
seeking methods.  

2.5 Research process   
 
The research process of this study has been demonstrated in figure 2 below. The research 
started with an area of interest to social networking platforms and its use for job seekers. The 
researchers investigated previous studies of social networking platforms and job seeking to 
see if there was any gap of this problem area that is needed to be filled. From the problem 
discussion of previous literatures the researchers could then formulate the research question 
and the purpose of the study to be able to fill the gap that was found. When the purpose of the 
study was decided, the next step in the research process was to decide what methods that 
should be used to answer the research question. Theoretical framework and the empirical data 
was conducted parallel during the research process, the interview guide was formulated and 
structured after what was found in the theoretical framework. This was done to be able to 
compare and analyze the previous theories to the empirical data. The interviews were 
conducted on four participants over telephone and meetings, and the data were transcribed 
directly. The researchers realized that the collected data was not enough to fulfill the research 
question, and a second interview of the respondents was therefore made and questions that 
were asked were related to the new theoretical framework. The empirical data that was 
collected still did not feel enough to be able to answer the research question and a fifth 
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participant was interviewed. After collecting all the data coding was then used to help analyze 
of the empirical study, concepts was found from the coding and merged into categories. The 
last part of the research process was to discuss the analysis and the job seekers perceived 
benefits were found. In the conclusion the answer to the research question is presented.  
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Figure 2 - The research process 
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2.6 Data Collection Method    

2.6.1 Collection of theory   
 
The collection of theory began with an interest in social networking platforms and how they 
have changed many processes of people’s lives. This study started with a research review, this 
to see what impact social networking platforms had on the labor market and how job seekers 
use networking sites for job seeking. Bryman and Bell (2015) mentioned that the first 
literature review a researcher implements intends to examine what is known in a special area, 
to examine which concepts and theories that are relevant and what research methods and 
strategies that had been applied in previous literatures. When knowing the area of interest in 
this research the researchers started gathering data about close concepts regarding job seeking 
and online social networking platforms. The literature review in the beginning gave a greater 
knowledge, understanding and support to work out a problem statement. When investigating 
the problem statement for this research a specific research question could then be 
formulated.    
 
The theoretical framework is a basis in the research to answer the research question; therefore 
it is important that the collection of theory is relevant and done in a good way. To answer part 
of the research question a secondary data analysis has been used so it could form basis of the 
empirical data collection. Secondary data is information collected by other researchers and 
writers (Bryman & Nilsson 2011). The differences of analyzing the literatures in the 
beginning to after finding the problem statement, was a deeper understanding and more focus 
to the problem statement only, and not the whole area of interest. A focus of finding relevant 
literature that could provide this research well-grounded theory that was related to the 
research question. The base for the theoretical framework is mainly based on the research 
question, which mean the focus of theory is on social networking platforms, job seeking 
methods and the Internet.    
 
University of Borås’ search engine Summon and Google Scholar have been used to find 
relevant literature and scholarly articles. When searching for the literatures, keywords such as 
“social media”, “networking platform”, "job search process" and “job seeking” have been 
used in various variations to provide this research with a broad spectrum of data regarding 
these concepts and the connections to the research topic. Other than scholarly articles, most of 
the theoretical material has been collected through peer reviewed Internet-based journals and 
articles. This is because the topics job seeking through social media and networking platforms 
are still very limited in scholarly articles. Physical books have been used as well from 
University of Borås library. Not many new books that could relate to the research topic were 
available, probably because networking platforms when job seeking is still a new 
phenomenon. But some earlier editions related to job search process in traditional ways were 
used in the collection of theoretical materials. Other books that have been used are mainly for 
help in the methodology part of this research and course literature from previous courses has 
been used as well. The theoretical materials have been analyzed in a way where sources have 
been read accurately several times to create an understanding of the meaning.      

2.6.2 Sampling   
 
The selection of the respondents for the interview was through purposive sampling with an 
inspiration of the generic purposive sampling approach (Bryman & Bell 2015). Purposive 
sampling is a non-probability form of sampling, which means that the researcher does not 
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choose their participants on a random basis. Researchers choose participants that were 
relevant for the research question (Bryman & Bell 2015). By using a non-probability 
sampling method, the sample will not represent a whole population in a good way. The 
participants have been selected based on different criteria that were relevant to this study, 
which were active users of social networking platforms that has experience with job seeking 
online. A generic purposive sampling approach is when the researcher creates the criteria 
concerning the cases that are needed to address the research question (Bryman & Bell 2015).  
 
Ryen and Torhell (2004) mentioned that most of the sampling in a research is not usually 
decided until after a research question is formulated. Formulating the research question was 
the first step in this research process. The research question considers what benefits job 
seekers see by using networking platforms comparing to using traditional job seeking 
methods. The criteria for the participants were therefore job seekers that are active on 
different networking platforms and have experience of job seeking. These job seekers need to 
have some experience of job seeking traditionally as well as being active on professional 
networking sites. The five participants selected to this study have each been investigated 
through different cases and their personal experiences and thoughts. What they all had in 
common was that they were actively using some kind of networking platform and had some 
experience of job seeking in these both ways. By focusing on these cases it could give the 
researchers a deeper understanding of different job seeking situations, and it can contribute to 
this study’s relevance and knowledge to answer the research question.    
 
The participants belong to different age groups, and according to (Panel 2015) the different 
age groups the participants belong to is generation X and the millennial generation, also called 
generation Y. Generation X are those who were born between 1965-1980, and generation Y 
were born after 1950. With different age groups it could provide our research a broader 
perspective and understanding of social networking platforms and how the process of job 
seeking has changed. The researchers chose to do the interviews of five different people, 
where three of them were female and the other two were male. It was considered important 
for the study to capture the views and opinion based on both genders, and both genders did 
also belong to generation X and generation Y. The sample size of five participants was 
considered most suitable for this research since six participants would be too extensive and 
two participants would not be able to deliver the right amount of empirical study.    

2.6.3 Collection of empiric data   
 
A major goal of qualitative research is to gain insight into phenomena related to people and 
situations in their perspective of social reality. The empiric data for this research has therefore 
been collected through in-depth interviews (Dalen 2015). A researcher will by an interview 
get a deeper understanding of how humans adapt to their situation, which in this case is in 
terms of social networking platforms and job seeking. The purpose of this research is to 
understand the perceived benefits from a job seeker perspective when using social networking 
platforms for job seeking. There are several methods of collecting empirical data in 
qualitative research, but what seemed to be the most convenient for this research was through 
interviews. The researchers believed in-depth interviews could help to focus more on the 
interviewee’s perspective of how they felt and what their perception of job seeking through 
networking platforms is.    
 
There are several different types of interviews that could be conducted, although the 
researchers chose to do semi-structured interviews. The differences between using a semi-
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structured interview instead of an unstructured interview, is that a semi-structured interview is 
more structured than an unstructured interview (Bryman & Bell 2015). A researcher that uses 
semi-structured interviews has an interview guide to follow when doing the interview. The 
interview guide helps the researchers of this study to focus on the research subject by having 
some general questions regarding the topic of job seeking and social networking platforms. 
And supplementary questions that relate to the interviewees answers can be asked as well 
during the interview. The interviewees are likely to be more opened up personally when 
answering questions in a semi-structured interview (Bryman & Nilsson 2011). According to 
Bryman and Bell (2015) researchers that are doing a qualitative study are usually using semi-
structured interviews for their collection of empiric data. The interview guide will make sure 
that the researchers cover the same general topics with all five respondents.   
 
When formulating the interview guide, it is important that the interviewer has a broad 
knowledge of the subject. This to be sure of what questions need to be asked and what 
answers that is expected to provide the research good quality of data and information 
(Bryman & Nilsson 2011). The second data analysis in this research helped to find the 
unanswered questions that were needed to be further studied and has not yet been addressed 
by any previous research. Therefore, it also helped to form the interview guide where 
questions related to the topic were asked, and through this collection of empiric data an 
analysis were made to link it to the research question. The questions to the interview guide 
were formulated and connected to the research purpose, this to be able to answer this study’s 
research question. Bryman and Bell (2015) also mentioned that the formulation of the 
questions should not be too specific, because too specific questions could prevent the answers 
of the interviewees to be open minded or their way of seeing things. Therefore, the questions 
were formulated to be clear and simple so it could be asked to all five participants in the 
study.     
 
Dalen (2015) states the importance of doing a pilot interview before conducting the actual 
interview on the chosen participants for the research. This to see if the interview guide is well 
formulated and by doing a pilot interview the interviewer will also learn how to do an 
interview more professionally. Complications will always appear during an interview and 
since the researchers are doing a semi-structured interview it is important that the interview 
guide is not too structured. When an interview is not too structured, supplementary questions 
could be asked depending on what the interviewer want to focus on. In this way the 
researchers of this study could have a better understanding of the respondents perspective of 
job seeking through different networking platforms compared to traditionally job seeking 
methods. The pilot interview guide was tested on four students, and during the test other 
aspects were found that needed to be considered and corrected before doing the real interview. 
And therefore the researchers could adjust and change the interview guide based on the pilot 
interviews in order to get a more comprehensive interview guide.    
   
Another important preparation Bryman and Bell (2015) and Dalen (2015) mentions for the 
interview is to record the interviews. This is because the requirement for a detailed analysis is 
needed in this qualitative research. During the interview the researchers noted and recorded at 
the same time. Just as in the second data analysis, the data need to be accurately analyzed 
several times to understand the actual meaning of it. By recording the interviews it was 
therefore easier to analyze the data than analyzing the data that were noted during the 
interview, and good transcription could be made afterwards. The interviews were conducted 
through meetings and through telephone.    
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This research has conducted interviews with five different respondents. Initially the study 
started with four participants but after the initial interview four interviews, the researchers 
realized that more empirical data was needed to answer the research question. Additional 
questions to the initial four participants were added, this was considered as a follow up in-
depth interview to fill the gap. A fifth respondent was then chosen to be added where the 
same questions were asked regarding job seeking through social networking platforms 
comparing to traditional job seeking methods. With five participants in this research, the 
empirical study had enough ground to base the research on and draw a solid conclusion.  

2.7 Ethical issues   
 
In research ethical issues arise even in the early stages and it is important to not ignore these 
issues as the integrity of a research is related directly to the ethical issues. Ethical issues are 
concerned with how the participants of the research should be treated (Bryman & Bell 2015). 
Before the interviews with the chosen participants was conducted, a discussion of ethical 
issues regarding informed consent was made, which is a main area of ethical principles 
mentioned by Bryman and Bell (2015). 
 
Informed consent revolves around the participants of a research, and their right to know about 
the research process and their role in it before making a decision whether they want to 
participate in an interview or not. They should be fully informed about the purpose of the 
research and why their participation is needed (Bryman & Bell 2015). At first contact emails 
were sent out to prospective participants asking them if they were interested in participating in 
interviews for this study. The emails contained information about the researchers’ names, 
which university and education the researches belong to, the topic of the research, the purpose 
of the research and the participant’s role in the research.    
 
The participants would then contact the researchers if they were interested in participating in 
an interview, and a time and date were set for when the interviews were to take place. Before 
every interview, a short introduction and information about the participant’s rights in the 
study was made. The information brought up prior to the interview regarded the research topic 
and purpose, that the participant will be anonymous, their right to ask about the research and 
their role in it and that they also have the right to withdraw their participation in the research. 
The researchers were also making sure that the participants were aware and gave their 
approval to recording the interviews. If the participants agreed to all these points, the 
researchers would then begin the interview. The participants were also offered to be sent the 
interview transcripts from their interviews if they wanted to read them before it was used in 
the study.        

2.8 Criteria’s    

2.8.1 Trustworthiness   
 
Lincoln and Guba (1985) propose that qualitative research should be evaluated by other 
criteria than those used in quantitative research. It is necessary to provide an alternative way 
of evaluating the worth of qualitative research, other than by reliability and validity, which is 
used in quantitative research. Instead, qualitative researchers should use a different criteria to 
assessing the quality of the research; trustworthiness. There are four criteria in 
trustworthiness: credibility, transferability, dependability and confirmability. Each of these 
criteria has a parallel criterion in quantitative research (Bryman & Bell 2015).   
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Establishing credibility in research involves confirming that the findings of a research are 
correct and believable from the research participant’s point of view. It is important for the 
researcher to confirm with the participants that the research findings are correctly understood. 
Credibility is parallel to the criterion of internal validity in quantitative research (Bryman & 
Bell 2015; Lincoln & Guba 1985).  
 
Respondent validation is a commonly used technique to establish credibility of research. 
Respondent validation is a process where the researcher shares some of the findings with the 
research participants in order to ensure that there is good consistency between the research 
participant’s perspectives and experiences and the findings of the research (Bryman & Bell 
2015). The transferability criteria entails being able to show that the findings of the research 
can be applied in other contexts than the one it is originally from. In order to enhance the 
transferability of a research the researcher should describe the central phenomena in great 
detail, and this is referred to by Geertz (1973) as making thick descriptions. Thick 
descriptions will provide, according to Lincoln and Guba (1985), other researchers with a 
database for deciding if the transferability of the findings to other times, settings, situations 
and people is possible. Transferability is parallel to external validity in quantitative research 
(Bryman & Bell 2015; Lincoln & Guba 1985).  
 
Only these two criteria have been used in this research as they were the only two relevant 
ones to the study. The evaluation of the criteria will be presented in the end of the research to 
evaluate how they have been applied in the course of the research.   

2.9 Data analysis method   

2.9.1 Coding 
 
From the semi-structured in-depth interviews the study gathered a lot of data, and the 
researchers needed an effective way to organize and analyze this data in order to use it in the 
research. According to Bryman and Bell (2015) coding is the most widely used method 
researchers’ use when analyzing qualitative data. In this research coding has been used in 
order to analyze the data that were collect from the interviews. 
 
The process of coding started by analyzing the interview transcripts and the researchers used 
two different techniques when coding the empirical data. The first technique used was to 
scrutinize the interview transcripts and count how many times certain words were repeated by 
the interviewees. Concepts discussed during the interviews with the respondents were counted 
in the transcripts, and concepts that were mentioned 10 or more times were chosen as key 
concepts. Although some concepts that were mentioned less than 10 times were still chosen as 
concepts due to the relevance to the research question. A useful concept is often mentioned 
frequently as the interviewees mention it many times it has to hold some importance (Bryman 
& Bell 2015). The researchers also tried to interpret the transcripts by identifying important 
concepts that were relevant to this study in order to being able to answer the research 
question. During the initial coding phase many concepts were found that the researchers had 
not had in mind when writing the theoretical framework, by using coding this helped the 
researchers to further analyze these concepts.  
 
After the initial analysis of the transcripts many conceptual concepts were identified, too 
many to actually handle effectively. In order to shorten the list of concepts the researchers 
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discussed if all conceptual concepts were relevant, and decided to remove some of them from 
the list. At the end of the coding the list of relevant concept had landed on 13. Some concepts 
that were very similar was also grouped and given the same name in order to not end up with 
too many concepts to handle. 
 
From the initial coding of all the empirical data in this study it was apparent that more theory 
was needed in some areas where concepts were found that had not been thought of before. 
After the pilot interview and the first interview some new important concepts were also found 
out from the respondents that were of interest for the study that had not been covered 
previously in the research. 

2.9.2 Categorizing 
 
Then the researchers began to group similar concepts together, which is called categorizing 
(Strauss & Corbin 1998). One category consists of two or more similar concepts, which 
means that categories have a higher level of abstraction than concepts (Bryman & Bell 2015). 
Categorizing makes it easier to process and analyze the data, if the researchers has chosen to 
only analyze the concepts without categorizing it would be too many concepts to analyze and 
lead to confusion. The categories are explained why the concepts are grouped together and 
their relationship to other categories. The categories are then used as a structure for the 
analysis part where the empirical data is compared to the theoretical framework in order to 
create a better and easier to understand structure. 
 
The reason of choosing to use coding and categorizing in this study is because; coding has 
been proven to be an effective and widely used method in analyzing qualitative data. Using 
coding also gives us a better understanding, overview and an easier way of handling the 
empirical data.     

2.10 Presentation method   
 
Since this research is a qualitative study, the presentation method will be focusing on the 
empirical study, analysis and discussion of findings. This research will be presented in a 
textually form in every chapter. Models and tables will be presented as well in some chapters 
in order to facilitate the understanding of this thesis. The first part of the thesis will consist of 
introduction, problem statement, purpose of this study and the research question. The reason 
of the first part is to give the reader an insight of how the researchers have developed interest 
of this research area. A disposition is described as well so the reader can have an overlook 
over the contents in every chapter. The second part consist of the methodology of how the 
researchers have conducted the research by using what methods, an illustration of the 
proceeded research process is described as well with a research process model. Third part of 
the thesis is the theoretical framework, where this study will create a deeper understanding of 
the research area and theories from previous researchers in this area for the reader. The fourth 
part is the empirical study where the interviews on the chosen participants were conducted 
and will be presented. Following part is the analysis of the conducted interviews; and coding 
the data and a comparison of these cases is what the researchers have focused on. The 
discussion part has been formed based on what was found in the analysis chapter focusing on 
the comparison of the empirical and theoretical data. The last part of the research is the 
conclusion where the answer for the research question will be presented. Evaluation of the 
criteria, contribution to the field of informatics and suggestions for future research will also be 
presented.  
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3 Theoretical Framework   
In this chapter previous research regarding the topics of job seeking and social networking 
platforms have been examined to provide a theoretical framework for the study and as a 
foundation for the empirical study.    

3.1 Job seekers  
 
Job seekers can be categorized into different job seeking stages. Unemployed individuals can 
be job seekers that are: new labor market entrance individuals, comeback unemployed or 
unemployed individuals. Other than unemployed job seekers, there are also job seekers that 
are already employed. These job seekers are usually referred to as job-to-job movers (Weber 
& Mahringer 2008). 
 
Weber and Mahringer (2008) mention the differences of the job seeking stages individuals 
belong to. New labor market entrances are those individuals that never have entered the labor 
market before. These job seekers are usually younger individuals that have recently graduated 
from school and are therefore searching for a job and are ready to enter the labor market for 
the first time. Narendranathan and Nickel (1985) stated in their research that young 
individuals are usually more attractive for employers and they get more job offers than older 
workers usually do. Recently graduated students with higher qualifications are more attractive 
on the labor market, since companies are continuously searching for potential talents to 
become their next candidate (Capelli & Hamori 2014). Comeback unemployed are individuals 
who have been on the labor market before and have returned from a temporarily leave, an 
example of this could be mothers who have been home for nursing care, or individuals that 
have been taking a rest from the labor market for a little while. Then there are the unemployed 
individuals that have not been in the labor market for many years (Weber & Mahringer 2008). 
Narendranathan & Nickel (1985) argue that unemployed individuals who have not been at the 
labor market for a while, usually do not choose their jobs depending on what type of job it is, 
but are more concerned with the wage instead. Some older workers that are entering the labor 
market again are pickier when it comes to employment (Narendranathan & Nickel 1985). 
Older workers usually have more problems finding different types of jobs from what they 
have been working with before, and this could be quite difficult for them to manage. 
Therefore, older workers often choose new jobs that are similar to the type of jobs they have 
been working with previously (Narendranathan & Nickel 1985). 
 
The last category of job seekers Weber and Mahringer (2008) discuss is the job-to-job 
movers. These individuals are already on the labor market as employees. According to 
Nicholson, West and Cawsey (1985) not many employees are willing to change or search for 
new jobs, since the chances of getting recruited for something better are usually very small. 
Other studies have shown the opposite of previous statement; studies have examined 
employee’s job searching behavior being more active than unemployed job seekers (Capelli & 
Harmoni 2014). This could be because of the attractiveness of other job options; jobs that 
employed individuals could see as more challenging and new opportunities on the labor 
market than their current jobs (Weber & Mahringer 2008). Thus, job-to-job movers are 
usually pickier than unemployed individuals when deciding on what type of work they would 
consider to take (Capelli & Harmoni 2014). Most researchers have proven that, among 
employed individuals, there are several reasons for looking for new jobs, mostly because they 
want to explore new opportunities, challenges, satisfaction and broader the job experience 
(Weber & Mahringer 2008). But it could also be the uncertainty about the future outcomes, 
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wage and poor job environment that makes employed job seekers searching for other jobs 
opportunities (Capelli & Harmoni 2014).  
 
Kuhn and Skuterud (2004) examine the differences of job seekers behavior and discuss that it 
depends on if they are an active job seeker or a passive job seeker. Passive job seekers are 
usually job-to-job movers that are not actively searching for a new job, but are open-minded 
and active on the labor market if new job opportunities are about to come. An active job 
seeker is when the individual is constantly and actively searching for a job offer (Kuhn & 
Skuterud 2004). According to Boswell, Zimmerman and Swider (2011) most job seekers 
would agree that the job seeking process could be long and time-consuming, since it entails 
gathering information about potential jobs and it usually requires a lot of intensity and effort. 
Depending on what choice of method a job seeker is using, the outcome of the job seeking 
process will give different pools of employment (Boswell, Zimmerman & Swider 2011). It 
can vary in costs and effectiveness and also depend on what kind of job seeker it is and what 
kind of job they are searching for (Weber & Mahringer 2008). 

3.2 Traditional job seeking  
 
There are many different types of job seeking methods that can be used when searching for 
jobs (Kuhn & Skuterud 2000). The most common and effective methods that have been 
identified from other researchers are; networking and personal contacts, headhunters and 
professional recruiters, college placement services, newspaper advertisement, contacting 
employers directly, trade publications and associations, career fairs, Internet search engines 
and websites, place/answering ads or using other active search methods (Feldman & Klaas 
2002). These traditional job searching methods have been effective before and after the 
revolution of the Internet (Kuhn & Skuterud 2000; Feldman & Klaas 2002). 

3.2.1 Internet 

The revolution of the Internet has transformed the labor market in many different ways, such 
as open up the labor market and becoming more globalized, and the use of the Internet has 
been growing continuously (Feldman & Klaas 2002). Companies today are exploiting the use 
of Internet to reach out to a bigger audience with job advertisement (Montuschi et al. 2014), 
and because of this the chances for job seekers of getting recruited is no longer as easy as it 
was decades ago (Kuhn & Skuterud 2000). Job seekers can easier find companies and search 
for job offers in a wider geographical area with the use of Internet, such as region-wide, 
nation-wide or globally (Laabs 1998). But the challenge of getting recruited is also more 
difficult to overcome because of high competition among all job seekers that are using the 
Internet (Feldman & Klaas 2002). According to Feldman and Klaas (2002) even companies 
are out on the Internet searching for potential and interested candidates that could fit their 
company. Kuhn and Skuterud (2000) discuss how new technology is altering the way 
organizations are recruiting job applicants and how job seekers are searching for jobs in the 
labor market today. Many more companies are using the Internet to improve their recruitment 
process, this to be visible for their future talented employees (Jobvite 2015). 

Regardless of which type of method job seekers are using when job searching, every recruiter 
screen their candidates, which is done through job applications and their personal resumes 
(Waldman 2013). Waldman (2013) explains how the traditional paper version of the resume 
has been a vital part of the job searching process in the past. But according to Gunner (2000) 
the traditional paper version of resume is no longer enough to entice the employer since the 
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Internet has opened up the labor market globally. The competition between job seekers is 
therefore more challenging, and recruiters probably collect more resumes than expected 
(Gunner 2000). Thus, many of the traditional paper resumes have been replaced by the 
electronic or online resumes, as it is easier for employers to save all resumes virtually rather 
than physically. When collecting resumes in the same database, recruiters can more easily 
search for keywords to match qualifications of the candidate to specific job requirements 
(Gunner 2000).  

Many of the traditional methods have been supplemented by the Internet, and have because of 
the Internet been more effective for most job seekers (Feldman & Klaas 2002; Kuhn & 
Mansour 2014). Regardless of where job seekers find job offers, e.g. at career fairs, 
headhunters or from newspaper advertisements and more, the Internet gives job searchers the 
opportunity to send out online or electronic resume instead of sending traditional paper letters 
(Feldman & Klaas 2002). It is more effective for the job seeker, since they can apply for more 
job offers over the Internet and it is effective for recruiters to screen all potential candidates 
over the Internet (Kuhn & Mansour 2014).  

The number of job seekers through the Internet has according to Kuhn and Mansour (2014) 
increased since the Internet came around the labor market, and because of the improvements 
of this new technology, there are many more job sites to network on, and more job offerings 
from recruiters worldwide.  

3.2.2 Contacts and networking 

In any kind of job search, whether if it is a low quality job or if it is a professional position, 
several studies have stated that the most effective way of being recruited is through personal 
contacts and networking (Blau & Robins 1990; Holzer 1988; Waldman 2013). Contacting 
friends, relatives or networking with friend’s friends is usually the easiest and most successful 
of finding a job. Many researchers have concluded that networking has always been 
considered as one of the most effective job seeking tools (Blau & Robins 1990; Holzer 1988; 
Van Hoye, Van Hooft & Lievens 2009). Networking is when an individual uses its contacts, 
friends, acquaintances and other people of whom the job seeker has been referred to, for the 
main purpose of getting information, recommendations or advice on getting a job (Wanberg, 
Kanfer & Banas 2000). Waldman (2013) discusses the importance of using the power of 
networking whether if it is on- or offline. It is important to take advantage of your 
connection’s connections, since opportunities often come from one’s second, third or even 
more far-connections (Waldman 2013). Feldman and Klaas (2002) also stated in their 
research of job hunting through the Internet that the most effective way a job seeker will get a 
job is through networking and personal contacts.  

3.2.3 Job search engines 
 
Job search engines, job boards and websites have been around for almost 20 years and have 
been widely used by job seekers to find jobs. They offer an extensive database of job 
openings, and job seekers can upload their resumes and apply for jobs through the job search 
websites (Dineen & Soltis 2010). A job search website has a lot of advantages for job seekers, 
such as free access to a wide selection of available job openings (Dineen & Soltis 2010). For 
companies looking to hire new personnel, job search engines and websites offers access to all 
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job seeking applicants’ resumes, making the process of finding someone to recruit 
significantly shorter than before (Lin 2010).  

Job search engines gather many available job openings in the same database, thus connecting 
job seekers and employers in one place (Lin 2010). In Lin’s (2010) research the results 
showed that job seekers intentions in using job search websites is mainly based on perceived 
ease of use and perceived usefulness of the website. This means that job seekers are keener on 
using job search websites that are easy to navigate, provides a good selection of job offers and 
has a user-friendly web design (Lin 2010). What Nikolaou (2014) found in his study is that 
job seekers nowadays still tend to use these search engines and websites when job seeking. 
The reason for this is because of their proven effectiveness and because the jobs search 
websites are more well-established than many social networking platforms (Nikolaou 2014). 
Nikolaou (2014) also discusses how we might in the future see a combination of traditional 
job search engines and social networking platforms. Jattuso and Sinar (2003) argue that these 
kinds of websites and search engines are designed for the general population, and therefore 
attract mainly lower quality applicants that are not interested in applying for jobs in higher 
positions as they lack the skills, education and experience for such positions.  

Feldman and Klaas (2002) made their research of applicant experiences with online 
recruiting. They have in their research conducted a survey of job seekers own experiences 
when it comes to the most effective strategy used when searching for a job. The figure 3 from 
the results is shown below.  

 
Figure 3 - Job search strategies most frequently mentioned as effective (Feldman & Klaas 2002, p. 138) 

 

3.3 Social networking sites 

3.3.1 Information society 
 
Information is extremely central in our everyday life nowadays. Many scholars think that 
information is the core of today’s modern age, and it is therefore said that we are living in an 



 

[22] 

information society (Webster 2014). The term ‘information society’ can be retraced back to 
the 1960s in Japan, but the exact origin is still unclear (Duff, Craig & McNeill 1996). One 
leading explanation to why the modern age can be referred to as an information age is simply 
because there is a whole lot more information accessible for everyone everywhere today, than 
there was in the past (Webster 2014). 

According to Webster (2014) there are five different definitions of how to identify an 
information society; and one of them is technological. Technological conceptions are often 
used as measures to signal whether a country is entering into an information society or not 
(Webster 2014). Webster (2014) further explains the technological as new innovations that 
have had such an impact on the social world that a change is inevitable. There are particular 
technologies that have brought such change in the past, some of the new technologies being 
superior to their predecessors while others are breakthrough technologies that have changed 
our way of life (Webster 2014). Examples of such technologies are the cable and satellite 
television, personal computer, the World Wide Web and smartphones, among many others 
(Webster 2014). There are three distinguished periods where new technologies have been 
confirmed to have made such an impact that they brought social change. During the first 
phase in the 1970s – 1980s the big technological innovation was the microchip (Webster 
2014). From the mid-1990s and forward which was the second phase, the big breakthrough 
here was the information and communications technologies (ICT). With the fast evolution of 
the Internet and access to computer communications (online information change, e-mails etc.) 
there was much speculation about a change in the social order (Webster 2014).  

Webster (2014) states the third and current phase, in which we are living in right now, began 
in 2005 with social media at the center of the attention. A lot of attention was also focused on 
new technological innovations such as the smartphones, combined with social media sites 
such as Facebook and Twitter, making information more accessible than ever before (Webster 
2014). Interactivity, transparency and flexibility are three important keywords when talking 
about these trends with social media, and how it has brought about a huge change in the social 
world (Webster 2014). 

3.3.2 Web 2.0 
 
The term Web 2.0 was originally coined by O’Reilly Media in 2004, the expression was a 
way to describe what happened to web development after the IT-crash, although the concept 
of Web 2.0 can be traced back to the 1990s (O’Reilly 2005). What differs Web 2.0 from the 
earlier stages of the World Wide Web, sometimes referred to as Web 1.0, could be divided 
into the technological, structural and sociological aspects (Cormode & Krishnamurthy 2008). 
Although the most important difference to keep in mind is that in Web 1.0 there were very 
few content creators, while in Web 2.0 almost anyone can be a content creator due to the Web 
making it easier for anyone to create content. Content is no longer published by specifically 
knowledgeable individuals, but rather anyone with access to the Internet can be a content 
creator (Cormode & Krishnamurthy 2008). 

3.3.3 Social Media 
 
Social media is a phenomenon that sprouted out of Web 2.0 to become extremely popular 
among users from all over the world (Kaplan & Haenlein 2010). Although many people use 
the terms social media, Web 2.0 and “user generated content” interchangeably, Kaplan and 



 

[23] 

Haenlein (2010) argues that this is not the case. Instead, they mean that the difference is that 
Web 2.0 is the platform from which social media evolved from, and user generated content is 
the outcome of people’s use of social media (Kaplan & Haenlein 2010). Kaplan and Haenlein 
(2010) have made a classification of social media, and have divided different social media 
sites into different categories depending on their specific characteristics. 
 
Table 1 - Classification of popular types of social media 

Collaborative 
projects 

Collaborative projects gather the creation of content by many users in 
one place, as a community-based database. There are two distinctive 
types of collaborative projects; one being wikis – websites where users 
can add, remove and change text-based content in a collective database. 
One of the most used wikis is the online encyclopedia Wikipedia. The 
other is social bookmarking applications – where a group of users 
gathers a collection and rating of Internet links or media content. The 
main idea of collaborative projects is that the combined effort of many 
users will lead to a better outcome than any user could do individually 
(Kaplan & Haenlein 2010). 

Content 
communities 

In content communities the main goal is to share media content between 
the users. There is a wide range of different content communities sharing 
different kinds of media such as books, pictures or videos. One popular 
content community is YouTube (Kaplan & Haenlein 2010). 

Social 
networking 

sites 

Social networking sites are platforms where users can build their 
networks and connect to other users. This can be done by creating a 
personal profile and fill in information, inviting friends and colleagues 
and access their profiles as well. Social networking sites also provide 
sending e-mails and instant messages between each other over the 
platform. Typical features of social networking sites are posting 
information, sharing, uploading photos, joining groups etc. Social 
networking sites are one of the most popular types of social media. The 
most popular social networking platform is Facebook (Kaplan & 
Haenlein 2010). 

3.3.4 Social Networking platforms 
 
Social networking platforms, which is a kind of social media, can be defined as online 
platforms where individuals are allowed to create their own personal public profiles and make 
lists of other users of the same site that they share a connection with. Nowadays social 
networking sites have attracted millions of users who use these sites in their daily lives (Boyd 
& Ellison 2007). It is no surprise that social networking platforms have grown to become the 
most visited websites on the Internet (Nikolaou 2014). 
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So why do people choose to use social networking platforms? There are a number of different 
reasons for using social networking platforms, as stated in Lin & Lu’s (2011) study; 
enjoyment is an important factor of joining a social networking platform such as Facebook. 
Other common reasons are how easy the site is to use, and how useful it is for the individual 
(Lin 2010). For more professionally oriented platforms such as LinkedIn, usefulness and ease 
of use is especially important (Nikolaou 2014). In recent years, social networking platforms 
have become a widely used online tool where people can manage and develop their personal 
networks. Social networking platforms are now part of most people’s everyday life, and has 
grew exponentially to become one of the most important and frequently used social media 
types (Nikolaou 2014; Lin & Lu 2011). Social networking platforms are providing new 
methods of communication, and social networking platforms are currently the fastest growing 
personal networking tool in the world (Lin & Lu 2011). 

Social networking platforms, such as LinkedIn and Facebook, open up new and easier ways 
for people to manage and also to extend their social networks (Utz 2015). With the increased 
usage of social networking platforms, individuals are changing the structure and the content 
of their social networks (Utz 2015). Research shows that it is more common to increase the 
bond with weak ties through social networking platforms, than with strong ties (Ellison, 
Steinfield & Lampe 2007). Weak ties are generally acquaintances that you do not know that 
well, like former colleagues or people you have only met a few times (Steinfield, Ellison & 
Lampe 2008). In traditional social capital research weak ties often provides more non-
redundant information than strong ties do. Strong ties are people that are personally close to 
you, like family or close friends, and strong ties instead provide emotional support rather than 
information (Burt 1992; Granovetter 1973). Utz (2015) studied the information benefits 
generated from social media networks, which showed that Facebook networks provided lower 
information benefits, where only strong ties were of importance. LinkedIn on the other hand 
showed the highest level of information benefits, and that both strong and weak ties increased 
the information benefits (Utz 2015). 

Granovetter (1973) discusses strong and weak ties, and also introduces a third tie called 
absent ties. Absent ties are people who we know who they are but we do not really know 
them. According to Granovetter (1973) absent ties are of no use in a social network. With 
social networking platforms it has become possible that absent ties are no longer useless; 
many users of social networking platforms connect with strangers nowadays (Granovetter 
1973). Latent ties is a newer definition, which are ties that are possible to make but are not yet 
activated (Haythornwaite 2005). Adding people you do not know in an online network opens 
up for possibilities in the future to connect as a stronger tie than before (Haythornthwaite 
2005).    

How job seekers network nowadays has changed by how job seekers use social networking 
platforms for personal networking, and according to Nikolaou (2014) networking online 
should be considered as an active job seeking behavior. Having all of the connections 
gathered in a social networking platform makes it more effective and easier to manage and 
maintain the connections (Utz & Muscanell 2015). Networking can be done both between job 
seekers, but also with other professionals and companies that are of interest and present on the 
networking platform (Nikolaou 2014; Utz & Muscanell 2015). The popularity of social 
networking sites for job seekers and recruiters alike is increasing (Nikolaou 2014). One of the 
main reasons people are joining social networking sites today, especially professionally 
oriented ones, are for job seeking and networking purposes (Nikolaou 2014). Recently, 
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professional and personal networking through the use of social networking platforms has 
become one of the most widely used ways for people to look for job opportunities (Stopfer & 
Gosling 2013). 

It exists different types of social networking platforms, such as Facebook which is more for 
personal usage where your connections mainly consist of friends and relatives (Dijck 2013; 
Nikolaou 2014). Facebook is a social networking site that exceeds all geographical borders as 
the site is available to all Internet users. Users of the Facebook networking site can therefore 
connect with other users from all over the world (Nikolaou 2014). Facebook is used as a 
personal forum where users can post information and share it with their friends and other 
users of Facebook (Facebook 2016). Friends on Facebook may also tag each other and link 
each other in photographs and posts, and users can also like and follow companies and public 
persons that posts on the site (Facebook 2016). Facebook users may change their setting to 
decide who can see what they post; for everyone, only friends and friend’s friends, or a more 
specific group of people (Facebook 2016). 

3.3.5 Professional networking platforms 
 
There are also more specifically professionally oriented platforms that focus more on 
professional life and career, rather than personal life, such as LinkedIn (Dijck 2013; Nikolaou 
2014). LinkedIn is a professional networking site with over 400 million users worldwide. The 
purpose of this social networking platform is for users to make professionals contacts and to 
find and follow relevant companies and also to find job openings (LinkedIn 2016c). The user 
profile on LinkedIn is public, but the user may change the privacy setting to decide what 
information is shown to other users and to companies. LinkedIn also offers premium-services, 
which are mainly by companies to when recruiting talents for jobs (LinkedIn 2016c).  

Professionally oriented networking platforms differs in ways from more socially oriented 
ones, as focus is only on your professional profile and is used almost exclusively for business 
purposes and not about what is going on in your personal life (Citrome 2015; Osborn & 
Lofrisco 2012). LinkedIn is different from Facebook in a way that it is for business purposes, 
connecting to people in similar ways, which is similar to the more traditional business card 
exchange (Jencius & Rainey 2009). What has also been identified is that with the use of 
professionally oriented networking platforms, professionals and job seekers alike can use 
these sites to advance one’s career and also use it to help as a tool in the job seeking process 
(Kasprzak 2012; Utz 2015). Nikolaou (2014) also found in his research that most job seekers 
consider professionally oriented social networks, such as LinkedIn as more effective in the 
job seeking process than purely social oriented social network as Facebook. 

An individual's network may look different depending on which social platform the user is 
using actively (Dijick 2013). LinkedIn is a business network that is focused on a professional 
networking where almost no non-professional usage exists at all (Nikolaou 2014). A network 
on a professional networking platform usually consists of connections of business contacts, 
colleagues, employers and important people in different fields of work (Papacharissi 2009). 
Research also shows that people generally tend to connect more to weak ties in their 
professional network rather than in their social networks, such as on Facebook (Utz & 
Muscanell 2014). Facebook consist more of personal information such as favorite music, 
pictures of friends and family and other personal interests. And different from a professional 
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network, a purely social network generally consists of friends and family rather than business 
contacts (Ellison et al. 2007).   

3.3.6 Groups 
 
Participating in groups of other people that shares, for example, the same interests as you is 
one of the many features that social networking sites provide (Waldman 2013). It has also 
been argued that social networking platforms have a positive effect on people by making it 
easier for its users to handle weak ties in their network (Karnik, Oakley, Venkatanathan, 
Spiliotopoulos & Nisi 2013). Groups is one of the seven functional building blocks of social 
media presented by Kietzmann, Hermkens, McCarthy and Silvestre (2011) where groups 
represent how users of a social networking platform may create communities and sub-
communities. Self-created groups where individuals sort their own contacts into different 
categories such as family, friends or colleagues are one kind of group (Kietzmann et al. 2011). 
This type of group is used mainly by individuals to manage their larger contact lists in order 
to not have to sort through a lot of contacts later. Another type of group is online groups 
which are similar to offline clubs, with different types of access: open to everyone, closed 
(where someone has to accept new members) and private (invitation only) (Kietzmann et al. 
2011). To manage these kinds of group there are often administrators that handle applicants, 
rules and functions and manages the group (Kietzmann et al. 2011). 
 
Park, Kee & Valenzuela (2009) identified in their study that there are four needs for users to 
join Facebook groups: socializing, entertainment, self-status seeking and information. 
Reasons for individuals to join socializing groups are mainly to meet and talk to others, but 
also to get support and the feeling of being in a community. Whereas entertainment groups 
focus mainly on satisfying amusement needs (Park, Kee & Valenzuela 2009).  Individuals of 
self-status seeking groups responded that they joined to make themselves look better, improve 
their careers and because they felt peer pressure to join the group. In information groups the 
intent is to keep oneself updated on e.g. services, companies or products, and also to learn 
about different events (Park, Kee & Valenzuela 2009).   
 
Research has also found that being a member and posting in groups give more information 
benefits than posting updates (Utz 2015; Nikolaou 2014; Waldman 2013). The research 
indicates that groups, and especially on LinkedIn rather than Facebook, provide more 
valuable information and has more serious discussions than normal posts do (Utz 2015). 

3.3.7 Recommendations 
 
LinkedIn has a function where users may write recommendations for their connections, 
similar to a letter of recommendations in more traditional paper resumes (Waldman 2013). 
Although online recommendations are in many cases much shorter than the old-fashioned 
paper recommendations. A recommendation on LinkedIn is a written statement about a 
member by someone who is connected to the member, commending their work (Waldman 
2013). It is essential to have strong recommendations to make them trustworthy, and therefore 
the best recommendations come from people who you have worked with such as co-workers, 
employers, customers and clients (Waldman 2013). It is important not to write up your own 
recommendations as they may look inauthentic if there are a larger number of 
recommendations, as LinkedIn have no limit on how many recommendations you may have 
on your profile (LinkedIn 2016c; Waldman 2013). 
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Another function LinkedIn offers is skill endorsements – where your connections can validate 
the skills you say you have on your profile. 1st - degree connections can endorse other users’ 
skills with one click, showing that they agree that this user indeed possesses said skills 
(Waldman 2013). Recommendations and endorsements differ in that way that endorsement is 
only a one-click thing where one validates one or more of a connections skill, whereas a 
recommendation has to be requested and is a written statement by a connection, often a few 
sentences long (LinkedIn 2016b).   

3.3.8 Profile & Portfolio 
 
On social networking platforms individuals are able to create their own personal profiles 
where they can fill in information about themselves (Boyd and Ellison 2007). As more 
employers and job seekers alike are increasingly active on social networking platforms, the 
employer’s first impression of a potential employee is very likely to be through one’s profile 
on a social networking site (Waldman 2013). Studies show that recruiters spend an average of 
6 seconds on looking at applicants’ online profiles (Evans 2012), which means nowadays just 
having a profile is not enough – it has to be unique to keep the attention of the recruiter 
(Waldman 2013). These profiles also provide recruiters with means of more easily doing 
background checking of potential employees, in order to find out more information about the 
applicants to ensure that he or she is a good fit for the job (Nikolaou 2014). They also make it 
easier for the recruiters to find talents and reach out to passive job seeker that are not actively 
looking for a job. Even if they are not actively looking for a new job they can be found and 
contacted through their personal profile to potentially accept a new job offer if it is attractive 
enough (Nikolaou 2014). 
 
By being visible consistently on various social networking platforms recruiters can more 
easily find valuable potential applicants to hire (Waldman 2013). Visibility online is therefore 
important to make sure that more recruiters find your personal social networking profile to 
increase the chances of getting job offers (Waldman 2013). There are ways of boosting 
personal online visibility, mainly by using relevant keywords and key phrases in the profile 
information (Gori & Witten 2005; Waldman 2013). This leads to your page showing up 
higher in search result when e.g., a recruiter is using a search engine to search for candidates 
with specific skills or traits (Gori & Witten 2005). 
 
Having a well thought out and professional profile is therefore crucial and according to 
Waldman (2013) there are three vital parts that recruiters focus their attention on in a 
LinkedIn profile: the profile picture, professional headline and the personal summary. In 
another study results showed that recruiters spend up to 80 % of the time on the following key 
points: name, current title/company, previous title/company, start and end dates of previous 
and current jobs and education (Evans 2012). 
 
Waldman (2013) mentions having a profile picture is important to make a good first 
impression on the potential employer. It is also stated that not having a picture at all could be 
damaging as it can be interpreted as low enthusiasm in finding a new job and as low 
motivation. The professional headline is shown right under the name on the profile, and it is 
also the first thing shown when the profile shows up in search results (Waldman 2013). 
Waldman (2013) also stresses that the headline is indexed first in LinkedIn’s search 
algorithm, and it is therefore important to include the most important keywords in your 
headline (Waldman 2013). According to Waldman (2013) the headline is where the job seeker 
can convince recruiters to read more about them, which leads them on to the profile summary. 
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There are three characteristics of a strong summary: it is short, concise and unique, making 
potential employers interested to read on more about job experiences and education 
(Waldman 2013). In order to rank higher in LinkedIn’s search results having a completed 
profile helps as it is more likely to match with the keywords of the searcher. Adding skills is 
also important as it is one of the most common fields for recruiters to search for (LinkedIn 
2015a).    
 
As found out in Jobvite’s social recruiting survey (2014) 55 % of the recruiters questioned 
answered that they had reconsidered applicants based on what they found in their social 
networking profiles. A majority of the reconsiderations were negative whereas applicants 
would be rejected based on information found on their online profiles. The top three negative 
reasons applicants were reconsidered were: posts regarding illegal drug references, sexual 
posts and bad spelling and grammar (Jobvite 2014). Based on Careerbuilder’s (2014) survey 
regarding employers screening applicants social networking profiles, similar reasons for 
rejecting applicants based on their content of their social networking profiles was found. 
Some of the most common reasons for rejecting an applicant are: inappropriate photos and 
information, photos of drinking alcohol or using drugs and speaking badly of previous 
employers and colleagues. On the other hand, positive reasons for employers to accept 
applicants when screening their profiles included: good fit for the company’s culture, match 
of background and the professional qualification and good references (Careerbuilder 2014). 
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4 Empirical study  
In this chapter the results of the empirical data from the interviews will be presented. The 
questions from the interview guide were associated to previous research that has been 
presented in the theoretical framework. The presentation of the empirical study is based on 
the interviews theme, which was job seeking traditionally and job seeking by using social 
networking sites. The results will be presented in a coherent order, where the selected 
empirical data from all interviews is associated to this theme.   

4.1 Presentation   
 
The empirical study begins with a short presentation of the respondents and the reason of why 
they have been chosen to participate in this study. The empirical study then begins with 
asking the respondent’s their reason of using social networking sites, to see if they have or are 
using it to search for vacant jobs. Later in the presentation a focus will be on their 
perspectives of using social networking platforms when job seeking, and how they think it 
differs from using traditional job searching method. Their personal experience and views of 
how the job search process is conducted will further be presented as well, which means they 
will share their thoughts of which job seeking method they think is the best method to use 
when searching for a job. The empirical study will end with discussion about which method 
the respondents rather use when job seeking, and if they think that social networking 
platforms as a job search method is superior to older methods. The result is based on the 
respondent’s perspective and own opinions and will be presented from the transcriptions from 
the conducted interviews.   

4.2 Respondents  
 
The cases that were chosen for the study are five different cases, which are five respondents 
the researchers have conducted the interviews on. These five respondents were chosen from a 
purposive sampling, which means they were selected to the study because of their relevancy 
and knowledge to help answer the research question. By investigating five different cases it 
helped the researchers to focus on different perspectives. With different perspectives it could 
help the researchers to get an overview and a deeper understanding of their situation of job 
seeking by using different methods. The respondents will in this study be referred to as letters 
A, B, C, D and E. Interview A will be respondent A, interview B will be respondent B, 
interview C will be respondent C, interview D will be respondent D and interview E will be 
respondent E. 
 
Respondent A is a 24 years old male. He has a bachelor degree in industrial engineering and a 
master's degree in industrial management and innovation. He is currently working as a 
logistics specialist.   
 
Respondent B is a 43 years old male. He has a philosophical bachelor degree in art history, 
M.Sc. in musicology and a master's degree in computer science. He is currently working as a 
lecturer at a university.    
 
Respondent C is 47 years old female. She has a bachelor degree in work organization and 
psychology and a bachelor degree in cultural studies. She is currently working as a career 
counselor at a university.  
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Respondent D is a 22 years old female. She has a bachelor degree in media, aesthetics and 
narrative with a focus on computer game graphics. She is currently working as a lead artist 
and art director at a gaming studio.   
 
Respondent E is a 23 years old female. She has an education in digital design and cross media 
and is working as a cross media designer and with digital marketing. 

4.3 Social networking platforms 
 
Initially every interview began with asking the respondents if they are actively using any 
professional networking platforms, and which platforms they are using. What other social 
networking platforms they are aware of was also discussed. 
 
All of the respondents answered that a professional networking platform they use is LinkedIn. 
Respondent A mentioned that LinkedIn is the only professional networking platform he is 
using for work purposes, although he has also been using other job search engines when 
looking for vacant jobs.   
 
Respondent B said that LinkedIn is the only social networking platform he is using. Facebook 
is also discussed although Respondent B says he does not use Facebook at all, he does not 
even have an account. ResearchGate is he also using, to share research publications and 
connect with other researchers. Respondent C is active on social networking platforms, 
especially LinkedIn and Respondent E also mentioned that she is actively using LinkedIn 
professionally. Respondent D is the only person who said she is actively using multiple 
different networking platforms for work purposes. Apart from LinkedIn, she also uses many 
niched networking platforms. Many of the platforms she is using are niched to her specific 
field of work. She also mentions that she has and manages her own portfolio website where 
she uploads all the art she draws. Respondent D said: 
 
“I also have my own personal portfolio website where I share my works, and send to different 

companies when I am applying for jobs” 

4.4 Why are you using social networking platforms?   
 
The interviews continued with a discussion of what different reasons the respondents have for 
using the social networking platforms. Respondents A and D were very clear about using the 
networking platforms mainly for job seeking. Both of them have been active on social 
networking platforms for approximately 3 years. Respondent A said: 
 
“I use LinkedIn partly for job seeking, but I also use it for networking with other people. Such 

as colleagues or old colleagues, friends and potential employers” 
 

Respondent D said the main reason she started using networking platforms was because of her 
education. She uses social networking platforms to search for jobs, to freelance and to 
network. Her education and field of work is very specific and therefore there are not many 
regular job offers that could match her skills. To widen her job opportunities she turned to 
these kinds of platforms such as LinkedIn, or more specifically platforms that are niched to 
her profession. In this way she can more easily find job contacts and organizations that match 
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her skills. When asked about reasons for why she is using social networking platforms 
respondent D said: 
 
“To be honest, we are told to use these kinds of platforms during our education as computer 

game developers, but at the same time I have found other platforms myself, such as ArtStation 
where all the major artists are active.” 

 
Respondent E said that she is using LinkedIn for job purposes, but also that she likes using 
LinkedIn’s job seeking app. She is also using LinkedIn to find and follow new companies that 
are relevant to her field of work. She thinks that LinkedIn can provide an insight in how 
organizations work and who is working in the organization.   
 
For respondent B, the main reason for using professional networking platforms such as 
LinkedIn is not job seeking, but to connect with people and other researchers in his area of 
interest. He joined LinkedIn in order to connect with researchers that were also working on 
the same research project as him.  
 
“I am currently working with a large scale environmental project where I have contacts from 

all over the world, and this is why I am using LinkedIn.” 
 
Respondent C also said she is using LinkedIn for a number of reasons, but mainly to keep in 
contact with people. She also says that she is using it to be a role model for students at the 
university she is working at, in order to promote using networking platforms to students. 
Although she is not actively searching for a new job, she is using LinkedIn to keep herself 
updated in her field of work and also to see what vacant jobs there are. 

4.5 Visibility  
 
During the interviews visibility became an important keyword as the respondents discussed 
the benefits of using social networking sites and how important it is to be out there and to be 
seen.  
 
Respondent A said: 
 
“It is important to be visible for companies, to make it easier for them to find you. If I have a 

LinkedIn profile the potential employers can find me and look me up there.” 
 
Respondent A said that visibility is very important to put yourself out there and for other 
people and organizations to see you and what your skills are. He says that organizations are 
constantly screening social networking sites in order to find new talents to recruit. Even 
though he is not unemployed or actively job seeking any more, visibility is still an important 
factor to have in mind. 
 
Just as respondent A said, respondent D also said that visibility is extremely important. She 
said that other than using social networking sites to search for jobs or to freelance, visibility is 
also a part of it. It is important to show oneself for organizations and other people in the same 
profession. She constantly updates her portfolio with her art and shares everything on social 
media in order to spread her work so that as many people as possible will see it. Respondent 
D’s profession revolves around her drawing skills and previous work, and it is therefore extra 
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important for her to show her skills. Visibility in this case is therefore very important she 
says, because it is how her employers find talent when they are recruiting.  
 
Respondent E said that although her line of work is very specific, actively using social 
networking platforms will increase your visibility. Respondent E said: 
 
“I have noticed if I am using different functions such as share, like or comment on updates I 

get more attention from other people that otherwise would not have found me.”  
 
Although respondent B is not currently using social networking sites for job seeking, but 
rather researching, he still mentions the importance of visibility. By marketing himself to 
groups of people or other researchers he can find new contacts that share the same interest and 
works with the same environmental project as him. Respondent B said: 
 
“I am using LinkedIn very consciously to market myself. It is important to show an image of 
oneself (I am not sure if it is entirely true or not), but to make people interested in contacting 

and talking to me” 

4.6 Contacts  
 
Another vital part of job seeking, both in traditional methods and also in social networking 
platforms is the importance of making connections with people; having the right contacts. 
Respondent C put a lot of emphasis on the importance of having contacts; she said having 
many contacts opens up for a lot of opportunities to share information with each other, to 
show people who you are and to be able to easily keep up with the developments in areas you 
are interested in. Respondent C says that one core feature of networking platforms is to share 
information and knowledge between the users, and your contacts. Respondent C expressed 
this on the topic of contacts; 
 
“I use LinkedIn to keep in contact with people, partly because that is the kind of job I have. I 
also use it to be as a role model for students at this university, because I encourage students 
to use networking platforms because I believe in them, it is the new way of staying connected 

with your contacts.” 
 
Respondent D also discussed the importance of having contacts, especially when you are 
looking for a job. She said that through her personal contacts is the primarily way she is job 
searching, as it is the most successful way. She said that with a broader contact list it will be 
easier to reach out and find future employers. With a lot of contacts you can reach to your 
friend’s friend, to people that you personally do not have any relationship with but your 
contacts can introduce you to each other. Some of your contacts might know the right person 
to connect you to, to get a job opportunity. 
 
Respondent B put a bigger emphasis on the importance of having real world contacts rather 
than many contacts on your social networking platform. He mentioned that he thinks that 
having real life contacts is the best method when job seeking, and is still more important and 
successful than having many contacts on your networking site. Although he said that social 
networking site make take a close second place. On the topic of having many contacts 
respondent D expressed: 
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“I think there are many people that think that having as many contacts as possible is very 
important, and sometimes I get friend requests from people I have never heard of who has 

500+ contacts. At this point you think that this is just a person who has shared all their 
contacts with their friends, and that is pointless because I do not know them.” 

 
Both respondent B and C felt very strongly that contacts are extremely important when you 
are job seeking and said: 
 
“Contacts will always be the most successful way. I think it is around 70-80% of all jobs that 

you will get through your contacts” 
                                                             - Respondent B 

 
“75% of all jobs people get through their contacts, the contacts can be found both in your 

real life network but also in your network on networking platforms.” 
                                                             - Respondent C 

 
Both respondents are clear about the importance of contacts, although respondent B put more 
emphasis on real world contacts, whereas respondent C thinks that contacts in your real life 
and contacts on your networking platform are equally important. 

4.7 Networking  
 
Networking is a central part of all social networking platforms and is a method of making new 
contacts and broaden your contact list. Respondent A said that he is using networking 
platforms, especially LinkedIn, for networking purposes. When searching for a job on such a 
platform he says the first step is to build a network with people and organizations, in order to 
improve your chances of getting a job. It is also a good way of keeping up with your 
colleagues, former colleagues, classmates and potential employers. Networking through a 
networking platform is made easier than traditional networking, as it is easier to connect and 
manage your contacts through the platform. This is especially the case with people you know 
but maybe currently do not have any contact with, or people that live in other countries. 
 
Respondent B said that networking is his primarily reason for using networking platforms. 
And he is only using social networking platforms for professional reasons, not personal 
reasons. With the help of LinkedIn respondent B has been able to network and connect with 
similar people tied to the same research area as him, people that he would otherwise probably 
not know. Respondent B says that with the help of LinkedIn, he is able to stay connected with 
people from all over the world. As respondent B mentioned earlier about contacts, having a 
large network with contacts you do not know is pointless. It is more important to keep your 
network relevant, networking should therefore only be done with people that you know, or 
share interests or such with. If your network is not serious, then it will not be a useful tool if 
you are going to look for a job. With the help from his research network he has on LinkedIn 
he was able to gather people for a large conference regarding his research project. Regarding 
networking respondent B said: 
 

“We had a large conference 2 years ago regarding the environmental research project. We 
did not have a budget and could not advertise our conference, but through the group of 

researchers on LinkedIn, we were able to gather enough people for the conference.” 
 



 

[34] 

Respondent C discussed the importance of using your contacts when job seeking. To have and 
broaden these contacts, networking is important and that is why it is useful to have social 
networking platforms. Since she is working as a career counselor she also tries to connect and 
network with students at the university. She discussed that there is a difference of contacts 
depending on which social networking platform you are connect on. 
 

“If I am going to see the difference between Facebook and LinkedIn as social media, then I 
would never connect with a student on my Facebook, because I consider it more private. But 

if I get friend requests on LinkedIn from students from the university then I would accept 
because it is another type of network. They are not friends on LinkedIn, they are contacts”. 

 
People that she is networking with on LinkedIn, is part of the same reason as respondent B. 
To connect and network with people who are working in the same field or have the same 
professions that she has. This so they can share and experience other people’s knowledge to 
each other. For an example she sometimes has to find lecturers, she could use her social 
networking platforms and her contacts to find interesting people in that field that could help 
her. 
For respondent D, contacts for her as well were an important method of getting a job. She 
mentioned the benefit of using social networking platforms to reach out to other people, such 
as friend’s friend, to potential employers and to people that one usually does not have any 
relationship with. By this she says that networking is a big part of how to reach out to a 
broader contact list. 
 
Respondent E said that she often tries to find new companies and network with people that are 
working in her field of work. She says that since her job position is quite narrow, she has to 
actively seek out organizations and people to network with that are relevant to what she does.  

4.8 Functions (groups, recommendations, matching) 
 
The respondents mentioned different functions that they think are useful on the social 
networking platforms when job seeking, functions they consider was more effective than in 
traditional methods.  
 
Respondent A for example gave another reason of why he has used networking platforms; he 
explained that new technology is useful and a very effective tool to simplify the job search. 
Since he was searching for specific professions offers, one of this tool was matchmaking his 
requirements to the organization's requirements. That was also the case of how organizations 
find talents, which has happened to respondent A as well. Besides getting automatic 
suggestions from the platform, organizations have contacted him after they found his profile 
from matching it with the requirements of the open job position. 
 
One other function that also was very useful for respondent A was recommendations from 
others. On his profile, other people could give him recommendation letters or confirm his 
skills and work experience. Having his skills and previous work experience confirmed by 
other colleagues or former employers is a tool of letting your profile be trustworthy for 
potential employers. He discussed that this tool was the same as having references on the 
resume when applying for a job. New employers usually use references to be confirmed of the 
job seeker’s skills and their work experience before recruiting, this so they can be sure that 
their new employee knows what they say they know. 
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Respondent B has used the tool of recommendations as well, since he works as a lecturer, he 
has been teaching a lot of students. He mentioned that he has been sending a few 
recommendation letters for the students on their social networking platform profile. As a job 
seeking method on these platforms he said, he believed having recommendations from others 
that can confirm your skills or previous experience could increase one’s chances of getting 
recruited. Especially on these professional social networking platforms where many of 
potential employers are using it when searching for their future talents. Although he says that 
the recommendations should be from serious sources otherwise they are useless: 
 

“If someone takes the time to write a serious recommendation letter, it feels more serious.” 
 
Respondent C mentioned another function that is useful for her, which is networking through 
groups. Other than finding other people or organizations, there are a lot of different 
professional groups available. In these groups depending of what area of interest it is, people 
can share information, give job vacancies suggestions, chat and much more. She discussed 
these functions as a tool of developing one’s skills, which is important when job seeking. The 
reason for respondent C to use groups is to follow up with the social development, in her 
work as a job career counselor she uses groups to keep contact and networking with people 
that work in the same field as her, they give each other work experience, recommendations 
and communicate. 
 
For respondent E, the matching function of social networking sites, or specifically LinkedIn is 
not that useful. She said that when the market you work in is very niched, there are no job 
offers that match with your specific skills. She instead directly contacts interesting companies 
rather than waiting for networking platforms to find matches as there are few to none in her 
field of work.   

4.9 Profile and Portfolio 
 
The researchers asked the respondents what benefit they could see by using social networking 
platforms. They all mentioned online-portfolio as one benefit of using these platforms, 
especially on the professional networking platform LinkedIn.  
 
For respondent D the portfolio of hers is very important, as her specific profession is tied to 
her drawing skills. It is where she collects all of her works together in one place. By having 
her portfolio online it makes it easier for her to show her works to people around the world. 
Because of her profession she is required to collect all of her work into one place that she can 
then send out to companies when applying for jobs. Through her profile on LinkedIn, she 
could collect all her works and portfolios from the other niched networking sites into one on 
LinkedIn. Most of her possible employers are more active on the other sites that are 
specifically niched to computer game developers. She uses LinkedIn anyways because she 
believed this networking platform could be used as a base. By using LinkedIn she could also 
reach out to those people who are not working in the same field as her, the network is bigger 
on LinkedIn and by sharing it on LinkedIn her network could probably help her to reach out 
to a bigger audience that might be interested in her works. 
 
Respondent B also mentioned his use of LinkedIn as a portfolio in a similar way as 
respondent D does. He said that he is using the platform researchgate.com for sharing 
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research with other researchers, but this function is also available on LinkedIn. The benefit 
respondent B could see by using social networking platforms as a portfolio which is in his 
case not for job searching, but to market himself to the people that might be interested in his 
research project. His profile on LinkedIn includes a summary of himself, his work experience, 
his educations he had, honors and awards and skills, and soon also publications of his work in 
research. People worldwide that are aware of LinkedIn can more easily find his portfolio; he 
even uses his LinkedIn profile link as a signature when he is e-mailing, so people can look 
him up there. 
  
Respondent A believes that having an online-profile as a resume, it will be easier for 
organizations to find you. Everything about oneself is collected to one professional portfolio, 
and he thinks recruiters themselves must use this as a tool as well to simplify their daily 
handling of papers. It is important in the profile to give as much information about oneself as 
possible, and have this resume up to date. Respondent A discussed the revolution of social 
media and how people are growing with the new technology which is nowadays different 
social networking sites. People and organizations are getting more aware of using these 
networking platforms and recruiters are definitely using this as a new recruiting method to 
find talents. Therefore it is important to have a professional profile so organizations 
worldwide can find one more easily. 
 
Respondent C discussed how effective it is to have your portfolio on the Internet instead; 
especially on a professional networking platform that many people are using today, which she 
believed in is LinkedIn. Instead of carrying your business contacts on business cards or in 
paper form, having all this collected on one platform is much easier. And not to mention she 
said, it is even environmental friendlier to not have all these printed out papers, resumes and 
contact list sorted in different places, that very often are lost. Just as people seeking for jobs 
through networking platforms, people in business uses the portfolio on LinkedIn as a business 
card so others can easily contact you. 
 
Respondent E mentioned that your profile on social networking sites is a way to sell yourself. 
You need a well-written summary and have to provide a unique profile that catches the 
attention of recruiters, and get them to want to contact you for a job position.   

4.10 Internet 
 
Regarding how the Internet has been used for job seeking and how the methods have changed 
with social media, Respondent B mentioned that he thinks people are nowadays more active 
in their searches. Today it is easier to be more specific in finding companies and people to get 
in contact with, that are relevant to finding jobs. To actively look up and connect to important 
people shows that you care about a specific field of work or what an organization is up to. 
According to Respondent B this is one of the main advantages social media brought to the 
Internet. You can easily get in contact with important people, which Respondent B think is 
extremely valuable. 
 
Respondent C said that on the Internet there has been a lot of different job search websites and 
job search engines where employers post job offers. She also said that for job search purposes 
she has directly visited and contacted organizations through their own websites before social 
networking platforms was a thing. More traditional job search engines that collect many job 
offers from different employers and gather them in the same place to help optimize your 
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search are also very useful. Respondent C also mentioned since the revolution of the Internet 
and the popularization of social networking platforms there are many more effective ways of 
searching for jobs. 
 
For Respondent E the Internet has been a useful tool in finding a job. She has many times 
directly visited organizations websites and directly e-mailed them her resume. She also 
contacted many organizations in different countries and has been recruited by foreign 
companies before through directly contacting companies. For her, this has worked better than 
using social networking platforms. She also has used job search engines and frequently visit 
organizations’ blogs to find information. Respondent A has been an avid user of job search 
websites for job seeking. Even though he thinks social networking platforms are useful, she 
still believes that the traditional job search websites on the Internet provide more job offers. 
 
Respondent D also actively visit companies’ personal websites and directly e-mail them as 
she is interested in working for the specific company. She believes that the Internet changed 
with the introduction of social networking platforms and that it is now easier to find and 
connect with people that share the same interests. Before social networking site the Internet 
did not have the same “community” feel that social networking sites bring. She also 
mentioned that it nowadays is easier for recruiters to find you – compared to before when all 
job seekers did was to find job ads and send their resumes.   

4.11 Older traditional job seeking methods 
 
The researchers continued discussing different job searching methods with the respondents 
and mentioned traditional job seeking methods. Respondent B is the only one that has not 
been using social networking platforms for job seeking, although he has been searching for 
jobs in more traditional ways. In his job seeking experience the method he has been using is 
to contact organizations directly, searching through job advertisements and job boards. He has 
also been recruited for jobs, which he accidentally got through contacts. In his earlier 
experience of job seeking, he has also signed up for public employment agencies. On these 
agencies, job seekers resumes had been uploaded through their websites. He believed though 
that the most effective way of getting a job is still through contacts, and this is on the 
traditional method of contacting friends and relatives. 
 
Respondent C discussed the comparison of using social networking platforms for job 
searching and job searching by using traditional methods. According to respondent C there 
are only small differences between these methods of job seeking. She mentioned the job 
seeking process before the use of Internet was similar to the way people job search through 
networking platforms today, although it is more effective now. As she has discussed earlier, 
she considers the most effective way of getting recruited is through contacts and through 
networking. Respondent C further said: 
 
“Before people started to use the Internet for job seeking, job seeking was also by then based 
on different types of networking methods. There were no IT-platforms to use, but there were 
for example various types of Rotary or sports clubs to join. Other structures in the society 

also made us network with people and through these traditional methods people got 
recruited.” 
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She continued discussing the process from how the traditional job seeking methods has 
changed to using job seeking through social networking platforms. The effectiveness and job 
seeking process has indeed been better since networking become global. Using the Internet 
has helped people and organizations to become more visible and it is the new way to reach 
out, such as reaching out and recruiting talents worldwide. In either way, there are no big 
changes of the job seeking traditionally comparing to using networking platforms. 
Respondent C discussed these methods as similar to each other, and the importance of job 
seeking today should be by using a combination of these two methods. 
 
Respondent D also agreed that it is most useful to use both methods when searching for a job. 
She mentioned the importance once again of taking good care of your contacts. The most 
effective way of getting recruited is through your contacts. This is because contacts are 
usually already aware of what background or skills one already has. Then there is the 
visibility, since everyone is becoming more global and more organizations are using social 
networking platforms to find their talents. Visibility is therefore an important method to help 
one keeping up with the social world. She also said: 
 
“It is important to be visible and be able to show your skills, this is especially the case in my 
field of work, and there is when social media can be used, to increase my visibility” 
 
Respondent D ends this discussion of explaining the use of social media could help to develop 
her skills in her profession by reaching out to other successful artists. And when job seeking, 
combining these two methods must be most effective way of getting a job.  
 
For respondent E traditional methods has been more successful in finding jobs than using 
social networking platforms. She believes that directly contacting companies you want to 
work for is the most useful way for her to find a job in her field of work. Many times she says 
that she is sending out spontaneous resumes to companies she is interested in as not many job 
ads for her role exist. However, she is actively also using social networking platforms to find 
and follow people and organizations in her field of work. She also says that she believes that 
traditional methods will always be there in some form and that directly contacting people to 
work with is a useful method. 
 
Although respondent A did not agree with the other respondents of using both methods when 
job seeking, he believe more in the use social networking platforms to get recruited, and 
organizations today do not care much about having contacts. Since they want to develop and 
have a competitive advantage, finding more talents that can help the organization to grow is 
more important. There are talents in every profession worldwide; therefore it is easier to use 
networking platforms when networking with people. He also discussed many traditional 
methods being similar to how job seeking methods are on networking platforms, but he 
believes most of these methods will be replaced by the social networking platforms. Some of 
the more traditional job searching methods, such as sending or filling out job applications on 
paper directly to organizations is already almost eliminated. Although, sending these with e-
mail or over the websites will always be a method used in job seeking. 

4.12 Job seeking in the future  
 
The researchers ended the interview by asking the respondents how the job seeking process 
would change in the future. The answers from respondent B and C were in the beginning 
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similar to each other. They both agreed on the most successful way of getting a job is still 
through contacts. But respondent B believed social networking platforms would take second 
place as a successful method of getting a job. He discussed the way new technology has been 
growing and organizations will soon start offering more jobs on networking platforms as well. 
Even organizations are using this to market themselves.   
 
As mentioned earlier, respondent C thinks that 75% of job recruiting is through contacts. She 
also mentioned that around 90% of vacant jobs are not on any job boards, networking 
platforms or through employment agencies. Most of the vacant jobs are hidden, which means 
that not all job offers are available on platforms, job boards, advertisements and so on. She 
does not believe there only will be one big networking platform that is dominating all other 
platforms. She discussed that she believes that there will be many smaller niched job search 
engines, which are aimed at with specifically professions instead. She gave an example and 
said:   
  

“Twitter is a networking platform, but it does not have a profile as professional networking 
platforms have. People nowadays are using hashtags such as; #HRjobs or #vacantjobs, which 

is a way of getting recruited faster.” 
  
Organizations today want to be more effective and reduce expenditure therefore they are 
using social media to shorten the time and lower the cost of the recruitment process. Many of 
the current sites, such as e-commerce sites, are adding job search functions on their sites as 
well; there are many different combinations of sites for job seeking. Another example she 
gave is a comparison of match dating sites and networking platforms. They are built in similar 
ways, where your background information is being professional matched.   
 
Respondent E had a similar argument that she mentioned dating site’s functions of matching 
people that are suitable together. She believes that there will be more personally adapted 
matching that will give better fitting options for job openings that are fitting for the kind of 
job you are looking for. She also mentioned that she believes more and more recruiting will 
happen in new ways and through different medium. She brought up the example of Instagram 
and how some organizations are recruiting through short videos. She also believes that there 
will be more focus on why you want a specific job, rather than your job experiences in the 
past. She also mentions that she believes that traditional methods will always be there and will 
not be overrun by social networking platforms.  
  
Respondent A and D believed social networking platforms will grow even bigger together 
with new technologies, which people in the future will be depending much on because of their 
social living. Because of technology, many traditional methods such as having everything 
collected in paper forms will be eliminated.  
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5 Analysis 
In this chapter the empirical data is coded into concepts and then put into categories. These 
categories and concepts make it easier to analyze the empirical data. 

5.1 Coding 
 
The open of the empirical study yielded 13 key concepts; job seeking, LinkedIn, contacts, 
visibility, networking, search engine, resume, Facebook, Internet, professional matching, 
background, recommendations, Internet and groups. Some of these key concepts, namely 
resume and background are groups of words merged into one concept as they are very similar 
and often belong together. Resume consists of portfolio and profile, background is a 
combination of skills, education, experience and interests. 
 
The analysis was made by scrutinizing the concepts that had been used and discussed during 
the interviews, and compare them to the research question and the purpose of the study. This 
was done in order to make sure that the concepts are actually relevant to the study and will 
help answer the research question. In table 4.1 below all the concepts are presented with a 
description to why they are relevant concepts. 
 
Table 2 - concepts that were found in the coding 

Concept Why it is a concept 

Job seeking 

Job seeking is an extensive activity for all the respondents as they all 
have experience of looking for one, or multiple jobs. Some of the 
respondents have been job seeking both traditionally and through 
networking platforms. Job seeking is also a central part of this study 
and it is therefore chosen as a vital concept. The concept job seeking 
was mentioned 72 times in the interview transcripts. 

LinkedIn 

LinkedIn has been chosen as a key concept as the professional 
networking platform that has been mentioned most times, and by all the 
respondents. Networking platforms is the other central part of our study 
and is therefore seen as a vital concept. LinkedIn was mentioned 59 
times in the interview transcripts. 

Contacts 

“Contacts” is a concept as it is mentioned multiple times by all the 
respondents as the most effective way of getting a job. Contacts are 
both contacts in “real-life”-networks and also in online networks on 
networking platforms. “Contacts” is seen as a vital concept as it is a big 
part of job seeking, which is one of the central parts of the study. 
Contacts were mentioned 29 times in the interview transcripts. 

Visibility 

All respondents mentioned that visibility for potential employers, or as 
a way to market oneself to other people and organizations, is one of the 
main reasons for being active on different social networking platforms 
online. Visibility is therefore a concept as it is tied to the use of 
networking platforms. Visibility was mentioned 26 times in the 
transcripts. 
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Networking 

Networking is a chosen concept as networking is a central function of 
both job seeking through traditional methods and also via networking 
platforms. The respondents mentioned that networking is necessary to 
manage all your contacts. The respondents also thinks that online 
networking platforms help with networking as it is making it more 
easily accessible and more effective than traditional ways, by gathering 
all your contacts in one place. Networking is a vital concept as it 
concerns both traditional job seeking methods but also is a central 
function of networking platforms. The word networking was mentioned 
22 times in the interview transcripts.   

Search engine 

Job search engines have been mentioned by several of our respondents 
and that they use different job search engines when they are looking for 
a job. They mention that the job search engines often have a bigger 
supply of vacant jobs than networking platforms. Using networking 
platforms is not the only way of looking for jobs on the Internet, as 
there are numerous other job search engines out there. Therefore, 
search engine is considered to be a vital concept. The word search 
engine was mentioned 20 times in the interview transcripts. 

Resume 

All the respondents have mentioned that the profile is an important part 
of your networking platform because it is here that you show your 
skills, education, experience and interests. Your profile therefore 
becomes your online-portfolio where all your information is gathered 
in one place. Your profile is what is shown to your potential employers 
when you are job seeking, it becomes your resume. The words profile 
and portfolio has been merged into one concept called resume. The 
resume is an important piece of information that is sent out to 
companies when you are looking for a job. The words portfolio and 
profile are mentioned 14 and 16 times in the interview transcripts. 

Internet 

The internet was mentioned by all respondents as it is a information 
technology that has had a huge impact on the labor market. The 
Internet is also what made social networking platforms possible. All of 
our respondents have experience using the Internet and have used it for 
job seeking, and it is therefore considered a vital concept. The word 
Internet was mentioned 15 times in the interview transcripts.  

Facebook 

Facebook is the networking platform that is mentioned second most 
times during the interviews, after LinkedIn. The respondents often 
compare the two networking sites when looking for a job, and consider 
Facebook a more personal networking platform between friends and 
family whereas LinkedIn is more focused on job contacts and your 
professional life. Facebook is therefore also a concept as it is one of the 
most common social networking platforms, and is also sometimes used 
when looking for a job. Facebook was mentioned 13 times in the 
interview transcripts. 

Professional 
matching 

Professional matching is an important function in job seeking as both 
traditional methods and networking platforms use it. Most employers 
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set requirements the employees need to reach to be qualified to the job 
(such as education, experience, skills etc.). Vacant jobs will be matched 
with job seekers that reach the requirements, and this is the professional 
matching function. There are different ways of professional matching 
in traditional job seeking methods and by using networking platforms. 
The word professional matching is mentioned 11 times in the 
transcripts. 

Background 

Skills, education, experience and interests are four vital part of one’s 
online profile, these four keywords are often when the employer looks 
at when deciding whether or not the person is qualified for the job or 
not. Skills, education, experience and interests have been merged 
together to the concept background as they all describe what a person 
knows and what s/he is good at. The words skills, education, 
experience and interests were mentioned 10, 10, 9 and 11 times in the 
interview transcripts. 

Recommendations 

“Recommendations” is a function that is used as a reference both in 
traditional methods and also in networking platforms. Previous 
employers, colleagues or teachers can confirm the skills and 
background you say you have. Recommendation letters are valuable 
both in traditional methods and it is also possible to leave 
recommendations on networking platform, for example to confirm that 
the person is good at what s/he says s/he is good at. Most respondents 
mentioned that “recommendations” is a very useful function of 
networking platforms to make one’s background more trustworthy. The 
word recommendation was mentioned 8 times in the interview 
transcripts. 

Groups 

Groups are a common function on most networking platforms where 
users are able to join multiple groups in order to stay in contact with 
people, and also to find new contacts with similar interests. The 
respondents also mentioned that groups are a useful tool in keeping up 
with what is happening in your field of work. The word “groups” was 
mentioned 6 times in the interview transcripts. 

 

5.2 Categories 
 
In this part the concepts from the coding are put together into categories. Concepts that are 
related to each other are grouped together to relevant categories. In the table below all the new 
categories will be presented together with concepts that belong to each category. 
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Table 3 - categories made of the concept from the coding phase 

Name of category ID Concepts that belong to the 
category 

 
Online job seeking methods  

1 LinkedIn 
Facebook 
Search engines 
Internet 

Personal information 2 Resume 
Background 

Functions on social networking platforms 3 Professional matching 
Recommendations 
Groups 

Effective factors on social networking 
platforms 

4 Job seeking 
Visibility 
Contacts 
Networking 

 
In category 1 the concepts LinkedIn, Facebook, search engines and Internet have been 
grouped together to the category “online job seeking methods”. Although these methods 
might be different, they all have in common that people use them in different ways to search 
for a job online. The majority of the respondents have mentioned that they use multiple 
websites, both social networking platforms, search engines and the Internet in order to 
maximize their chances of finding an available job. Category 2 consists of the concepts 
resume and background and is called “personal information”. Your resume and background 
are vital parts that show who you are on your networking platform, and the respondents 
mentioned that this is the information that you send out to employers when you are applying 
for a job. The resume concept is consisting of portfolio and profile; while the background 
consists of skills, education, experience and interests are part of your profile/portfolio. 
 
“Functions on social networking platforms” is category 3, where the different functions 
professional matching, recommendations and groups have been grouped together. All three 
functions are used by the respondents in order to make the job seeking process easier, some 
use all of them and others choose to only use one or two that fits them better. Although social 
networking platforms have many functions, these have been named by the respondents to be 
the most used ones when job seeking. In category 4 the concepts job seeking, visibility, 
contacts and networking are grouped together to form the category “effective factors on social 
networking platforms”. The respondents mentioned that all these factors are made more 
effective and easily accessible when using networking platforms, compared to traditional 
methods. These four factors are all perceived benefits that the respondents think networking 
platforms give them, and are the reason to why the respondents choose to be active on 
different networking platforms. 
 
There are multiple relationships and connections between the different categories. Between 
category 1 and 2 the relationship is that category 2 can be part of category 1. Meaning that on 
the job related websites it is possible to set up your own profile and fill in your information 
about skills, experience and so on. When the respondents mentioned the profile in the 
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interviews they meant their personal profiles they have on their networking platforms, many 
networking sites revolve around your personal profile and portfolio and it is therefore 
important to fill it in. The respondents also said that the resume and their personal profile is 
what they send in to employers when they are applying to a job they are interested in. 
 
Another relationship is identified between the category 2 and 3. The functions are dependent 
on the personal information. Depending on the information the respondents fill in on their 
profiles on the network platforms, it will impact the functions. For example, respondent A and 
respondent D have both used networking platforms for job seeking, but their professional 
matching is completely different because they have very different education and skills. What 
groups the respondents join are dependent on their interests, like respondent B who used it for 
his research, or respondent C who use groups for keeping track of what is going on in her 
field of work. Between category 3 and 1 there is also a relationship. The respondents talked 
about different functions such as professional matching, recommendations and groups and all 
these functions are present on the different network sites. Although these functions are also 
found in traditional methods in slightly different ways, in the interviews the respondents 
mainly discussed how these functions are more efficient and useful on networking platforms. 
The last relationship is between category 4 and category 1. What the respondents said was 
that the factors in category 4 are more efficient and easily accessible on networking platforms 
than when using traditional methods. The four factors in category 4 are all accessible and used 
on the networking platforms. 

5.3 Concepts  

5.3.1 Online job seeking methods  
 
The concepts that belong to this first category of “online job seeking methods” are LinkedIn, 
Facebook, search engines and Internet. Respondent C said in the beginning that she does not 
think a big change has happened from older traditional methods to using social networking 
platforms as a new job seeking method. Although, she further discussed how old job seeking 
methods has become more effective with the use of Internet and she believed the Internet has 
made the job options more global. Respondent E agrees to that and also said that traditional 
job seeking methods has been replaced by the Internet. In her case, Internet has opened up the 
labor market even more, whereas the job opportunities as well have become more global and 
she has with the help of Internet used email to apply for job openings in a local-, nation- and 
global-wise market.  
  
Respondent A, B and E mentioned the same main reasons of why they were active on social 
networking platforms, which was, because of wider job seeking opportunities. They all 
mentioned LinkedIn as the professional site they were using for job seeking. Respondent B 
and C on the other hand state that the main reason for using social networking platforms is for 
networking, especially respondent B is very clear on this as he is currently not job seeking. 
Respondent C said that she is always updated on what kinds of job openings are available on 
social networking platforms, even though she is already employed. All of the respondents 
were not only active on the platform LinkedIn, but they also used the social networking site 
Facebook to network with friends and family, but all agreed that Facebook is not a platform 
for professional job seeking. Respondent B mentioned this, even though he is not using social 
networking platforms for personal reasons he still believes that professional platforms are 
better for job seeking. It also shows as when asked about social networking platforms for job 
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seeking, all respondents mentioned they use LinkedIn which is a professionally oriented 
platform.  
 
Respondent A mentioned other job seeking methods that he also found effective other than 
using social networking platforms, which are specific job search engines. He mentioned how 
these search engines could offer more job openings than the platform LinkedIn sometimes 
could. The vacant jobs he could find on search engines were also more suitable for his 
profession and his area of job interest. Respondent D and E also said they used job search 
engines to find jobs at the same time they were using social networking platforms. 
Respondent E further discussed her type of profession and said that the job openings she were 
searching for usually did not update that fast on professional sites such as LinkedIn, it was 
therefore more easier for her to search for vacant jobs on these specific search engines or 
contacting companies/recruiters directly by e-mailing to ask about job openings. Search 
engines is according to respondent A a better job seeking method since it offers a wide 
selection of different jobs, ranging from low to high. He is well-educated and looking for 
higher position jobs, and has had success in finding attractive job offers on these search 
engines multiple times. 

5.3.2 Personal information 
 
The category called “personal information” consists of the concepts resume and background. 
The concept resume is made up of profile and portfolio, whereas background is made up of 
skills, education, experience and interests. All of the respondents mentioned in the interviews 
that your profile on your social networking platform is nowadays seen as your online-
portfolio or resume. According to respondent C social networking sites are a more effective 
way of handling your business contacts, instead of handing out old fashioned paper business 
cards nowadays you can just link them your online profile. Respondent B also stated that he 
uses his LinkedIn profile as a signature when sending e-mail so people can look him up there. 
The respondents fill out their online profile with relevant information about education, skills, 
previous jobs, interests, experience etc. All of the respondents mentioned that they have filled 
in their personal profiles on the social networking platforms they are using, and stated that 
these profiles are the modern version of traditional paper resumes. Respondent A also 
mentioned that it is easier for both job seekers and recruiters to have an electronic resume as it 
is easier to process and handle than multiple paper resumes.  
 
What makes an online profile or portfolio more effective than a traditional paper resume is 
according to the respondents because it is easier to collect, change and update your online 
profile than having to redo a paper resume. The respondents mentioned that you are able to 
gather all your skills, education and previous work in one place and also to easily update it if 
something changes. Both respondent A and D said that it is easier to manage your personal 
online profile than having everything in paper form. Respondent D also said that having her 
portfolio online she can more easily send out her resume to recruiters as she has all her 
information and previous works in one place. Respondent A mentioned that he believes most 
companies nowadays does not even accept paper resumes, but ask their applicants to send in 
their resumes electronically. Another important factor respondent A mentioned about his 
online profile is that it is important to provide accurate information and to always keep it 
updated.  
 
One of the main reasons to pay great attention to your online profile is according to 
respondent E because it is used as a tool to sell yourself to recruiters. It is more important now 
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than before to put a lot of effort into your online profile in order to catch the attention of 
recruiters that are looking to hire people. Similarly, respondent B mentioned that he is 
consciously using his professional online profile in order to market himself and make himself 
more visible to other researchers in his field of interest. Respondent D mentioned the use of 
keywords; she is consciously using important keywords in her profile based on her education 
skills in order to make it easier for recruiters to find her for her specific field of work.  

5.3.3 Functions on social networking platforms 
 
The category of “functions on social networking platforms” consists of the concepts groups, 
recommendations and professional matching. Respondent C said that one of the reasons she is 
using social networking platforms is to keep herself updated, especially in her specific field of 
work. Through social networking platforms it is possible for her to join groups with other 
people from her field of work, and share information and ask for help from other members of 
the group. She says that she believes the main function of social networking platforms is to 
share information and learn from other members. Respondent B also said that one of the main 
functions he has used on LinkedIn is to join a group of researchers connected to his research 
project. By joining groups with similar interests or jobs it is easier to find get in contact with 
new people you otherwise would not know. 
 
Another important function that is available on social networking platforms is to leave 
electronic recommendations on people’s profiles. Both respondent A and respondent B said 
that recommendations on your online profile makes it more trustworthy and confirm that you 
have the skills you say you do. Respondent B also stresses the fact that recommendations 
should come from serious sources such as employers or co-workers. Respondent C also talk 
about recommendations and how she through the help of groups and her connections with 
people in the same field, they can confirm and recommend each other’s profiles. LinkedIn 
also has a feature where users can endorse other connections skills, although respondent B 
thinks this function is useless. Respondent B said that anyone can endorse your skill and that 
does not really mean anything, as it only takes a click to do it. A written recommendation on 
the other hand where the sender writes a few sentences is of much higher value for a job 
seeker. On contrary to respondent B, respondent A on the other hand commented that he 
believes the endorsement of skill is a useful function for others to validate your skills. 
   
Another useful function that is mentioned by all respondents but does not really show up 
much in previous research or studies is the professional matching function. LinkedIn has a 
function where it matches job openings with job seekers depending on information that is 
filled in on your profile such as previous experience and education. Respondent A mentioned 
that he believes this is a useful tool for finding a job, where the platform itself matches 
organizations and job seekers. Other respondents, D and E stated that they did not think the 
matching function was very useful. This was mainly due to the fact that both respondents 
have very specific fields of work, making suitable job openings for them very few. Or that the 
matching matched them with irrelevant job openings that did not match the kind of jobs they 
were interested in. Another interesting aspect that was mentioned by both respondent C and E 
is that matching for job seekers should work like matching for dating sites. Individual job 
seekers should be matched better with jobs based on the background information in order to 
provide the perfect fit between an organization and a job seeker.  
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5.3.4 Effective factors on social networking platforms 
 
The concepts of the last category “effective factors on social networking platforms” are job 
seeking, visibility, contacts and networking. The first concept that was mentioned as an 
effective factor when using social networking platform was visibility. Respondent A, B and D 
all mentioned the importance of visibility on social networking platforms. Respondent A and 
D are well aware that organizations screen job seekers profiles in order to find potential 
candidates to recruit. Respondent D agrees and also states that it is important to be visible 
both for organizations and also for other people in the same profession. Because of social 
networking platform making things more global, organizations from all over the world could 
potentially find her artwork and be interested in contacting her. She regularly shares her 
artwork through different social networking platforms in hopes of showing up on potential 
employers searches. Respondent B and C are avid members of groups relevant to their field of 
work or research, and mention the importance of visibility in those groups to get to know the 
right people in the same field. Respondent E also stated that to increase her visibility on social 
networking platforms, to share, like and comment on post as she then gets more attention 
from other members that otherwise would not visit her profile. She also mentioned that even 
though this is very useful, it is not promoted on the social networking platforms as an 
effective way of making yourself more visible to others.      
 
One other effective factor of using social networking platforms that was mentioned was 
contacts and network. Respondent B believes traditional networks and contacts will always be 
the most effective job seeking method. Although he believes that social networking platforms 
might climb to a second place in the future. Respondent C also believes that contacts and 
networks are the most effective methods, but she says that it does not matter if it is your real 
life network or your social networking platform network, both are very important. For 
respondent D job contacts are extremely important and to her one of the most effective way of 
finding a job. Although she states, just as respondent C that a combination of traditional and 
new methods is the most effective way of finding a job. In the empirical study the researchers 
found that respondent C greatly agrees to this theory, as she says “LinkedIn is another kind of 
network, a more professional one”. She gives the example that she would never connect with 
students from her university on Facebook, although she is frequently connecting to students 
on LinkedIn as she sees benefits of having them in her professional network rather than her 
personal network. Respondent B is also bringing up the importance of having a relevant 
network, it is not about having as many contacts as possible, but more important to have 
serious contacts that could actually be of use. He would therefore not connect with anyone on 
his LinkedIn profile unless there is an actual connection or he knows the person. 
 
Respondent C clearly stated that she believes that social networking platforms is the new way 
of finding new contacts and building your network. It is also more effective than traditional 
ways, such as having to always carry around business cards and keep them all gathered in 
binders and looking through hundreds of business cards to find the right one. Respondent B 
also mentions that social networking platforms are making networking more effective, 
especially in ways that he is able to network with researchers from all over the world who 
shares the same interest in the same research project as him. 
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6 Discussion 
In the discussion the results from the analysis of the empirical study has been compared with 
the theoretical framework and then connected to references in the field of informatics.  
 
The empirical study has shown the perceived benefits from our respondents’ perspective of 
using social networking platform when job seeking. Although all of the respondents have 
mentioned a number of different benefits they can see with using social networking platforms 
when job seeking, compared to using traditional job seeking methods. From the empirical 
study and the analysis the respondents perceived benefits of using social networking 
platforms that were found will be presented in this discussion.  
 
It is not a surprise that social networking platforms has grown to become such a popular 
website (Nikolaou 2014; Stopfer & Gosling 2013). Nikolaou (2014) concludes that the main 
reasons for people to join these sites are for job seeking and networking. Stopfer and Gosling 
(2013) also mentions that the main reason for people nowadays to join these kinds of 
platforms, especially professionally oriented networking platforms is for job seeking 
purposes. It is no secret that it has become a widely used job seeking method. From the 
empirical study it was shown that the majority of the respondents used social networking 
platforms for job seeking and networking, which supports the previous theories regarding the 
use of social networking platforms. The reason of this could be explained by how social 
media is an information technology that has grown fast and the users of these platforms is 
increasing as well. Even organizations are adapting this new technology and social trend, 
were one of the reason is to reach out to people globally and find potential customers, 
shareholders and potential employees. Using social media is therefore more attractive for job 
seekers since it is easier to connect with organizations. The chance of reaching and being seen 
by recruiters rises by actively using social networking platforms.  
 
It does not matter if the job seeker is an active or a passive job searcher; users using social 
networking sites are according to Kuhn and Skuterud (2004) a way for them to keep 
themselves updated on attractive job opportunities. This could also be confirmed by the 
empirical study where the majority discussed their reasons of searching for jobs on 
networking platforms; even if they already have a job they are active on social networking 
platforms to search for better job possibilities.  

6.1 Globalization 
 
One of the benefits that were found from the empirical study was how the information 
technology by using Internet and social networking platforms has opened up and globalized 
the labor market. Other researchers have stated that globalized labor market have opened up 
opportunities for job seekers to search and apply for jobs all over the world (Feldman & Klaas 
2002; Laabs 1998). By using social networking platforms it makes it easier for people to keep 
in contact with each other, not only for people in a closer area, but also with people from 
around the whole world. This is an important factor when job seeking, with social networking 
platforms job seekers are able to reach out to a wider range of potential employers from all 
over the world.  
 
Social networking platforms have according to Rowley (2014) globalized the business world 
and provide organizations with effective ways of finding potential employees. This statement 
is also confirmed by Suvankulov et al. (2012) where they discuss how there are many more 
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job openings available for job seeker online, since new job opportunities now are more easily 
accessible. When social networking platforms makes it more globalized, it makes it easier for 
job seekers and recruiters to get in contact with people from all over the world. It is more 
effective than traditional job seeking methods, since information technology has made it 
possible for the users to interact and reach out to more people and people in a wider 
geographical area. Social networking platforms also make it possible to reach out and build 
networks with international people, which is an important feature that was brought up in the 
empirical study. This makes it obvious that one of the perceived benefits the respondents see 
in using social networking platforms for job seeking is that it is global. It is nowadays 
possible and to reach out to more people and organizations through the use of social 
networking sites.  

6.2 Effectiveness  
 
Another benefit that has been found of using social networking platforms over traditional 
methods is that many of the functions users can find in traditional job seeking are made more 
easily accessible and effective on social networking platforms. This was mentioned in the 
empirical study, that even though not much change has happened from traditional, many 
functions are now way more effective than before. Fountain (2005) discussed how effective 
social networking platforms could be for job seekers and recruiters, since this tool is more 
cost-effective and less time consuming in the job searching process. One such factor that was 
found in the empiric data result was professional matching; job seekers get automatically 
matched with companies looking for workers that fit their particular skills. This means that 
job seekers may spend less time and effort on having to find job openings themselves. 
Feedback from the companies will also be faster, as through social networking platforms it is 
possible to establish direct contact and get answers faster.  
 
Old traditional paper resumes and business cards are two other traditional methods that have 
been replaced by new information technology. It is possible for job seekers to more frequently 
update and manage their resumes on social networking platforms and send it out to 
companies, than in traditional methods (Suvankulov et al. 2005). The empirical study shows 
how important it is to always update and manage their online profile, and this functions on 
social media and social networking platforms is more effective than always update paper 
resumes. New technology is therefore more effective in many ways, since online resumes 
make it easier for recruiters to screen potential employee’s profiles. Jencius and Rainey 
(2009) also discuss how networking on professional platforms is similar to traditional 
business cards. Now you can have all your contacts gathered on the social networking 
platform instead, making your life so much easier.  
 
One other effectiveness of using social networking sites than traditional methods, is that 
social networking sites also brings new functions that are not available in the same way in 
traditional methods. Social networking platforms also provide its users with a wealth of 
information about each other and also companies (Nikolaou 2014). Utz (2015) mentioned 
how members of a group on social networking platforms tend to share more valuable 
information among the group members. Professional groups on networking platforms is one 
such function where people can join to share information among each other, connect with 
people with similar interests or keep oneself updated in their specific field of work. 
Comparing to traditional methods of sharing information within groups of people, groups on 
social networking platforms are much more effective. For example, imagine before the 
Internet when people with a network of 100 or more, was going to share information with 
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every single one of the contacts. Having all the people gathered in one place was much more 
difficult to manage. Even with the Internet, e-mailing with 100 people at the same time would 
be extremely ineffective. By using social networking platforms, people all over the world can 
connect, share and communicate over the platform and it does not matter where in the world 
you are. Many traditional functions such as searching for new contacts and updates about 
organizations are more effective because of information technology and social media. 
Another perceived benefit that was found of using social networking platforms is that it is a 
faster and more effective method than using traditional methods.  

6.3 Networking  
 
It does not matter what kind of job people are looking for, it has been proven many times that 
it is through networking and personal contacts you have the best chance of getting a job 
(Holzer 1988; Blau & Robins 1990; Van Hoye et al. 2009). The empirical study also showed 
that the most useful tool to use for finding a job is through one’s contacts and network. This 
method is useful in both traditional job seeking method and in job seeking through social 
networking platforms. Networking is such a function that has been made more effective by 
information technology, as it is now easier and more effective to network through social 
networking platforms than it is by traditional methods. 
 
One other effective function of social networking platform is how one can manage and gather 
all the contacts of one’s networking in the same place. Utz and Muscanell (2015) also discuss 
this effectiveness of how easy it is for a user to maintain and manage the connections with 
their contacts and network. As discussed earlier, people nowadays do not use business cards 
anymore, as users can just connect with people over networking platforms instead. The 
empirical study showed that users used social networking platforms to link their personal 
profile to their social networking platform as a kind of business card. Statistics of Swedish 
social media users has shown that Swedish users are nowadays more active on social medias 
(SOI 2015), and it could therefore be one reason of why professionals do not uses business 
cards anymore. The benefit of using a social networking platform for networking is the 
possibility in connecting and having bigger networks than in traditional ways, and also that it 
is easier to manage your network. This is also stated by Nikolaou (2014) that says social 
networking platforms are a great tool for personal networking for job seekers, since people in 
every age nowadays use information technology and social media to keep in contact with their 
current networks or to interact with people over the world (Lin & Lu 2011).  
 
Social networking platforms have made the networking more efficient in many ways; it is less 
time-consuming since job seekers do not have to physically join different events, such as job 
fairs, lectures, meetings and more. Networking on these platforms also makes it cost less for 
job seekers because of no cost of transportation is needed. Another effective function of using 
social networking sites to network is that job seekers can more easily interact with people 
with the same interest or people in the same field of work. Networking is therefore one of the 
perceived benefits of using social networking platforms.  

6.4 Visibility 
 
From the empirical study, visibility was another important function that is a benefit of using 
social networking platforms over traditional methods. In more traditional methods job seekers 
would have to reach out to companies and potential employers themselves, but by using social 
networking platforms it is also possible for the recruiters to seek out potential employees. 
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Nikolaou (2014) mentioned the importance of having a profile on social networking platforms 
so recruiters can find and contact potential talents. Job seekers that are sharing their profiles 
on these platforms will increase their chances of being found and given new attractive job 
opportunities. Visibility is therefore an important function of social networking platforms as it 
will provide many more potential job offers. If you are not visible it is hard to reach out to 
new people, and for other people to find you. It is not possible to be visible in the same way in 
traditional methods as it is on social networking platforms.  
 
A profile on social networking platforms is nowadays many times the first impression a 
recruiter gets of a job seeker. It is therefore important to have a well-made online profile to 
catch the attention of recruiters (Waldman 2013). The analysis of the empirical study shows 
that the majority of the respondents actively are using their profiles on social networking 
platforms to market themselves on the labor market online. It is a very clear difference 
between visibility in traditional job seeking method compared to visibility in job seeking 
through social networking platforms. The traditional method visibility is a one-way 
communication, where job seekers have to search and contact the organizations for job 
openings themselves. With the use of social networking visibility, it has now become a two-
way communication where organizations also can find potential talents by screening their 
profiles on social networking platforms. Information technology and social media has 
therefore changed and made the visibility function more effective than in traditional method. 
By having an online profile, basically anyone on the Internet can see all information about 
yourself is collected in one place, and your social networking profile could be seen as your 
portfolio which is easily accessible, updated and changed.  
 
According to other researches keywords are also an important part of your profile as it will 
affect on how high up you show up in search result related to your background (Gori & 
Witten 2005). The analysis of empirical study shows that the respondents are actively using 
keywords to increase their visibility for recruiters. Keywords are an effective function of 
information technology, and it has been used in many different web based platforms. It is used 
to rank higher in search results for example on search engines or on social networking 
platforms. Job seekers using keywords will therefore increase their chances to being visible 
for potential employers by using relevant keywords. The perceived benefit of using social 
networking platform is a higher degree of visibility than in traditional methods.  
 

6.5 Niched social networking platforms 
 
Another important fact to keep in mind is that social networking platforms are far from the 
only job seeking method available. For almost 20 years, job search engines and specific job 
search websites has been around and used widely by job seekers worldwide (Dineen & Soltis 
2010). The analysis of empirical study shows the respondents also use job search websites 
when job seeking. Nikolaou (2014) also found in his study that a majority of job seekers still 
tend to use these kinds of job search engines simultaneously as they are active on social 
networking platforms. Some of the respondents also mentioned that they believe traditional 
job search engines have a bigger selection of job openings than social networking sites. The 
effectiveness of finding a job on these kinds of search engines is proven, and they are more 
well-established in the labor market (Nikolaou 2014). Internet and job search engines have 
been around for many years, and information technology is always evolving which will 
continuously improve social networking platforms. From the analysis it was found that the 
respondents believe that information technology and social networking platforms will in the 
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future evolve and become more niched to specific fields of work. Many types of professions 
will adapt and use information technology, since it will keep growing in popularity.  Job 
search engines gather many available job openings in the same database, thus connecting job 
seekers and employers in one place (Lin 2010). Future niched platforms will offer a larger 
selection of many smaller platforms for niche markets based on profession. Hence another 
perceived benefit from using social networking platform instead of traditional job seeking 
methods is the possibility of more niched networking platforms that are more effective for job 
seekers. To use niched networking platforms will simplify job seekers time and choice to 
search for jobs in their interest. Another effective function of niched networking platforms is 
how job seekers can find and interact with people that share the same interest and type of 
professions, since these niched platforms will gather relevant professions with each other. 
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7 Conclusion 
In the conclusion the answer to the research question will be presented. Furthermore it is 
stated what contribution this research is to the field of informatics, and then the criteria from 
the methodology will be evaluated, and end with suggestions for future research.  
 
Since the purpose of this study was to create a better understanding of job seekers perceived 
benefits of using social networking platform for job seeking, over using traditional methods. 
The research question of this study is:  

- What benefits does job seekers see when using an online networking platform instead 
of traditional job seeking methods?   

 
In order to answer the research question, an analysis of  previous theories and empirical data 
have been conducted and furthered discussed. From the discussion the researchers have then 
concluded that the benefits job seekers perceived from using social networking platforms 
instead of traditional job seeking methods are; globalization, effectiveness, networking, 
visibility and niched social networking platforms. These benefits have been analyzed from the 
result found in the theoretical framework and the empirical data. Through these results a 
discussion and comparison between them have been made, and these benefits have been 
found in this research from a job seekers perspective. The benefits job seekers perceive when 
using an online networking platform instead of traditional job seeking methods are: 
 

• Social networking platforms opens up the labor market and make job seeking more 
global  

• Social networking platforms makes the job seeking process more effective  
• Social networking platforms makes it easier for job seekers to network with their 

contacts and other individuals  
• Social networking platforms helps job seekers to become visible over the whole world 

by showing their profile online  
• Social networking platforms gives job seekers niched social networking platforms for 

their specific professions 

7.1 Contribution to the field of informatics 
 
The purpose of the study is to contribute to the field of IT with a better understanding of job 
seekers perceived benefits of using social networking platforms, instead of using traditional 
job seeking methods. The job seekers’ five perceived benefits that were found in the results of 
this study will help by providing a better insight in the field of informatics and how humans 
interact with information systems. The results from this study will also help fill the gap in the 
current literature regarding the new phenomenon of social media and how people use it in 
their everyday life activities. This knowledge will therefore contribute to the ongoing 
discussion about social media and therefore also contribute to the field of informatics.  
 
Social networking platform is a part of social media, and this phenomenon has grown rapidly 
in our social world. It is not a surprise that social networking sites have become so popular in 
today's society, since social networking and social media is an interesting, relevant and topical 
area, and it is today in constant discussion. It is therefore important to keep investigating in 
social networking platforms in terms of form, content, utility and technology to contribute IT 
with this new phenomenon and its use for us.  
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7.2 Evaluation of criteria 
 
To ensure credibility in this research responded validation has been used, which is a 
commonly used way of establishing credibility. The transcripts from the interviews were sent 
to each of the respondents in the study in order to ensure that their answers from the 
interviews had been interpreted correctly. The transcripts were e-mailed to the respondents for 
them to read through and they would then send back feedback. If something that was wrong 
or misinterpreted the respondents would tell so and the information would be changed to 
make it correct. Some of the information was also added by the respondents in order to make 
some statements clearer and to make it easier to understand the context. Credibility was 
therefore ensured as the empirical data in this research is true to what the respondents said in 
the interviews. 
 
In order to achieve transferability in the research thick descriptions, as described by Lincoln 
and Guba (1985), has been made. The methods that have been used in the work process have 
been thoroughly described in the methodology chapter where the methods first are backed up 
by theory. Afterwards arguments of why certain methods were chosen to be used in the 
context of this research have been explained. The detailed descriptions and methods are ways 
to ensure transferability in the research. Other researcher may then use these same methods in 
order to make sure that the findings in this research can be applied in other contexts, using the 
same methods as in this research. 

7.3 Future research 
This research focuses on finding what potential benefits there are for users of social 
networking sites when searching for a job, a qualitative approach was used in order to find out 
what kind of benefits there are. A suggestion for future research could be use these benefits 
found in this study to do another qualitative study to test if these benefits apply to other 
respondents in other locations, other age groups, other backgrounds or such. And also to see if 
there are other benefits of using social media for job seeking that have not been found in this 
study. 
 
Another suggestion for future research could be to do a quantitative study to get a better 
understanding of the benefits. Also to get a larger respondent pool in order to confirm that 
these benefits are generalizable to a whole population and not only the five respondents that 
was interviewed for this study. 
 
A job seekers perspective when looking for a job has been the perspective taken in this study, 
it would therefore also be of interest to look at the same process but from another perspective. 
To do a research on how companies recruit talent through social media channels would make 
an interesting study to complement this study. That way both perspectives would be seen. 
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Appendix 1 – Interview guide  
 

Networking platforms 

• Are you active on any professional networking platforms – why? 
• What types of networking platforms do you know of? 
• What are the reasons for using multiple different networking platforms? 

Functions 

• What kinds of functions do you use, what do you use them for and how do you use 
them? 

• What kind of functions does that platform (e.g. LinkedIn) offer that other platforms 
don’t?  

• How could you improve the functions? 
• How did you think when you created your online profile? Did you pay more attention 

to certain parts of the profile?  

Internet  

• Do you visit company’s websites to look for job openings – why? 
• Can you see a different between job seeking through social networking platforms and 

the Internet before networking platforms became popular? 
• What are the pros and cons with using social networking platforms today compared to 

only using the Internet without the networking platforms? 

Traditional 

• If you were to search for a job on a social networking platform, what are the 
differences from searching for a job in traditional ways?  

• Which of these methods do you think is more effective in getting a job, traditional 
methods or through social networking platforms? 

• What pros do you see with using social networking platforms when looking for a job, 
compared to job seeking with traditional methods?  

Job 

• Have you ever been offered a job through a social networking platform?  
• How does your process of job seeking look like?  
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education, engineering and health sciences. 
 
In the School of Business and IT (HIT), we have focused on the students' future needs. Therefore we 
have created programs in which employability is a key word. Subject integration and contextualization are 
other important concepts. The department has a closeness, both between students and teachers as well as 
between industry and education. 
 
Our courses in business administration give students the opportunity to learn more about different 
businesses and governments and how governance and organization of these activities take place. They 
may also learn about society development and organizations' adaptation to the outside world. They have 
the opportunity to improve their ability to analyze, develop and control activities, whether they want to 
engage in auditing, management or marketing.  
 
Among our IT courses, there's always something for those who want to design the future of IT-based 
communications, analyze the needs and demands on organizations' information to design their content 
structures, integrating IT and business development, developing their ability to analyze and design 
business processes or focus on programming and development of good use of IT in enterprises and 
organizations. 
 
The research in the school is well recognized and oriented towards professionalism as well as design and 
development. The overall research profile is Business-IT-Services which combine knowledge and skills in 
informatics as well as in business administration. The research is profession-oriented, which is reflected in 
the research, in many cases conducted on action research-based grounds, with businesses and government 
organizations at local, national and international arenas. The research design and professional orientation 
is manifested also in InnovationLab, which is the department's and university's unit for research-
supporting system development. 
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