
 
 

Walking Away from the 
Runway  

 
 
 
 
 
 
 

 
 

Year: 2015. Thesis id number: 2015.11.06 
 

 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 

 
Thesis – One Year Master  

Textile Management 
 

Christina 
Christodoulou 

 

 



Acknowledgements 

 
I would like to wholeheartedly thank my supervisor David Goldsmith for his guidance 

and knowledge and most of all for his positive spirit. Also, I would like to thank my 

parents who really supported me the whole year with their love under any 

circumstances. Thanks to the designers who accepted to participate in my group 

discussion and enlightened my thesis with their ideas. Lastly, the paper is dedicated to 

my favourite uncle that I lost during the master thesis. He was a smiley person who 

loved to be educated. 

 



- 1 - 

 

English title: Walking Away from the Runway 

 

Year of publication: 2015 

 

Author/s: Christina Christodoulou 

 

Supervisor: David Goldsmith 

 

 

 

Abstract 
 
Fashion shows in a common western context were focused on the garments that were 

presented. Albeit, the latest decades a shift has been observed from what is presented 

to how it is presented to the audiences. Particular designers are the leaders of this 

evolution. Does this phenomenon imply something long term for the fashion system 

and how fashion is displayed?     

     The purpose of the research is to inquire into the metamorphosis of the runway 

presentations from the expected status quo to new forms. The compass of this 

exploration is an observation about fashion shows in retrospect and a focus group 

discussion with fashion designers master students from the Swedish School of 

Textiles. 

     It contributes an insight into designers’ approach towards fashion 

presentations, yet it is used as tool to enable them illustrate their vision on their future 

presentations. The method of the group discussion unveils that new designers are 

influenced by the times, their education and background. The future of presenting 

collections seems to be related a lot to the technology and the cultural context of the 

time. The findings of the study create visualization of the future of the fashion shows. 

Also, they explain to what extend shows can formulate role models, lifestyles or even 

whole societies, from how individuals dress themselves to their social behavior. 

 

 

Keywords: fashion shows, runways, shift, models, new designers, presentations, 

fashion system, past, present, culture, role models, society, collections, 

communication, media.    
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Preface 

The first step into the world of this research is accomplished by introducing how the 

rationale about the shift in the presentations of how fashion garments are presented to 

the public emerged. Which are the reasons that make it significant to examine this 

specific phenomenon? Observing people’s attitude towards runway shows, it took me 

by surprise the way the collections are presented, can stimulate viewers’ attention 

more than the collections do. 

When it comes to fashion shows from big houses, Maison Margiela’s fashion 

show for the  fall-winter 2015/2016 lighten my personal interest in writing about 

“Walking Away from the Runway” (illustration1). The first ready-to-wear show by 

John Galliano as creative director of Maison Margiela included aggressive models 

grimacing while walking on the runway resembling the movie ‘clockwork orange’ by  

Stanley Kubrick (Mulshine 2015). The emphasis on their attitude was discernible. 

Another example is Chanel’s presentation for the ready-to-wear collection spring-

summer 2015. The fashion show was a resemblance of a demonstration in Paris 

(illustration2). As Karl Lagerfeld mentioned: “It is a pavement embroidery because it 

is all about the street”. The models were walking like every woman who passes down 

a street (Bowles 2014). Fashion shows create roles models. Society is based on 

models and notions, which become the foundation of the culture, yet fashion is 

attached to the culture (Ehrenfeld and Hoffman 2013, p.21). As a consequence, the 

models who participate in a fashion show or presentation are more than just fashion 

models. This issue will be further discussed in a specific part of the study. 

 

(Illustration 1: Maison Margiela ready-to-wear collection 2015) 

http://observer.com/author/molly-mulshine/
http://observer.com/2015/03/john-gallianos-maison-margiela-rtw-debut-feels-like-a-clockwork-orange/).%20The
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(Illustration 2: Chanel ready-to-wear collection 2015) 

 

 

Additionally, fashion and society go hand in hand. The characteristics of each 

period of a time are also applied on the way fashion is presented. The role of the 

social and visual media in fashion shows has reached its apotheosis. The more the 

social media display a fashion presentation, the more successful it is characterized. 

The striking example of Gareth Pugh’s show for spring summer in 2011 displays a 

shift from the archetypal runways. He replaced the fashion show performance with a 

video. Instead of a runway show his presentation was projected to an enormous size 

screening in Paris’ Bercy Arena (illustration3, 4). The virtual world poses the inquiry, 

which is increasingly being asked by both designers and executives, if a fashion show 

is really necessary nowadays (Menkes 2010). As long as technology conquers today’s 

way of living, it exists as a tool in the fashion shows’ canvas. Nevertheless, it bears 

the question if the live performance of the human body in the fashion shows of today 

is still essential or not. 

 

 

 

(Illustration 3, 4: Gareth Pugh’s visual show for spring summer 2011) 
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Introduction 
 

It is commonly known that fashion shows are embedded in discourse for 

communicating and presenting the new collections, in other words they are the 

collections’ baptism in the eye of the beholder. Fashion is not only clothing or 

textiles. It signifies characteristics of a time, society, culture. It requires the 

appropriate means and places to reach its addresses, and this paper focuses on fashion 

as fashion clothing (Loschek 2009, introduction). 

 Going further into the role of fashion, it was mandatory to build a general fashion 

background in order to comprehend the presentations of fashion. The second edition 

of The fashion reader (2011) by Linda Welters and Abby Lillethun supplements the 

historical, cultural, business, even psychological side of fashion. It is comprised of 

essays which were written by various individuals from the fashion industry. All the 

authors provide with their essays a discernible source of material for how fashion is 

created, communicated, presented, promoted and a great many more issues. To add 

more, the Fashion System (1990) by Roland Barthes, even if it is an old reference, it is 

a notable critical literature that indicates the languages in fashion such as from a 

rhetorical to a business language. “Nobody had a better eye for fashions - in language, 

in behavior, in anything - than Roland Barthes” (Broyard 1993). 

Since the 90’s, spectacular fashion shows underlined the shift from what was 

presented to how it was presented (Mechilen 2009, p.113). However, the turning point 

in the fashion shows history first emerged in the 60’s, when big fashion houses and 

designers of the time experimented on the space place and tools for accomplishing 

runways (Kamitsis 2009, p.93). Changes in fashion indicate changes in society, which 

unveil the beginning of something new. 

A substantial number of fashion shows are being transformed from stereotypical 

catwalks to artistic events. According to the CEO Bernard Arnault : 

 

“Designers such as Marc Jacobs or John Galliano are innovators, fashion inventors. 

They do not invite a thousand guests to watch a procession of dresses which could 

be seen on a coat hanger or in a show room. Each defilé is an art exhibition: 

It demonstrates artistic supremacy” (Kapferer 2006, p.65). 
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In other words, this refers to the way collections are presented by the “avant-garde” 

designers. Needless to say, this shift has not only been observed from designers who 

work for big houses, but also from new designers who do not focus on haute couture 

fashion or couture aristocracy people. The group of the designers that participated in 

the discussion for the research is not consisted of individuals who belong to the haute 

couture fashion design at this point of time. According to this, it is examined if the 

smaller designers are even more progressive than the avant-garde ones. 

 

Problematization 
 

In the past the main purpose of a runway was to focus on the collections, hence today 

fashion shows portray a tool to reveal multiple messages to the audiences. It goes 

without saying it is crucial to consider the historical, cultural and artistic context of 

the time. Can the future of fashion shows be predicted by observing their progress 

throughout the years and their status quo? The method which has been used to achieve 

the investigation does not provide evidence that would lead to doubtless assumptions, 

let alone predict the future of fashion shows. It does not aim to prove the breakdown 

of the catwalks or to signify their future on the contrary it investigates the 

phenomenon through a group of new designers’ scope. The data have been collected 

to enhance insights into new designers’ attitudes towards or away from fashion 

shows. Presuming that the small group of designers who took part in the discussion is 

a sample of the fashion industry’s future, indicated hints on how, at least some, 

designers visualize their future presentations.  

 

Questions 
 

Is the archetypal catwalk suited to our times? 

Do designers shrive to be distinctive by emphasizing the fashion shows as much as on 

their creations within the show? 

Is the transformation of the fashion shows a general phenomenon or just from a 

minority of designers? 

Is there an avant-garde that is changing the way that fashion is presented? 
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Is the live performing important for the communication of fashion in the fashion 

shows? 

What is the new designers’ vision for fashion shows or alternative ways of showing 

their products? 

 

The form of the paper 
 

The paper is divided into main chapters. The initial chapter concerns the method that 

has been used, the reason the chosen method is appropriate, yet the validity-reliability, 

also the limitations of the method. The second is mainly about the literature review as 

a basis for the research, as well as the sources of information in written and in digital 

form. The following chapter explores the history of fashion shows, thus it answers 

questions such as when they first started, which were the main reasons of presenting 

in the way they were established as catwalks. Later on, there is information about the 

avant-garde designers and some examples of their extravagant and significant fashion 

shows with regard to reference the shift in the presentation of collections. Afterwards, 

there is a part where some examples of today’s fashion presentations are indicated, or 

in other words, the present situation. Besides, the outline includes the cultural 

phenomena within fashion shows such as the importance of the cultural context, the 

live performing, the visuals, the communication and the social media. Furthermore, it 

is the chapter of the collected findings from the research method where the 

interpretation and discussion of them takes place. At the end of the paper, the reader 

finds the conclusion where everything has been taken into consideration but also 

thoughts and inquires on the topic for future discussion or research. 

 

Method 
 

The term research method refers to the way through which the information will be 

collected by the researcher (Bryman 2012, p.46). This tool is used and applied to each 

study according to the study’s topic and needs. 

The research literature was mandatory to be reviewed with the view to choose an 

appropriate method for this study. Social Research Methods (2012) book by Alan 

Bryman is the way to do a social research. Reviewing the book the researcher 

http://www.adlibris.com/se/sok?filter=author%3AAlan%20Bryman
http://www.adlibris.com/se/sok?filter=author%3AAlan%20Bryman
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understands why a social research is important and under what circumstances it 

should be attained. The author provides a guide to the methods within the social 

research. Besides, another one book that helped in the understanding of a social 

research was Research design: qualitative, quantitative and mixed methods 

approaches (2009) by John W. Creswell. Precisely for the fashion field, the book that 

was written in order to advise people who want to research within the fashion field is 

Doing research in fashion and dress (2011) by Yuniya Kawamura. She explores the 

history of fashion studies and guides the reader research process. She outlines how 

fashion can be a great object of a research by taking into account cultural values. 

The method of this research is qualitative, more specifically a group discussion 

with fashion design master students from the Swedish School of Textiles. This aims to 

help the researcher portray how they approach to present their collections in the 

future. Having their reflections on fashion shows’ past and the present in relation to 

their illusion about their presentations, it creates an intriguing starting point to 

comprehend new designers’ perspective on the topic, and possibly make some 

assumptions for the future of the fashion shows. In the following parts of this chapter 

it is explained why this method is more adequate to the topic of the study and how it 

has been applied to it. 

 

 

Choice of Method 
 

This research does not aim to provide evidence or statistic numbers to prove the shift 

in the fashion shows and their future status. Taking this fact into consideration, the 

study is built up on an anthropocentric basis with an eye to delight and explain why a 

change in the fashion shows is happening and will probably become even more 

intense in the future. Consequently, taking this fact into account, the chosen method 

for the study is the qualitative research method because it emphasizes on actions and 

phenomena rather than on the collection of specific data (Bryman 2012, p.36). This 

qualitative research explores a phenomenon for which there is not a lot of literature 

material about the examined topic.  The researcher tries to seek information and 

construct an understanding from participants’ speech (Creswell 2009, p.26). Also, it 

encourages the individuals to express their point of view in a broader context, also 

illuminate a phenomenon considering their social environment (Bryman 2012, p.36).  
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Focus Group Discussion 
 

A suitably technique among the qualitative methods in regards to the examined topic, 

is the focus group, or in other words a focus group interview-discussion. Focus groups 

are based on open-ended discussions, even informal, that could even take place at 

public spaces. In fact, they are group interviews (Bryman 2012, p.501). They could be 

characterized as a new type of research method in the social sciences, more applicable 

to social issues. Even if this kind of technique was developed during the Second 

World War, it started being used more the last two decades (Marková, Linell, Grossen 

and Orvig 2007, p.32). Thus, the moderator-researcher can collect a plenty of data in a 

shorter period of time (Gibbs 1997). The data have to be recorded and then to be 

transcribed (Bryman 2012, p.504). When more than two individuals discuss, the 

transcription is a necessary process in order to benefit the researcher to know exactly 

who and when said what. 

The informal group discussion creates an atmosphere in where the individuals can 

express freely their opinions attitudes and behaviors, but it can also enable everyone 

to be influenced by each other (Kawamura 2011, p.66). The participants can listen and 

observe each one’s point of view on the phenomenon that is discussed. The technique 

avoids predictable questions and it is being evolved according to what is being 

mentioned during its duration. What is also significant is that interviewees are 

encouraged to bring forth other issues or impressions on the topic which can be 

related to it (Bryman 2012, p.503). Besides, it can involve four to twelve participants 

(Marková, Linell, Grossen and Orvig 2007, p.33). 

With the purpose of gathering opinions from a particular group of people on a 

phenomenon, the focus group discussion is the most appropriate method to achieve it. 

A typical focus group has a small number of participants (Kawamura 2011, p.67).                                  

In this study the focus group consists of four participants. Often this technique 

consists of two or more groups. However, only one focus group was possible to be 

created due to the design students’ unavailability because of their busy schedule at 

this point of time. Discussing as a group of people and not individually, a normal flow 

of discussion was formulated between persons who are actively involved in the 

fashion environment. 
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Participants’ Profile 
 

The homogeneity of the group’s composition is the participants’ education 

environment which is the Swedish School of Textiles. Needless to say, the interview-

discussion has a focused character. The chosen members who participated in the 

discussion are individuals specialized or at least appropriately acknowledged on the 

research topic. 

Additionally, the participants have been carefully chosen one by one as to acquire 

an atmosphere that enables free flowing discussion among them. The composition of 

the group ensured that each and every participant could feel low pressure and 

comfortable to discuss (Morgan 1997, p.7). Also, it created a relaxed atmosphere 

whenever comparisons with design students from other universities occurred. 

Although, even if the individuals of the group have been educated under the same 

roof, a great many of different approaches towards fashion were detected. 

The four participants of the discussion group are females who have been educated 

in the Swedish School of Textiles. Additionally, all of them are master students who 

graduate from the fashion design department. One of them had also accomplished her 

bachelor degree in fashion design at the same university. Besides, only one comes 

from the textile design program, however she graduates from the fashion design 

department, like all the others. Their ages vary from twenty seven to thirty years old. 

When it comes to their ethnicity, two of the designers come from Sweden, whereas 

the other two come from Iceland and Estonia.  

Due to this, the sample of the designers expresses opinions and cultural perspectives 

that are mostly relevant to north countries culture. Nonetheless, it does not imply that 

all of them had had the similar point of views due to their origin. It was noticeable 

during the discussion that every participant has distinctive impressions and way of 

thinking. 

 

Interaction 
 

One of the distinguishing characteristics between an individual and focus group 

interview is that the later represents the social interaction among the interviewees. 

Moreover, each participant can affect or even trigger each other’s speech with 

interesting comments. Nevertheless, it is not usually highlighted when focus group 

researches are published (Bryman 2012, p.513). Each and every one can challenge or 
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argue the others, as a result new thoughts or views are born that hadn’t been 

considered before. To add more, focus group’s unstructured and open ended questions 

are few in number and they are the moderator’s tool to challenge the participants to 

come up with no predicted answers (Creswell 2009, p.183). 

 

Interaction among the specific group  
 

During the discussion the interaction among the participants and the moderator was 

present and quite intense. Each and every one tried to express thoughts which resulted 

in interrupting somebody else’s speech. Moreover, often only one person was taking 

over the conversation for some minutes because of being more interested in a 

particular topic than the rest. However, it is quite common one of the interviewees to 

take over the conversation (Bryman 2012, p.517). Also, sometimes me as the 

moderator needed to challenge or motivate the participants by questioning more or 

even asking for an opinion by names in order to help each one elaborate more on 

something they were not confident to talk about. I took the position of the facilitator, 

and in every question or topic encouraged the participants to discuss further their 

ideas or views. Whenever the discussion was under a flow, I did not intervene. Hence, 

every time the topic was out of control or when silent moments occurred, it was 

necessary to ask the participants by names, or even to develop a personal point of 

view as to provoke them to get involved again.  

 

Limitations of the discussion 
 

On the one hand, as it has already been stated, interaction is one of the biggest pros of 

a focus group interview. On the other hand it can be a disadvantage. It is possible that 

it can cause disagreements that sometimes can affect the participants’ psychology and 

attitude. Also, by interacting, each one can be influenced by someone else’s answers 

which can lead to dishonest responses. Adding more to this, it is difficult for the 

moderators to control a group as long as it is quite controversial to which extent they 

should intervene.  

When it comes to the practical procedures, a focus group discussion is hard to be 

organized and chronicled. On the top of it, compared to an individual interview, the 

flow of the discussion and its rapid progress disable the researcher to analyze the 

information in a more structured way (Bryman 2012, p.518). Notwithstanding, due to 
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the interaction, the transcription of the collected information becomes a perplexed 

procedure. 

 

Ethics 
 

The social research and its procedures need to be accomplished under ethical rules 

since it involves individuals. Therefore, they should not be harmed physically or 

mentally during the process (Kawamura 2011, p.43). Also, a striking ethical issue in 

focus groups is to ask the participants to cooperate with discussion partners they are 

not comfortable with. Albeit, 

in the focus group that was formed for the research, everyone felt comfortable talking 

to each other due to them coming from the same university. Likewise, the majority of 

the participants felt free to be referred by their real names in the transcription, yet one 

of them preferred to keep it anonymous. For this reason, everyone’s name has been 

replaced with a different name that starts with the first letter of their real name so as to 

retail a consistency throughout the paper. The anonymity and the privacy of the 

participants during the discussion should be respected (Bryman 2012, p.143). 

Moreover the participants were ensured that they would have a copy of the recorded 

discussion in case they would like to hear it, yet they could read it after it would have 

been transcribed.   

 

 

Validity and Reliability 
 

Each and every method which is being applied to a research needs to be reliable and 

valid. The occurred results after a method has been accomplished should be valid, in 

other words, should be unchanged if they will be tested by different researchers in the 

future (Marková, Linell, Grossen and Orvig 2007, p.196). Moreover, methods with an 

extensive valid and reliable character imply that their results are credible and they can 

be generalized (p.206).  However, when it comes to a focus group discussion the 

results are difficult to be generalized. According to this, the focus group method can 

be conceived either as an inductive or a deductive method of information. A focus 

group discussion is a procedure between specific participants who represent a sample 

of a larger group. As a result, the information that is collected by this method can 

enlighten and investigate a phenomenon, hence they cannot be generalized.                



 

- 11 - 

 

In addition, the recording of the discussion defines the reliability of each participant’s 

speech during the discussion. 

 

Desk Research 
 

The desk research was essential for the study. In the first place, the discourse of the 

fashion shows has been investigated through reading books, articles and reviewing 

interviews and videos on the internet. To understand the changing scene of fashion 

shows it was mandatory to watch fashion shows and observe them. Secondly, the desk 

research was the basis of the thesis as to provide to the focus group discussion a 

background and feed to discuss. Searching for information about what is already 

known about fashion shows, formulated the space to fulfil a gap that exists between 

fashion presentations and research. 

 

Literature Review 
 

This part appears as the roots of the research tree. If the method represents the trunk, 

then the literature review is what keeps it secure. The literature review is the literature 

that is necessary for a specific topic to be examined (Kawamura 2011, p.37). 

Reviewing the appropriate literature for the topic of a study is one of the ways to 

reach the destination which is the results. The procedure of reviewing the literature 

enables the researcher to become familiar with the already known knowledge, hence 

to be aware of other evidence such as theories or key contributors to the specific area 

that is examined during the study (Bryman 2012, p.8). In addition, it is a way to avoid 

researching a topic that has been examined from the same scope by another 

researcher. Also, the literature review helps to determine whether the topic is worth 

studying. It provides insight into ways through which the researcher can limit the 

scope to a more limited area (Creswell 2009, p.23). It can be the framework for 

establishing the importance of the study as well as a benchmark for comparing the 

results with others’ findings (p.25). 

In this study the literature review consists of two parts. The first is the book literature 

that was reviewed during the research. The second part includes digital information, a 

more up-to-date source compared to some book literature. The digital review 

encompasses articles, interviews, videos and films. 
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Books 
 

To begin with, fashion shows as a topic is a controversial issue which has not been 

examined individually as much as other issues in fashion. However an abundance of 

literature was found that includes big sections concentrated on how fashion is 

presented and its approaches. 

The book Fashion and Imagination about Clothes and Art is comprised of thematic 

articles written by important authors from the fashion and art. In the chapter from 

Lydia Kamitsis, I discovered information about the transformation of fashion shows 

during the years. Fashion shows have become ‘a fully fledged’ art form (Kamitsis 

2009, p.96). The review of this book is a compass with regard to discuss the 

relationship between fashion shows and art, yet I understood how fashion shows, as a 

visual phenomenon, have been affected by art within the history of fashion. To add 

more, this book is a great tool to discuss the role of the visual media in today’s 

presentations. 

To enhance the historical background of the fashion shows, I reviewed the book  

A cultural history of fashion in the 20th century: From the catwalk to the sidewalk. 

The reader is informed about the changes from history until today’s fashion. Bonnie 

English unveils the settings in which fashion changes such as cultural and artistic 

context. The book was reviewed in order to comprehend how fashion and the way it is 

presented, has been changed. Fashion reflects the essence of its society the more 

someone learns about the history of fashion the more realizes the nature of its 

complexity (English 2007, introduction). Needless to say, it provides information 

about the shift in the beginning of the 21st century from the conservative catwalks to 

the impressive fashion shows. Also some essays in the book Fashion Show written by 

Pamela A. Parnmal and Didier Grumbach stimulate the fashion shows in one of the 

epitome cities when it comes to fashion shows, Paris. What was reviewed is a 

retrospective anaphora in the historical context of fashion shows in Paris. Also, 

additional knowledge was gained by reading from the book the role of the runways 

and how their future could be. 

Furthermore When Clothes Become Fashion: Design and Innovation Systems is a 

book by Ingrid Loschek. Reading the book I aimed understand when a garment is 

fashion. If fashion requires the places and means to reach its address, then fashion 

shows are at the top of the hierarchy of the means.  
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Needless to say, Jonathan E.Schroeder and Mirial Salzer-Morning in the book 

Brand Culture include essays by researchers who investigate the processes in the 

world of branding with a lot of references to the fashion industry. Taking into account 

that fashion shows are a massive tool in the promotion and communication of fashion, 

I reviewed the book in terms of the role of the fashion advertising and its cultural 

background. 

Professor and author Julia Gaimster investigates in Visual Research Methods in 

Fashion the visual tools that are used in the fashion world. In the last chapter of the 

book I found significant that Gaimster focuses on the visual research in terms of 

presentation. Except for this, she probes how essential is the presentation issue for the 

fashion industry. 

Questioning the role of the models in the fashion shows the book Pricing Beauty: 

The Making of a Fashion Model was reviewed briefly. The author and sociologist 

Ashley Mears explores the unattainable industry of the fashion models. She conducted 

interviews with models and all the responsible people for a runway show. Reading the 

Pricing Beauty I learnt about the phenomenon of the ‘charming’ business of fashion 

and what there is behind of it. The information was gathered from this book was used 

as to comment on the role models fashion shows create. 

Talking about the role models, it is imperative to refer to the sustainable approach 

of creating role models within the fashion world that are human-like for better 

societies. John R. Ehrenfeld and Andrew J. Hoffman are the authors of the 

Flourishing: A frank conversation about sustainability. The authors have a discussion 

(resembles discussions between the philosophers Plato and his student Aristotle) 

about what needs to be changed in favor of creating a more sustainable world from all 

the walks of life. The dialogue that is developed enabled me to comprehend the 

importance of caring and not needing. A flourishing future has to start from a cultural 

shift. Undoubtedly, models that perform in the fashion shows construct the perception 

of how the ideal human body and face should be. Reading the book by Ehrenfeld and 

Hoffman, a relation between society and sustainable aspects of fashion occurred to 

me. Can the fashion presentations of the future enhance society’s sustainable 

consciousness? 

In my firm belief, in most of the cases fashion shows are attached to aesthetics 

and beauty. Routledge Companion to Aesthetics which has been edited by Berys Gaut 

and Dominic Lopes is a considerable compilation of chapters referring to exceptional 

http://www.routledge.com/books/search/author/berys_gaut/
http://www.routledge.com/books/search/author/dominic_lopes/
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philosophers such as Kant, Foucault, Goodman and many more. The authors 

encompass topics as beauty, art, taste, society, design, fashion and so on. It is a guide, 

not directly but indirectly relevant to the study’s subject, which helped me to embody 

the ethical, cultural, aesthetical perspective that exists in most of the fashion 

presentations. 

 

Digital 
 

The second part of the literature review includes the digital and visual sources that 

were used for the research.  Today’s information is rapidly spread and is easy to be 

accessed. The reason is that internet can be characterized as the epitome of 

undemanding access. It would not be appropriate to make a research based only on 

book material in our times. According to this, internet was a notable source of 

collecting and reviewing material. 

To begin with, an abundance of online sources were examined in terms of fashion 

shows. The first group of webpages was accessed as to look for fashion shows in the 

main stream. They provide a great source of videos and reviews on shows. This group 

consists of websites such as style.com , purple.fr, wwd.com, vogue.com and also the 

trend forecasting website wgsn.com. This group focuses on fashion presentations in 

the main stream or from big fashion houses. What is more, another group of websites 

that are specialized in contemporary cultural issues concentrating a lot on fashion and 

its progress all around the world, includes dazeddigital.com, i-d.vice.com, 

thegentlewoman.co.uk , wadmag.com , wmagazine.com. Also, it was mandatory to 

read articles and reviews on fashion shows from newspapers such as nytimes.com , 

independent.co.uk.  In addition youtube.com and vimeo.com contribute a tremendous 

source of recent and old fashion presentations’ videos. 

Furthermore, the visual materials have been used to a great extend as to research 

fashion, such as paintings, photographs, movies. They reside a part of the visual 

culture (Kawamura 20011, p.109). Specific films were watched during the research.  

From their biographical approach to their reflection on the status quo of the time, 

they were a key role to my understanding of the fashion presentations’ backstage. 

The first short film was watched is by Alison Chernick The artist is absent 

(2015). It is a short film in which people from the fashion industry and big designers 

http://www.style.com/
http://www.vogue.com/
http://www.dazeddigital.com/
http://www.wmagazine.com/
http://nytimes.com/
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such as Jean Paul Gaultier, talk about Martin Margiela. Except for his way of 

creating, they describe the way Margiela prefers to present his collections. 

The second film was Yves Saint Laurent (2014) by Jali Lespert. It is a 

biographical movie where the director focuses on Laurent’s personal life and his 

difficulty of being in the fashion world. However a lot of hints are unveiled during the 

film about how designers used to present fashion at that time. 

The movie from the recent past The September Issue (2009) by R.J. Cutler is an 

insight into the fashion business exploring how the September issue of Vogue 

magazine is created. Fashion individuals such as the editor in chief Anna Wintour, 

photographers, art directors and more work endlessly to accomplish this specific 

issue. The movie reflects on Anna Wintour’s personality which is present at every 

important fashion show. This film portrays which is the important audience of a 

fashion event. 

The documentary Lagerfeld Confidential was directed by Rodolphe Marconi in 

2007 to emphasize on Karl Lagerfeld’s persona that affects the high fashion system. 

He has been the designer of Chanel fashion house for many years accomplishing 

impressive shows. The reason why the documentary was watched was to gain more 

information about Chanel’s spectacular fashion shows. 

The next film on the research’s movie list is Qui êtes-vous, Polly Maggoo?(1966)  

by William Klein. This movie was not only worthy watching because of its 

impeccable direction for that time, but it enhances the viewer’s knowledge about the 

status of fashion in 1960’s. Models were the center of the press’ attention, yet 

everyone admired them like special human beings. The movie starts with a fashion 

show that looks more of a kinetic art performance than of a fashion show. The editors 

and the viewers of the show could talk and embrace the designer after his how. I 

discovered that this is contradictory to nowadays, the designers are difficult to be 

approached. 

Lastly is the old movie Funny Face (1957). The director Stanley Donen displays 

how in the late 50’s fashion magazines were looking for specific type of models. 

Audrey Hepburn, the main character of the movie, gets suddenly into the fashion 

world as a model. The movie resembles the prestige of fashion of the time and how 

fashion people’s attitude differs. Watching this film, I realized that the prestige of 

fashion has not been eliminated but enhanced within how fashion is presented. 

 

http://www.imdb.com/name/nm0459017/?ref_=tt_ov_dr
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The Presentation of Fashion: Past and Present 
 

With the aim of comprehending the transformation within fashion shows during the 

years, it is mandatory to refer to their genesis or in other words when they first started. 

Fashion is a business which is fed whatsoever with creativity. Individuals who work 

in this industry formulate the fashion business according to the creativity that flows 

among fashion (Parmal and Grumbach 2006, p.9). Fashion shows emerged in order to 

sell merchandise to consumers from retailers to the shoppers (Swanson and  Everett 

2003, p.2). However, fashion shows are a serious tool not only for presenting and 

selling fashion, but also for stimulating the viewer’s attention. 

 

 

The Genesis of the Catwalk  
 

It has been quite difficult to find the founding father of the fashion show. Albeit, the 

first method of showing fashion maybe was the fashion dolls (illustration5). These 

dolls started to be used by the designers of the time to reach the women of the royal 

courts in 1391. They were sent these dolls to ‘see’ fashion (Parmal and Grumbach 

2006, p.7) In the first place they were miniature figures wearing clothing. King’s 

Charles VI wife of France sent a full size dolls wearing French fashion to Queen 

Anne. The dolls were more mannequins than miniatures closer to the human climax. 

The queen was able to instantly wear the garments. The woman who is mentioned as 

the first dressmaker for Marie Antoinette was Rose Bertin. She attained an 

international career within the fashion dolls by sending them out to the European 

capitals with the aim to gain more customers. As a consequence she was named after 

the ‘Minister of Fashion’ of that time (p.8). The process of sending dolls dressing with 

the latest fashion from one royal court to another became a common phenomenon 

within Europe from 1640’s to 1800’s. The runway show with the models having a live 

performance began in the 19th century with the French Couture. It is said that Charles 

Frederick Worth was the first who opened his fashion house in Paris in 1858 and used 

women as models (Widdows and McGuinness 1996, p.9 

 

https://www.google.se/search?hl=el&tbo=p&tbm=bks&q=inauthor:%22Kristen+K.+Swanson%22
https://www.google.se/search?hl=el&tbo=p&tbm=bks&q=inauthor:%22Judith+C.+Everett%22
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(Illustration 5: Fashion dolls) 

 

In 1910 the outbreak of the 1st World War caused the breakdown of the typical 

social and political systems of the time. A change in how people dressed up appeared. 

From the curves and luxury the fashion became straight. Also, lines such as the 

Japanese kimono garments’ became popular (Webber 2011, p.85).  The runways 

started with the view to be attained by professionals of fashion such as buyers, press, 

individuals who have the financial power to afford high fashion (Widdows and 

McGuinness 1996, p.11). Designers are the starting point of a show and therefore the 

network around them.  

Around 1920’s, some French designers such as Pail Poiret or Jeanne Paquin 

contributed a notable evolution in the fashion presentations (Parmal and Grumbach 

2006, p.10). Poiret opened his fashion house for the first time in 1904 and Paquin 

staged big events at the opera house. Also during the 20’s Jean Patou introduced the 

press show and the use of American models in France (p.11). He used French and 

American models for his spring presentation in 1925. His intention was to comment 

on the human figure, everyone is equal no matter the nationality. The fashion shows 

continued as catwalks between 30’s and 40’s (p.12).  

It was March in 1945 when an exhibition of 228 ''petits mannequins'' brought 

together the latest work of the prominent Paris fashion designers of that time (Riding 

1990). The art director was Christian Berard a Parisian artist. Balenciaga, Lanvin, 

Ricci were some of the fashion designers who were involved. The show took place in 

order to raise money for the war victims. The next year the show went to New York 

and San Francisco (Widdows and McGuinness 1996, p.9). The exhibition also went 
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abroad capitals such as London, Barcelona, Spain, Copenhagen Stockholm, and 

Vienna (Riding 1990).  

In the beginning of the 50’s Christian Dior intervened in the typical ‘dry’ way 

models performed on the runway (illustration6). 

 

(Illustration 6: Christian Dior’s show 1950) 

 

According to Vogue’s editor of the time Bettina Ballard: “We were given a polished 

theatrical performance such as we had never seen in a couture house before. We were 

witness to a revolution in fashion and to a revolution in showing fashion as well” 

(Cooper 2014, p.34). 

After this revolution by Dior, the ‘Salons’ of the 50’s were used as the appropriate 

elegant places to host fashion shows. However, at that point of time, the purpose of 

the shows was not to cause visual stimulation to the audience, hence to sell the 

collections. The models became the ultimate role models, the runway was the stage, 

the garments the language and the viewers were just the audience (Widdows and 

McGuinness 1996, p.11). New York city was still the capital of the ready-sports-wear, 

but also British and Italians designers organized in 1951 a fashion show at the Pitti 

Palace in Florence (illustration7)  to popularize the fashionable styles in the postwar 

years (Webber 2011, p.96). 
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(Illustration 7: Fashion Show at Palazzo Pitti by Giovan Battista Giorgini) 

 

 

 

1960’s-1980’s: Recent History 
 

The decade of the 60’s can be described as the turning point in the history of fashion 

shows. Two examples of the designers of that time who came up with experimenting 

on the way they presented their creations are Jacques Esterel and Andre Courreges. 

As a result of not owing showrooms, they stepped out of the traditional ‘salons’ they 

were usually used by the other designers (Kamitsis 2009, p.93). They altered how a 

runway show looked like way into an artistic performance, a happening. For the 

record, it would be valuable to indicate briefly what a happening was at that time. The 

artist Allan Kaprow was the innovator of the happening at the end of 1957. It started 

as a ‘collage’ of activities, music, acts. A happening aimed to move the audience by 

displaying that it was an unprompted act, albeit it was not. Rehearsals had taken place 

before the final happening (Foster, Krauss, Bois and Buchloh 2012, p.452). At this 

point of time art movements seem to have started influence the fashion world more 

than ever before.                                                                                          



 

- 20 - 

 

Reaching the 70’s haute couture started to look somehow outdated. Kenzo, the 

Japanese designer, transformed the usual catwalk into a stage performance. The 

models began doing catwalk within improvisation acts (Parmal and Grumbach 2006, 

p.13). At this point, the rules of how a runway show should be were gradually 

demolished.  

Later in the 1980’s fashion shows and theatre came closer than ever before. The 

status of being a designer was associated with special and spectacular fashion 

presentations. The location, the stage design, the choreography, the background 

music, the lighting were at the top of the hierarchy of a show (Kamitsis 2009, p.96). 

Needless to say, it was the first time in history that the audience was less concerned 

about the collections than about the phantasmagoria a fashion show offered (p.97). 

Without doubt the 80’s were a decade full of excess. Soon the fashion shows in 

Europe stopped being private due to the television and the massive press coverage. 

Everyone could be aware of the fashion shows even if they were not present at the 

live show (Parmal and Grumbach 2006, p.14). What emerged in the 90’s and then will 

be examined in the following parts of the study. 

 

The importance of performance 
 

The anaphorical nature of performance enables the human body to become the tool 

through which signs will be transferred. The body itself is the emitter and the viewers 

the receiver of the signs. It is an act full of senses and expression (Glusberg 1980). 

The relation that is established between the emitter and the receiver, it is an act of 

communication. During a fashion show the models transmit the message (collections) 

to the audience. The performance act is an applicable process to pass a message.  A 

fashion show is the visual stimulation where ideas, creations and messages are 

narrated (English 2007, p.146). 

Designers are the main part of fashion shows because they are the responsible for 

the collections, it depends on them what their instruments will be. However, today 

they are not the only responsible ones. Each and every garment which is placed on the 

human body becomes instantly ‘alive’ within performance (Mechilen 2009, p.112). 

The performance art between 60’s and 70’s was enhanced by the artists who turned 

their audience into producers by inviting them to carry out various activities using 

mainly textile, bedsheets or even plastic bags (109). It seems that the performance in 

http://www.amazon.com/Jorge-Glusberg/e/B00NK3IJ7A/ref=dp_byline_cont_book_1
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art is equally important in the presentations of fashion. In both cases the human body 

is used as a tool as to express messages and ideas. 

 

The avant-garde of 1980’s to 00’s 
 

The term avant-garde started to be used as a term by art historians in order to 

determine the rebirth of the morphic achievements of the new artists (Loizidi 1992, 

p26). The artists, here fashion designers, are the founders of an idea that is displayed 

on their work and their approach of presenting them. 

“Boys and girls, please walk a natural pace, not slow, not fast. Please no hands on 

hips, no turns, no modeling! Thank you-you are all beautiful and we love you”, Marc 

Jacobs shouted out loud in the dressing room area during to a show of his in 1996 

(Quick 1997). Marc Jacobs is one of the designers are mentioned in this section of the 

study as the group of avant-garde. They are distinguished for their creativity and the 

way they choose to present it to the audiences. 

Viktor and Rolf in the 90’s had been using the fashion shows with the aim to create a 

particular impression on how they communicate their creations. Their show for the 

spring-summer collection 1999 was a runway where the silhouettes of the models 

were unveiled thought black light shadows (illustration8, 9). 

 

 

                                                             

(Illustration 8,9: Viktor&Rolf fashion show1999) 
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In 2001, for their autumn-winter collection they came up with a show that was 

identified by the black element, from the make up to the décor. Their goal was to 

trigger the sensations of the audience (illustration10, 11).  

 

  

(Illustration 10, 11: Viktor&Rolf 2001) 

 

 

 

Both of the designers showed up on the stage in black make-up (illustration12).  

 

 

(Illustration 12: Viktor&Rolf on the runway stage) 

 

 

Another example from their outstanding shows is the show for their fall-winter 

collection in 1999. The show was comprised only of one model and the designers who 

were on the stage changing the garments on the model’s body (illustration13, 14, 15). 

This is an impeccable instance where history of fashion and art meet. The model 

could be the reflection of a fashion doll that was used in the first fashion shows. The 

designers were performing right in front of the audience while they were 

communicating their collection. 
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(Illustration 13, 14, 15: F/W V&R performance) 

 

 

The live performance of the designers changed whatsoever the values and the 

expectations of a fashion show. In an interview in 2013 they were asked by C. 

Binkley from the Wall Street Journal: “What was the point, for your fall 2007 

collection, of making models carry their own individual lighting and sound systems 

while walking in huge wooden clogs?” (illustration16). Rolf Snoeren replied: “That 

show in particular was one where afterward we thought well, maybe we took it a little 

bit too far”. “We overstepped a boundary. We wanted that every girl would be her 

own performance-her own universe, as it were” Viktor Horsting added (Binkley 

2013). This show was an exaggeration where the equipment from the sound system to 

the projectors was attached to the garments (Kamitsis 2009, p.100). 
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(Illustration 16: V&R ready to wear show 2007) 

 

 

Another example of this group of designers that use the fashion show tool in a 

very unique way is the sparkling instance of Alexander Mcqueen. In his extraordinary 

shows the visual spectacles were more than present (English 2007, p.145). In 1996 the 

models of the show presented on the stage sprayed with red colour which represented 

blood. People found the show quite disturbing (Evans 2007, p.142). Needless to say, 

the show indicated political and gender issues that the designer wanted to send out to 

the viewers. After the show for his fall collection ‘Joan’ in 1998 (illustration17, 18), 

he had a ‘white’ interview-discussion with Sølve Sundsbø for the website 

showstudio.com, the home of fashion film (Sundsbø 1998). 

To the question: “Would you agree that there is a kind of violence in your shows?”, 

Mcqueen replied: “It is not so much violence. Nothing is violence. There is a hint of 

sadisticness to explore a different part of me”.  
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(Illustration 17, 18 : Joan fashion show 1998) 

 

 

This quote of Mc Queen’s speech indicates that he tried at the most to represent his 

spirit and self not only in his creations but also in the way he presented them. “I don't 

want to do a cocktail party. I'd rather people left my shows and vomited," said 

Mcqueen Alexander in 1997 in an interview for the Time Out. Also, Sam Gainsbury, 

his creative director from 1994 to 2010 mentioned: “Sometimes the idea of the show 

came and then the clothes”. Moreover, the new creative director for the Mcqueen 

fashion house since 210, Sarah Burton, commented: 

"It was not really about showing clothes to the press, it was actually telling a story or 

painting a picture" (Fury 2015). Lee Alexander Mcqueen was one of the designers 

who stood in between a fashion designer and an artist. He sensationally achieved to 

capture the imagination of the viewers in all respects. In the end, Alexander Mcqueen 

did not try to impress the audience for selling, but he intended to trigger and move the 

audience’s senses. 

Talking about designers who changed the contemporary fashion shows, it is 

necessary to mention the name of Hussein Chalayan. His overwhelming show in 2000 

for autumn-winter was a reference to each and every era during fashion history. The 

show was a live performance in front of the audience with models. The models 

dressed into chairs’ covers garments .They were able to carry like their own space. It 

was a theatrical performance by five models (illustration19). “ÄúIt was definitely the 

most challenging collection” Chalayan said.  

 



 

- 26 - 

 

 

(Illustration 19: H.Chalayan’s show in 2000) 

 

Chalayan’s shows overpass the boundaries between fashion and performance art. “I 

do see myself as a storyteller. I guess I’m someone who creates worlds, and then 

everything in that world is related” (Burley 2014). 

The following example is a designer who is distinguished by connecting the body 

form with clothing. Rei Kawakubo established COMME des GARÇONS by applying 

her own identity to the image of the brand. She started by presenting without a 

catwalk show. Moreover, when she did fashion shows she limited the attendance to 

sixty people (English 2007, p.146). She edited the guest lists for the shows. Amy 

Spindler wrote in the Times, “Multiplying the attendance figures…only serves to 

increase the number of people who don’t get it” (Thurman 2005). In 1997 her 

collection for spring summer aimed to a new perception of the human body 

(illustration20). Compared to the previous examples, Kawakubo established an 

abstract way for doing a fashion presentation. Her shows attract the attention by being 

‘silent’. 
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(Ilustration 20: COMME des GARÇONS’s show 1997) 

 

In this section more examples could be mentioned, such as Dries Van Noten or even 

W. Van Beirendonck’s who featured in his show masked robot like figures and he 

showed the models with plastic faces in 1995 (illustration21) by showing the progress 

of technology (Mechilen 2009, p.113). 

 

 

 

 

(Illustration 21: Beirendonck’s fashion show 1995) 
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The last example from this group of designers is Martin Margiela. In his 

presentation for spring summer 2000, he displayed clothes that had been enlarged by 

148 to 200 per cent as to demonstrate the new proportions in fashion. The show took 

place in a sports hall. The main idea behind the show was ‘who is watching whom’, 

the viewers or the models? (Kamitsis 2009, p.85). The same year for the autumn- 

winter collection he placed the visitors in the showroom area in order to project 

(illustration22) a video he had directed himself for his collection (IFFR 2000). The 

next year, 2001, he asked three artists to reflect their impressions on his collection in 

their work. He presented the results in a show, thus they were published in a printed 

issue. 

 

(Illustration 22: M.Margiela’s video for his collection 1999-2000) 

 

 

To add more, director Alison Chernick created the short film The artist is absent 

(2015) where people talk about Margiela’s personality, creations and presentations. 

Some notable information derives from the short film: 

“He presented without star models performers” 

 “He used anonymity as a communication instrument in his shows”  

“Every show was different. Fashion was shown in its most honest form”    

 “He was against the idea of the glam modeling.  

The models had no typical form or figure” 

 

At this point of time Maison  Margiela fashion house continues with another big 

designer who achieved a fashion show which was operated as the motivation to 
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accomplish the study into the fashion shows. In the following part of the study this 

show has been mentioned. 

These kind of innovative fashion performances-presentations portray a 

breakdown of the boundaries used to exist around imagination and fashion (Kamitsis 

2009, p.85). The designers who have been referenced above do not only do fashion 

design. They are a part of the avant-garde group as the artists in the modern art 

movements. It seems that the role of a fashion designer curries more responsibilities 

than just to design. As a matter of fact, fashion presentations is one of their important 

tools which enable them to express what each one of them stands for.  

 

Fashion presentations of Today 
 

At the start of the 21st century fashion shows became again media spectacles (English 

2007, p.151). Fashion designers in the 21st century construct meanings which concern 

global issues such as ethnic conflicts, racism, digital space etc. “Catwalk culture is the 

epitome of glamour. “The models are tall impossibly beautiful and unattainable” 

(Widdows and McGuinness 1996, p.9). Would it possible for this phrase to illustrate 

our times? Needless to say, only the avant-garde and few designers have really 

stepped away from this. Fashion goes in a parallel line with each era, the way that is 

presented, too. Consequently, a stereotypical catwalk show seems more than ever out 

of date. The designers who had already eliminated the boundaries of the fashion 

shows, today they continue on the same path or even more exaggerating. Catwalks 

have already semi-disappeared  (English 2007, p.144). Talking about the high fashion 

models, many fashion houses such as Chanel, Dior reconsider their investment in 

super models due to financial matters (Kamitsis 2009, 101). Alexander McQueen was 

without doubt an exceptional and unique designer whose fashion shows stood out 

(Fury 2015). However, have these spectacular shows run out of fashion? 

Referring to the status quo of our time, designer Gareth Pugh presented his spring 

collection for 2015 within a 'live immersive experience' using dancers and video 

displays (illustration23).  “The show is very much a show, rather than the presentation 

of a collection” said Shillingford of their working relationship (Gonsalves 2015). 

Gareth Pugh prefers mixing the method of performance and visual tools in order to 

accomplish the best result for the viewers’ eyes. 
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(Illustration 23: G.Pugh’s video screaning for his collection in 2015) 

 

 

A recent expansion is that fashion is being hosted in museums and also galleries 

more than ever before. In 2005-2006 the Triptych was an exhibition by the designer 

Yohji Yamamoto (illustration24, 25).  Art spaces or museums had already been used 

for accomplishing fashion shows by Viktor & Rolf’s in Paris in 2003, in Tokyo in 

2004, in London in 2008 (Kamitsis 2009, p.103).  

                                                                                                     

          

 

          (Illustration 24, 25: The book and the exhibits from the Triptych by Yamamoto) 
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 A recent example of the use or art spaces by fashion designers, is the Swedish 

designer Ann-Sofie Back. She is a Swedish fashion designer who has garnered 

international fame. Her exhibition with the name Everything must go! took place at 

the Röhsska museum in Göteborg. The opening of the exhibition started with her 

being awarded the Torsten and Wanja Söderberg Prize which is the biggest prize for 

design in Europe. She created a retail store in the museum where everything cost 

1pound (illustration26, 27). The store included not only clothes, but also products 

such as plastic bottles or shampoos with her label on them (Rohsska 2014). Ann-Sofie 

Back’s aim was not to earn 1pound from each product, yet to comment on how 

everything is massively produced at a very low price. It was an exhibition 

commenting on the consumption of our time. As a visitor I got the impression that 

Ann- Sofie Back’s work seemed more of an artist’s than of a fashion designer’s. 

 

 

 

(Illustration 26,27: Everything must go! by Ann-Sophie Back) 
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Designer John Galliano took over the Maison Margela design. The show for 

ready-to-wear fall 2015 was not a spectacle like Pugh’s show however it stood out 

because of the models’ attitude. The model was holding her bag like it was the most 

precious thing for her by walking aggressively on the stage (Socha 2015). Do models 

resemble a frighten attitude on purpose or are they just look like film characters 

(illustration28, 29)? The answer is not clear, however it could be both.  

 

 

   

(Illustration 28,29: Maison Margiela fall 2015) 

 

 

 

Dior fashion house’s latest fashion show for 2016 Resort took place at Le Palais 

Bulles which is a palace between Cannes and Monaco (Blanks 2015). The show was 

the ’place’. Each and every one was amazed by the location (illustration30, 31) which 

took over the collection itself. The show had nothing innovative or did not imply 

anything except for glamour richness.  
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(Illustration 30: Le Palais Bulles) 

 

(Illustration 31: Christian Dior’s Resort collection) 

 

A show that also had captured the attention was for the collaboration between the 

French Sonia Rykiel and H&M in 2009 (illustration32, 33). It took place at The Grand 

Palais, one of Paris’ most famous buildings and it was transformed into a Parisian 

wonderland (Yaeger 2009). 

 

 

 

  

     
        (Illustration 32, 33: H&M and Sonia Rykiel’s show at The Grand Palais in 2009) 
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Christophe Lemaire for his spring-summer collection in 2013 he arranged three 

continuing fashion shows per day only by appointment. The models looked like 

everyday women being in their personal space and environment (illustration34, 35). 

The viewers were the witnesses of a ‘home’ show that made them feeling like being at 

a peaceful, relaxed and elegant environment (Minatsis 2012). Nevertheless, the status 

quo does not only include big fashion houses and worldwide known designers. The 

status quo is frequently being reinforced by designers who could sometimes be seen 

as the ‘founders’ of another shift in the fashion shows during the 21st century. 

 

 

 

(Illustration 34, 35: Lemaire’s relaxed fashion presentation) 

 

 

Rachel Comey is a stunning example. She is a born and raised American designer 

who started by having a specific view on how she wanted to present her creations. She 

invited sixty people for her show at East River to Red Hook. “I just wanted to create 
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an experience that felt real. I didn’t want it to be this promotional event” she 

mentioned (Aleksander 2013). From the picture (illustration36) someone could 

imagine that the show resembled more a family dinner than a fashion event. “I like the 

idea of the model being out for a little longer, so you can take it in, consider it as if 

you were a customer, as opposed to the runway structure”, Rachel Comey said 

(Chernikoff 2013). On the other hand, rarely views on catwalks such as Rachel 

Comey’s are found. Nevertheless, some new designers seem to use way more the 

social media than the globally established designers however it is not common that 

they do not think about catwalk shows whatsoever.                                                                                               

 

 

 

(Illustration 36: Rachel Comey’s fashion presentation) 

 

 

The Swedish School of Textiles is an example of a university that graduates new 

fashion and textile designers. As long as the method of this study has been achieved 

by discussing with new designers from this school, it would be noteworthy to refer to 

how the graduated fashion designers from last year presented their creations 

(illustration37). The graduate master students presented by doing a runway show (HB 

2014).  “Students have the possibility to let their creativity flow freely without 

considering commerciality at all” (Nisslert 2013). What the author states here in her 

article for the Nordic Style Magazine is on the one hand true. A designer student’s 

creativity flows under no pressure to sell the collection. However, how much 

emphasis does exist in terms of how their collection is presented to the audience?  
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Do the students think only of a specific way to show their creations? The attention is 

paid foremost on the form and the garments themselves. Hence, the way through 

which the garments will be communicated is also crucial. This issue will be discussed 

further by the fashion design students themselves who have studied at the Swedish 

School of Textiles and they presented their collection at the EXIT15 show on the 3rd 

of June. It is noteworthy to mention that one of the students who participated the 

focus group discussion of the study, accomplished a performance as to open her 

runway at the EXIT15 show. 

 

 

         

(Illustration 37: EXITshow14) 

 

 

 

The last instance comes from RCA’s school fashion design students who 

graduated in 2015. The fashion presentations of the master students from the Royal 

College of Art did not present in a stereotypical straight runway, albeit they 

choreographed their presentations. Zowie Broach, the new head of the Master in 

Fashion stated: “Fashion no longer exists alone, it is a portal to a new creative 

language.” ( Howarth 2015). The students tried to approach a new way of presenting 

which is more applicable to their creations. The more experimental the garments 

become, the more innovative the presentations tend to be (illustration38). 
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(Illustration 38: RCA’s MA students’ fashion presentation) 

 

 

Cultural Phenomena and the Presentation of Fashion 
 

This chapter includes the cultural phenomena that are embodied in the fashion 

presentations, they affect fashion’s physiognomy and fashion affects them. 

 

The cultural context 
 

In the 19th century the phenomenon of haute couture fashion was the reflection of a 

society attached to specific values, as it had been outlined by Thorstein Veblen in The 

theory of leisure class (1994). Elite in fashion has always been attached to the status 

and the social class of every individual, referred as aristocrats or even haute 

bourgeoisie (English 2007, p.5).  However, the next century the middle class was 

reinforced by having more financial and political power. This meant that the society 

was under a change, fashion was not anymore only an advantage of the upper class. 

This society was under a big change as the fashion industry which was leading to 

bigger production of goods. Society changes and fashion too.                                                                                                                   

Talking about the 20th century fashion was obviously under a change.  It was the 

period of the history that haute couture had to be applied to a new model of society 
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that was characterized by the industrialization (introduction). There is always a shift 

when social, political and financial changes appear. Fashion became a tool to 

demonstrate political and social issues (conclusion). “The social psychology of 

clothing is concerned with the various means people use to modify the appearance of 

the body, as well as the social and psychological forces that lead to, and result from, 

processes of managing personal appearance”  (Kawamura 2011, p.11).  

Referring to the contemporary past, society in the 1990’s, protested that a human 

can be established in many ways. The future was seen in optimistic eyesight due to 

the progress of the technology (Mechilen 2009, p.113). Fashion has been a reflection 

of the society for each and every point of time. The social contexts of fashion develop 

within a cultural context. We could see in Chalayan’s shows in which the models 

walk around like remote controlled robots or in Martin Margiela’s they were standing 

like wooden dolls (p.114). These are examples showing in the spectacular shows of 

the 90’s the shift from what it was presented to how. The designers wanted to send 

out the messages of the time that concerned the society itself. 

 It is a social construct that is perceived within fashion.  Nowadays, the way 

fashion is presented comprehends the society by some designers. In fact, financial 

problems exist worldwide that are maybe even more severe than during the World 

Wide Wars. Except for this, there is a global cultural crisis, due to the globalization 

cultural identities are about to disappear. Would these factors lead to the final 

breakdown of the captivating fashion shows? 

 

Communication 
 

“Fashion becomes fashion only when it is viewed by the public” (Wolbers 2009, 

p.104). According to this phrase, fashion needs to be communicated. Fashion emerges 

when there is communication about clothing, so it can be termed as fashion (Loschek 

2009, p.22) Fashion presentations are still at the top of the hierarchy of fashion’s 

communication.                                                                                                                                                

 In the 21st century, becoming informed about fashion is definitely more 

accessible than ever before. The information revolution has brought access to the 

fashion world for each and every one (Wolbers 2009, p.5). However, individuals who 

are not concerned about fashion usually do not question which the initial step is 

before this information reaches them. 



 

- 39 - 

 

 Fashion shows communicate the collections and underlying messages. Most of 

the designers have as a priority to communicate collections, however designers such 

as Hussein Chalayan, they communicate political and social messages. For instance, 

he chose to deal with a controversial subject for his fall-winter  In Between collection 

in 1998. The models had hidden lips (illustration39, 40). He explored the concept of 

worship and he criticized the way people define the territory in terms of belief 

systems (Purcaru 2005). In fashion the attention of the viewers is captured so that they 

are enabled to be approached for further messages (Loschek 2009, p.43). 

It goes without saying that fashion mainly exists in order to be consumed. 

Consumers are engaged on a ‘symbolic process’. They can identify themselves in the 

products and especially in the brands which carry cultural meanings. The more 

successful a product is communicated, the more the fashion brand or the designer 

gains consumers or followers (Adkins and Lury 1999).  

 

   

(Illustration 39, 40: In Between fashion show by H.Chalayan) 

 

 

Social Media 
 

Who would argue that social media does not exist everywhere? Right now, even if 

fashion presentations are the leaders of fashion’s communication, social media 

emerged few years ago to play a key role into the success that a fashion show will 

have, too. 

 Since 1999 fashion shows expanded through the internet. Victoria Secret’s show 

of that year attained live show broadcasting as a result the system was overloaded. 
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Stepping into the 2010’s they have taken over the way people meet each other to how 

fashion is presented and communicated in a rush. The 21st century offers many ways 

to get involved in fashion events, specifically for people who were not able to before 

(Swanson and Everett 2003, p.15). As long as we live the digital age, social media has 

a great impact in every event in the fashion world. The instance of Chanel’s fashion 

show The supermarket (illustration41) in 2014 caused a great visual stimulation on 

social media (Mariott 2014).  

 

 

(Illustration 41: The Supermarket by Chanel) 

 

Social media not only provides information about the fashion events but also 

formulates them. From New York’s to Milan’s fashion weeks, brands consider the 

social media in order to ‘construct’ their fashion shows. “Highland Fashion Week is 

using social media in its effort to find more than 20 models for what it says will be its 

biggest festival”, according to BBC (BBC 2015). Instagram, Twitter, Facebook, 

Tumblr and so on are overflowed by streams, tweets, posts. In fact, this brainstorming 

does not derive from the designers or the managers themselves, but from the 

individuals who work in the fashion business or not. Shelly Socol, the executive vice 

president and founder of digital agency One Rockwell, said to WWD: “There is so 

much going on that it’s becoming overwhelming. It’s too much information too fast. 

Everyone is viewing everything at once, and they can’t even decipher what they want 

and what they don’t ”. It seems that even if the social platforms are a tool for the 

designers with the view to use them in the most appropriate way for their shake, they 

do not accept them (Strugatz 2013). However, this is antithetical to the occurred 

results from the discussion with the young designers for the research. The designers 



 

- 41 - 

 

who participated in the discussion find extremely significant the use of the social 

media. This is an interesting antithesis that has been discussed further in the analysis’ 

part of the study. At the end of the day, as the creative director of MyTheresa and 

former Grazia style director Paula Reed said:  “Designers present their collections in 

ever more creative ways, but the catwalk still is where the real business is done” 

(Marriott 2014). 

 

PR 
 

When it comes to promotion in terms of communicating the activities of the fashion 

industry, fashion shows still are the leaders (Swanson and Everett 2003, p.3). 

Nevertheless, behind a successful fashion presentation there has to be an effective and 

innovative team to guide it. All the fashion weeks are the apotheosis of the fashion 

communications calendar. The attenders are mainly buyers from department and 

independent stores, the press, journalists, photographers, influential bloggers and 

celebrities (Lea-Greenwood 2012, p.118). From the invitations to the press coverage 

of each and every event, the PR of fashion is the responsible (Widdows and 

McGuinness 1996, p.26). The people who are involved in the PR business have the 

communication ability to promote a fashion show in the most efficient way. They are 

responsible for how the show will be presented globally and also to what extent it will 

lead the media and the press. They are one of the important teams that make a fashion 

show happen. 

 

Visual Media 
 

The developments in the 90’s fashion presentations are undoubtedly the most talked 

about. Technological innovation met fashion through the visual media. It definitely 

emerged as a source of inspiration (Mechilen 2009, p.105). However, since the 70’s, 

new media gained a place in the presentations of fashion. 

Visual media is the way that fashion, except for the products themselves, is 

communicated (Gaimster 2011, p.233). The innovative ideas of how to present 

fashion need a supply of inspiration which can derive from visuals, video art or music. 

It is common to use the technology as to explore structures, materials (p.49). It has 

been easily accessible for a fashion designer to experiment also on visuals or create 

video. Although, it is common that professionals from different fields make 
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collaborations as to have the best results. Being expert in a specific field is very 

important since a fashion show needs efficiency. A noteworthy example, that has 

already been mentioned, is the designer Gareth Pugh who has used video instead of a 

live performance show. “An immersive presentation, an alternative to a conventional 

fashion show, built around three videos”, Tim Blanks states for Gareth Pugh’s show 

on September 2014 (Tim Blanks 2014). 

 

Aesthetic 
 

“What you wear can largely govern your feelings and your emotions, and how you 

look influences the way people regard you. So fashion plays an important role on both 

the practical level and the aesthetic level” Rei Kawakubo has mentioned (Ronnie 

Cooke Newhouse n.d). 

Aesthetics refer to the senses, the sensuous knowledge (Goldman n.d, p.255). Fashion 

is said to be attached to the beauty. More specifically, fashion shows used to display a 

specific role model of how a beautiful human being shall look like. 

 The latest years a shift has been occurred in what it is called ‘a beautiful fashion 

model’. The significant critic of art, Clement Greenberg, claimed that the views on 

what is aesthetically beautiful can always change within specific borders (Greenberg 

1992). The aesthetic experience is born when the pleasure is acquainted through 

harmony. This harmony should not be experienced in a subjective way, even though it 

is. According to philosopher Kant, the aesthetic judgement is a result of our no 

interest in the object itself (Goldman n.d, p.263). In other words, when an aesthetic 

judgement occurs, the subject has not paid attention on the existence of the object but 

on the appearance of it. Could this apply to the rules of when a fashion show is 

aesthetically nice? Does the audience focus on the collections’ existence or on the 

whole aesthetic experience of the show? For a fashion model to be beautiful, does not 

mean that needs to be extraordinary unique and thin. Beauty should be a couple with 

nature. The next part of the paper explains how a fashion show can be aesthetically 

attractive and sustainable at the same time. 

 

‘Human’ role models 
 

We live during an era that cultural, economic and environmental changes are 

happening. Moreover, ethics in every human activity are in jeopardy. Due to human 
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greediness the progress is never enough, consequently to progress even more the 

environment is harmed as well as specific population on the planet. Most human 

beings try to gain the most of things by using the resources to the maximum as to feel 

instant happiness or pleasure (Ehrenfeld and Hoffman 2013, p.64) 

Admittedly, the fashion industry might be a tool for a global humanistic and 

financial transformation (Carbonaro and Goldsmith January 2014). Fashion is a 

cultural value that formulates norms and attitudes among people (Kawamura 2011, 

p.15). 

There are few fashion brands that aim sustainability by every means such as the way 

they communicate their products, their image or the way they produce (p.5). As it has 

been stated already fashion shows are the ultimate way to communicate fashion. 

However, do fashion shows include sustainability nowadays?                                           

Sustainability does not only refer to the orientation of a collection’s production. 

Sustainability concerns a whole ideology it is a state of mind that creates lifestyles 

and role models. A great many of consumers are inspired by fashion models and 

imitate their look, outfit or even their whole lifestyle (Swanson and  Everett 2003, 

p.137). A fashion show has a great power to formulate states of mind by what it 

presents to the audience. In a Hussein Chalayan’s show political messages are stated, 

yet a Chanel’s fashion show is still about models super stars that ‘the other humans’ 

want to mimic.  

Benetton has been a label with a specific more sustainable strategy. Customers 

confront to political and ethical messages the brand indicates. It is linked to the 

consciousness of the consumers by the role models it displays (English 2007, p.108). 

Benetton’s ethical communication affects its consumers’ behavior. In the past, the 

brand accomplished a casting of ‘normal’ individuals of different nationalities as 

models (Borgerson, Escudero Magnusson and Magnusson 2006, p.158). Benetton 

Italy has the strategy of being communicated through ethical values that are 

worldwide acceptable.         

It is striking how the role of the model affects the image of a fashion show and 

also a whole fashion brand. “Astonishingly tall and impossibly thin…”.On the fashion 

runway they sell the clothes and play to the cameras to sell themselves” (Widdows 

and McGuinness 1996, p.36). This phrase comes from a book which was written in 

1996. Twenty years have passed since then and the scene has not changed to a great 

degree. Needless to say, it is obvious that a few designers have already walked away 

https://www.google.se/search?hl=el&tbo=p&tbm=bks&q=inauthor:%22Kristen+K.+Swanson%22
https://www.google.se/search?hl=el&tbo=p&tbm=bks&q=inauthor:%22Judith+C.+Everett%22
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from the stereotypical role of the model and how they have to be. On the one hand the 

models have to be effective in promoting the garments on the other hand they 

represent with their appearance the zeitgeist (Swanson and Everett 2003, p.137). 

Fashion designers and fashion houses have to be conscious about what role models 

they send out to the society. By displaying normal human beings with ethical values it 

leads to the creation of a more ethical society. The flourishing of the societies will 

come only when the models of life are real and true (Ehrenfeld and Hoffman 2013, 

p.78). 

Except for the role models, fashion shows happen mostly every time a new 

collection has launched. Fashion presentations are not responsible for the big 

production of the collections, the shows follow the collections are they are their 

display. “Designers’ work is a never ending cycle of collections” (Widdows and 

McGuinness 1996, p.24) . Without doubt, this is an issue concerning sustainability in 

the fashion collections and their shows. To a question “What is your favourite month 

and why?” Rei Kawakubo replied “The ones that do not have collections!” (Smith 

1995). 

 

Discourse and Discussion 
 

After the retrospective look at fashion presentations’ history and present, the 

interesting information was collected within the focus group discussion with new 

fashion designers is presented in the following part of the research. The whole 

discussion was recorded and has been transcribed accurately. For someone who is 

interested in reading the whole discussion, it has been placed in the appendix part. 

 

The setting 
 

In order to achieve a pleasant environment for the interviewees, it was imperative for 

the discussion to take place where each one could feel comfortable to talk without 

feeling under pressure or even getting interrupted by the surroundings. Except for this, 

it was highly important to be in a silent place without noises in order the conversation 

to be recorded and transcribed afterwards. For these reasons I was determined to host 

the discussion in a spacey room appropriate for discussions while having a meal 

which was my apartment’s kitchen. 
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It is surrounded by two big windows which make the space sunny and bright, also has 

a view to the street. This was beneficial for not making the participants feeling 

suffocated or claustrophobic, yet they could look outside to rest their vision or get 

fresh air every time would feel fatigued. In addition, during the three-hour group 

gathering, refreshments and a small meal were offered to induce energy for 

discussion. We sat on a round table because the circle would enable each one to look 

and hear each other clearly. Admittedly, it turned out that the circle sitting made 

individuals feel equal without being isolated or put in the corner. The home 

environment evolved peaceful and relaxed mood for discussion without arguments or 

aggressive attitudes being caused. In other words, the discussion applied to the 

settings, and the settings formed a natural dialogue.  

 

The form 
 

With regard to encompass all of the issues that fashion shows concern, it was 

significant to discuss with upcoming designers. To make this happen, it would be 

appropriate for this type of informal interview, to formulate it in an unofficial yet 

efficient way. The dialogue consisted of two parts. The first part had the aim to trigger 

the participants, exchange and express opinions. The second part was based on an 

individual quick task that would incite the group to elaborate on their vision and 

future ideas in terms of fashion shows or presentations of their creations. Besides, it is 

necessary to be footnoted that the presentation and discussion has been put together. 

The flow of the discussion enables the information to be interpreted and discussed 

simultaneously. The first part of the data is analyzed by interpreting and discussing at 

the same time. The second one is followed by a summary where the information from 

this part is discussed. 

 

Discussion of Fashion Designers’ Quotes 
 

Instead of asking questions, five quotes for the first part of the dialogue had been 

chosen, with a view to cover most of the topics that concern fashion shows. The 

quotes derive from interviews with specific designers and from literature which is 

associated to the fashion system. As long as everyone had a seat on the round table, 

the discussion started by welcoming each and every one for joining the focus group. 

From the first glance it was obvious all of the participants attended with a warm 
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attitude and being glad to be into the group. They were informed that the first part of 

the discussion would be accomplished by reading quotes and elaborate on them. 

 

1st Quote 
 

“Catwalk culture is the epitome of glamour. The models are tall, impossibly beautiful 

and unattainable” Stella read loud (Widdows and McGuinness 1996, p.9). This quote 

was chosen due to its emphasis on the importance of the models’ look and how they 

needed to be in order to be on a catwalk. The interesting outcome from this quote was 

to talk about if this fact still exists in nowadays catwalks. Instantly, most of the people 

around the table suspended that this quote comes from the 90’s. Stella stated that 

today models have not to look common or human, the stranger they look the better. 

More specifically she mentioned what a fashion photographer told her: “Let’s take the 

ones that look more alien-ish!” Today’s runways’ models do not reflect the objective 

beauty or what is aesthetically beautiful. Kate also emphasizes on the fact that 90’s 

was a decade when models started to be ‘superheroes’. They were not only a part of 

the fashion world, but also a part of a music video or even a movie. The fashion 

industry today creates role models which are used at the most and after very short 

time they are replaced by the new ones. It resembles the present time everything 

changes rapidly from one day to another. What is more, it was mentioned that today’s 

high models are popular due to social media and not to the catwalks they take part. 

Hilda wanted to make clear: “I am not interested in the personas of the catwalks, I am 

interested in what I see”. This is a personal view, however it stimulates the individuals 

who work in the creative part of fashion, are mostly focused on the creations-

collections.  

There is a shift in the fashion shows of today and twenty years ago. Daphne 

believes that nowadays a fashion show is more of an exhibition than just a glamorous 

event. An example of this could be the fashion designer Ann-Sofie Back who has 

been mentioned in the research for her Everything must go! exhibition in Röhsska 

museum. Moreover, it is significant to understand the catwalk culture is being 

developed into a performance or an act. This aims to challenge the viewers, not 

because the models are outstandingly beautiful, but in a way that performance act 

enables the audience to become more a part of the show. However, a lot of designers 



 

- 47 - 

 

still do stereotypical glamorous catwalks exposing an unattainable character. It 

depends on each designer’s personality and vision. 

 

 

2nd Quote 
 

In terms of the shift from an alluring show to a performance that has already been 

mentioned above, the second quote refers to Hussein Chalayan who had been a 

designer ahead of his time. This example was chosen in order to make participants 

express their views on a presentation opposed to the fashion show that was discussed 

in the first quote. Hilda read aloud: “Models walk around like remote controlled 

robots. This is the image of our society” (Mechilen 2009, p.114). After having read 

the quote Hilda came up with the example of Oskar Schlemmer who replaced the 

catwalk with the Triadische Ballet. What it is said here about Chalayan’s fashion 

shows is that he reflected on the technological innovations of the time. Besides, the 

development in everything started forcing humans to change who they really are by 

trying become like everybody else and most of all own what everyone has. His 

presentations reflect serious messages by focusing on the creations to comment the 

cultural prompt, Hilda said. But, was it only about the messages? Daphne commented 

on this in a striking way: 

 

“I would say that Chalayan preferred also this type  

of walking due to his creations. Imagine Chalayan’s models running  

and laughing like in a Sonia Rykiel’s show!     

  I think they have to be the same, what you show to the audience, 

 to the buyers, to the press has to scream one thing and be consistent”. 

 

 

What Daphne emphasized here is the fact that the fashion shows have to go hand in 

hand with each designer’s style and creativity. Sometimes specific fashion houses or 

individual designers come up with presentations that do not apply to their creations. 

According to this, when a fashion show send out messages, such as Chalayan’s 

collections, it happens due to the fact that the creations indicate messages, too. Sonia 

Rykiel’s models usually perform in a pleasant attitude with positive vibes. In a 
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Hussein Chalayan’s show the models are guided differently every time they need to 

send out messages that had been the motivation for the designer to create a collection.  

 

 

 

 

3rd Quote 
 

Kate read to everyone: 

“We need to bring clothes into an atmosphere more true to  

how we show them. Clothing is designed to be worn in 

 order to be seen by other from close. This is not the case with a catwalk.  

It is not seen at the same close quarters as in life” (Neophitou 1999). 

 

This speech is a part of Martin Margiela’s interview for The Independent. It was 

chosen as long as it simulates a point of view on the catwalks from a designer who 

had always been curious and experimental with the fashion shows. As Kate stated, 

clothes are not presented in the same way as they are used in real life the gap is big 

between catwalk and reality. Hilda argued that reality can be reflected on a fashion 

show. Nevertheless, she stated on the fact that only fashion design has to do with a 

‘mystery’ about the way it is presented. Adding more to this, she suggested the 

example of product design which is presented in a more practical way than fashion 

design. Going further in the discussion Kate reminded to Hilda that in the last century 

the purpose of a fashion show was just to walk around and look pretty without 

showing the collections in a comfortable way. On the contrary, today some designers 

do catwalks which are closer to people and their way of life. A recently common 

characteristic for fashion shows is the storytelling. Stella reminded to everyone that in 

our times everything is attached to storytelling, fashion shows too. Delightedly this 

approach emerged the table which enabled many of the participants to think of 

instances and relate to it. Daphne memorialized the example of Christopher Lemaire 

fashion show who accomplished a theatrical play instead of a common catwalk. 

 

“Only ten buyers and people from the press  

could enter each time to see this,  
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it was so nice! I could feel I was a part of it!                                                                                                                     

The models were walking around the people 

 and acting like it was reality” Daphne said. 

 

In this fashion show the designer chose not to use super models, flashing lights not 

even loud music to captivate the people. “Why stage a big spectacle, when there are 

other more subtle ways to make it work?” (Elali 2013). Besides, Stella reflects also on 

a show by Henrik Vibskov during Copenhagen Fashion Week some years ago: “He 

builds his entire stage, the décor, the curtains, the chairs, the carpets, there are so 

many prompts in his shows. It had to do with storytelling and building a context that 

people could relate to”. In addition, Henrik Vibskov has mentioned himself that he 

always looks in different directions, music, art, life (Gundtoft 2012). This kind of 

instances are not predominant among the fashion shows, however more and more 

designers try to beguile the viewers by enhancing the storytelling and the use  of 

setting from the everyday life. Furthermore, while discussing the third quote which 

lead to talk about the relationship between real life and catwalk, it was deduced that 

fashion design will always be related to a myth, or a mystery around it. Some of the 

designers agreed on the fact that there is still mystery around it, albeit the rest 

supported the view of “There is no mystery left anymore, because of fast fashion!”. 

For those who defend that the mystery around fashion still exists derives from the fact 

that not everyone can be a part of it. As it was mentioned during the dialogue, the 

easy way to get involved in the fashion world is to try to look like a model in any 

way. Except for it, the people who attend fashion, apart from the ones who work in 

fashion, are only interested in being seen by others. Half of the invited people in 

fashion shows are not present as if they are concerned and conscious about fashion 

issues and its evolution. Hilda shared an instance based on this phenomenon. Some 

years ago fashion bloggers were asked to show that they are invited to fashion shows 

by taking pictures themselves with their invitation. “They are invited to the shows but 

they don’t care about the designers or their creations. So what is it about?” she 

questioned. The latest years it has been accessible for someone to be a part of the 

fashion system due to the social media. Nevertheless, this group of people is not 

educated to work in the fashion world, yet they can step into it since social media 

have such a power. Needless to say, these viewers are only psychically present by 

posting and feeding the media with information about the fashion show they attend, 
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hence they are not concerned about what the creations express or the messages the 

designer aims to send out, Stella mentioned. 

 

 

 

 

4th Quote 
 

The next quote could be the reflection of how and why a designer prefers to present a 

collection. Rei Kawakubo has been one of the designers who are distinctive for their 

way of presenting. Stella read to the rest: “No catwalk, no lights, no music. To know 

me is to know my clothes” (Thurman 2005). Instantly Stella started to discuss that 

Kawakubo is foremost a designer who didn’t have education in constructing 

garments, however she has been achieving it in her own way. What is more, most of 

the people in the group described that she has run out of ideas without being evolved 

repeating herself in her last fashion shows. Stella alleged that is captivating but 

frustrating at the same time that the layout of Comme des Garçons’ website is so 

abstract like their fashion shows. There are no typical buttons to guide the user. She is 

definitely one of the few and far between designers who keep the mystery of the 

fashion design alive. “She doesn’t want to conform but in the end she does a runway 

show, a silent one or with bad music”, Stella highlighted. This is a notable example of 

a designer whose perspective on how fashion should be presented has been influenced 

by other fields. As Hilda said, Kawakubo has an art education. This impression could 

be a spark on a comment which stems from a Kawakubo’s answer in an interview: 

“Fashion is not art. The aims of fashion and art are different and there is no need to 

compare them” (Ronnie Cooke Newhouse n.d). 

 It is notable that sometimes the impressions fashion shows and collections create 

are totally opposed to the designers aim. Precisely watching a fashion show from Rei 

Kawakubo it would be possible for someone to assume that an art and fashion 

relationship is being discerned. Notwithstanding, she does not want to relate them. 

Furthermore, concerning Kawakubo’s specific way of presenting Kate emphasized on 

the importance of the body in Kawakubo’s shows. 

“Her tool is the person. 

This way of presenting is authentic 
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to her way of working. Maybe it is different for other 

designers because they can get influenced by music 

or art. If someone just works with the fabrics 

and the human body then why not present like that.” 

 

Taking this phrase into account it is assumed that except for the different tools each 

designer uses, it is significant to consider where the inspiration derives from. If a 

designer has been influenced a lot by music, it is possible that will the music will be 

present in the presentation. 

 

5th Quote 
 

In relation to the previous one, the fifth and last quote concerns also simple and not 

prestigious fashion shows. It concerns Rachel Comey designer whose efforts in 

fashion came as costume designer for bands. She was widely credited for being the 

first major American designer to break with longstanding tradition and present her 

collection in Brooklyn over a dinner party where she showed her collections in a fresh 

and intimate setting, creating an atmosphere for conversation opposed to the typical 

fashion shows (Comey 2015). Stella read loud the quote from an interview with 

Rachel Comey: “I just wanted to create an experience that felt real. I did not want it to 

be this promotional event” (Aleksander 2013). By the time everyone listened to the 

quote started to discuss about the sense of the budget for fashion shows. Some 

expressed the view that it is possible for Comey to have created such a simple show 

due to her financial status as a new designer. Nevertheless, she stayed true to her 

vision to create an event that was averse to a glamorous fashion show located in 

captivating place with top models. 

In all respects is a fashion show is the reflection of the designer’s intention and 

what aims of it. Rachel Comey’s ‘real’ event was the inceptive to inflict the designers 

of the focus group to talk about how they communicate themselves right now. Stella 

believes that a very simple presentation like Comey’s cannot maintain in new 

designers’ first steps to become established. “Let’s say that we all like to create an 

experience that feels real. We stay true to ourselves but who will come? Maybe 

twenty people? You have to create a promotional event to make people show up!” 

Stella mentioned.  
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In terms of popularity in this section of the dialogue each and every person of the 

group underlined the power of the social media in today’s lifestyle. In the past, 

fashion shows were the main tool for a fashion designer to become known and 

distinctive. Nowadays, the social media have equal power with the runways. 

Everyone can promote themselves through then the better they accomplish it the more 

established they tend to be. “I can take myself as an example: I have Instagram 

account, Twitter account, a webpage, a Facebook page, Pinterest, Tumblr…”  Stella 

said. Daphne agreed that she does the same: “Sometimes I spent even more time on 

them than on my work”. Stella continued: 

 

“This has absolutely nothing to do with what 

 I intend to do or in what I am interested in. 

I have to have them in order to help people ‘see me’. 

 I really do not like to put my creations on them,  

but I force myself because I cannot do something else.                                                                

We can promote ourselves on our own today! ”. 

 

Admittedly, social media is an easy to access tool which is open for any activity. They 

offer such a power that the user is responsible to take advantage in the best possible 

way. It seems that the use of social media by new designers’ is whatsoever alike to the 

avant-garde designers’ use. They provide the option of fast establishment without the 

need of a financial power. 

 

 

Discussion of Fashion Design Students’ Presentations 
 

Moving further to the second part of the discussion, each of the group participants 

was provided with a piece of paper. On the paper a bunch of keywords were written 

which refer to the topic of the discussion (illustration42). The aim of providing the 

participants with keywords was to motivate them to visualize of how they would 

prefer to present their collections in the future. Within which keywords they would 

choose or add to them, it would implement the understanding of how new designers 

envision their future presentations. They were asked to think about their answers for 

minutes. Afterwards each one should explain their choice. The results are presented in 
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the order that each one described their opinion and vision. Do they actually walk 

away from the runway? 

 

 

 

(Illustration 42: The given keywords to Daphne, Hilda, Kate and Daphne ) 

 

Hilda 
 

“I made two lines, one goes from visuals-music and performance, and the other one 

society-values-future. The first is more about how to present. The rest are things I do 

not want to think that are important, but I know they are. There are money and 

press… I do not focus on the models. I do not want to work with collections because I 

do not think this is sustainable! I would rather want to present something when it is 

ready and it has not been made under stress or anxiety for a deadline of a fashion 

show! I think there is nothing exciting about it!”. 

 

Kate 
 

“I have made two groups here. One is really about the show, the show itself and how 

to present. So, I have connected the words visuals-collections-music and spaces.                                                   
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I would be interested in doing collaborations with the people who work with visuals,                  

animations and music. The show would be more a spectacle. Design is such an 

overlapping field! In fashion design we take so much more from other fields and 

squeezing them into fashion and garments. I think in terms of shows it can be much 

more interesting to overlap in the presentations. The other group is the future-society 

which is more about what to present and I added innovation here. For me it is 

important in terms of the technique work, how to shape a material.. I mean the 

innovation in terms of the environmental consciousness.  But also keep it as a part of 

the work. Show how to create something differently, and this could be also a 

presentation of its own”. 

 

Daphne 
 

“I would like to start with a comment on the fashion shows in countries that have 

financial difficulties. I know that the only things that designers are given are models, 

music. Only the collections change. These designers have to make it with these things,                              

with what they have. I found the money matter important. I cannot pretend money is 

not important so I have circled it! I do not believe that fashion is art though. It is 

design and business. Everyone who is involved in the fashion business has to be 

informed about everything, music, lifestyle etc. But maybe the art side of fashion has 

to do with fashion shows! I have also circled the keywords music and spaces. I would 

do it as much realistic as I could, not something very exaggerating. I consider the 

space but I would like to keep it as a catwalk show with models. I am really interested 

also in the music, so I would like to have live bands or performers. My fashion show 

would reflect my work, my personality focusing on my creations and not on the 

visuals!”. 

 

Stella 
 
“I guess the ones I have not circled among the keywords have to do with how fashion 

is typically presented. So what I have not circled is fashion shows-press-models-

music-money-status-attitude! All I have circled are things that I find more engaging, 

more motivational. I also came up with new keywords. If I was in an ideal world what 

I would like to do is build an organization. It would be global based on the education 

and collaborations. It would be wonderful if it could be based on the relationships of 



 

- 55 - 

 

fellow designers or artists. As Kate said before, working on innovation, craft and also 

not to decide by deadlines. The deadline of a fashion show has nothing to do with a 

designer’s passion it makes you squeezing everything in a seven-minute show.          

In this organization we would have interns and we could teach them according to the 

philosophy of the particular project, we communicate how we interpret things or how 

to construct patterns. Maybe this could also filter down into a concept store to show 

the collaborations. One day if there is a demand or a kind of interest then we would do 

a fashion show. Everyone behind the team would be allowed to be on the stage, so it 

is about a transparency show. This is the human way of doing a presentation. Why I 

am fed up with the fashion world is because it does not give anything back to the 

society! I refer mostly to the big fashion houses. People want to be seen, to be 

acknowledged, to be a part of something. I am unimpressed by how we do fashion 

things today!” 

 

Summary 
 

Each participant has a different approach to how they visualize their future fashion 

presentations. Particularly, the group of the discussion is a reflection to the fashion 

world. Each and every one thinks in a different way, albeit their ideas can meet 

somewhere. The way they corresponded to the second part of the discussion maybe 

goes hand in hand with their identity of creating and their impetus. 

The substantial phrase of being transparent even when presenting creations 

inflicted a sudden insight dialogue among the group members. It was stated that it is 

highly significant that the consumers know who is behind the production of a 

garment. One of the participants, Stella, focuses only on the transparency. For her, the 

fashion presentations are a part of the sustainable approach towards fashion. The 

collections should not be made under pressure    and deadlines. This means that the 

fashion show will happen only when they are needed. Moreover by reusing places that 

are abandoned, fashion studios, show rooms, fashion presentations can enhance the 

use of the already existed places and not construct more for their needs.  

Fashion shows are not considered as much of a priority as they used to be in the 

past for some designers. According to what it was said, they focus more on the details 

of the garments than on the composition of the show itself. This is a repercussion of 

their fashion education, they mentioned.  



 

- 56 - 

 

 

 

 

 “We think about the crafts because we know the work behind.  

For a fashion show to be accomplished the designer is not efficient. 

 The fashion system to survive needs the PR people, the directors, 

the managers, the buyers. It is a circle!” 

 

However, this does not infer that all of the fashion designers have from this point of 

view. For some, the idea of the fashion show is as important as the creative part, for 

others the fashion presentations if just a fact that needs to exist. Fashion shows in their 

stereotypical way were a necessity for the promotion of a collection. Today it seems 

that there also other ways for the designers to accomplish a fashion presentation.  

Nevertheless, if a designer chooses a way the audience is not familiar with, it 

might take some years for them to adjust to that idea, Stella argued. From all the 

walks of life humans need time to adjust to new ideas. People are still more familiar 

with fashion shows than with any other way of presenting fashion. A noteworthy 

example is Comme De Garcons. Today individuals are impressed by the brand, albeit 

twenty years ago most of the people were skeptical about their way of presenting. It is 

crucial that every new idea needs time to be accepted or rejected.  

Simultaneously everything changes rapidly and Kate reminded everyone around 

the table, that many brands do only studio pictures without accomplishing a fashion 

show as to promote their collections. This is a matter a financial matter but also a state 

of mind and choice. 

Referring to the fact that designers have to abide by fashion shows deadlines, an 

instance of a new designer displayed. Stella claimed that in a documentary the 

Swedish designer Ann-Sophie Back alleged that she works very fast without having 

time to reflect on her work as a consequence she limits her standards. This happens 

due to the deadlines the fashion shows have in order to be achieved. However, the 

designers who are being educated today seem to want to change this fact. Deadlines 

bring everything except for creativity, yet they exist because fashion is business. It 

would be ideal for the fashion designers to concentrate only on how they create and 

through this to morally educate their target groups. Nonetheless, the business of 

fashion works under deadlines and time schedules. 
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The last substantial issue that occurred was the attitudes that are portrayed during 

fashion shows. On the one hand the way collections are produced can affect the 

sustainable consciousness of the consumers. On the other hand the attitudes the 

models or even the designers image can affect to a great extend society’s behavior and 

role models. The sustainable attitude should be retained from the collections’ 

production to the way and by whom they are presented.  Fashion shows have a 

stunning strength to formulate the discourse of personal attitudes. In the past 

designers went out to the audience took a walk among them and shake hands with 

them, Stella said. Designers and models should be communicative, should be more 

anthropocentric. As Daphne mentioned, the fashion presentations should match to the 

designer’s personality. Ideally they will reflect the creations and the person who is 

behind them in the most honest way. Ending with this issue, it underlines the great 

impact fashion has on individuals and societies. The innovation should not only be 

included in the production but also in formulating better human beings.  

 

Conclusion 
 
What is expected from how fashion will be presented in the future? Rei Kawakubo 

supports the view of always projecting forward to the future by pushing boundaries. 

“It is not good to do what the others do. If you keep doing the same things without 

taking risks, there will be no progress” (English 2007, p.122). The ideology of 

Kawakubo could be an outbreak to make fashion presentations progress. 

The research’s initial purpose was not to predict the resemblance of the fashion shows 

of the future, albeit to emphasize on the shift that is being accomplished by specific 

groups of designers, and through this insight to construct a possible assumption on the 

hypothesis if the runway will disappear. By achieving a historical insight from the 

genesis of catwalks until their present, it enlightened the understanding of when and 

why transformations in the fashion presentations occur. In the past, catwalk shows 

reflected the apotheosis of leisure within fashion. As long as the society has been 

changing, fashion has been changing, too. The way fashion is presented reflects the 

time and the context where is being developed.  

Today the circumstances have changed. We live in a period of time that a cultural 

and a financial crisis have emerged in many countries all over the world. These 

changes affect fashion and consequently how it is being presented. On the one side of 
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the river there is a group of fashion houses and designers that on average follow ‘the 

safe path’ which comes in contrast to what was mentioned above by Rei Kawakubo. 

According to this, the stereotypic way of presenting fashion still exists.                              

It is the most established way of presenting fashion. Remaining at the 

accomplishment of runways, it is a more secure way to lead to the success. The 

audiences are familiarized with this model of presentation. Additionally, it is one of 

the ways they prefer to communicate their image and creations. It depends on each 

fashion house or designer what image they desire to display and to which target 

groups they refer to.  

At the other side there are brands and smaller and new designers who have 

already started experimenting on alternative ways of presenting their creations. This 

experimentation includes approaches such as the criteria of choosing models of a 

show, relaxed fashion presentations which are opposed to the spectacular fashion 

shows, live catwalk performance replacement by video screenings or even different 

environments to accomplish a fashion exhibition instead of a runway, or using an 

apartment to host a theatrical play show as to present a collection. 

Furthermore, within the discussion was attained among fashion design master 

students, hints were unveiled for what to expect from a group of new fashion 

designers. As long as the group represented a small sample of the future fashion 

designers, some assumptions were born. The sample focused not on the importance of 

the fashion shows, as such on the issues that affect their vision on their future 

presentations. 

 Transparency and sustainability seem to be taken into account more than ever 

before. The collections should not be created in a fast procedure. The fashion shows 

should be applied to this. The consumers should be informed about what they 

purchase. They should be educated to be interested in knowing the history of a 

garment they buy. As a result, fashion presentations should be applied to this model. 

It is high time they become honest towards the audiences by having an 

anthropocentric approach. The models of the future fashion presentations should look 

like human beings and not like elite hectic figures that everyone wants to imitate. 

Simultaneously, the power of the internet and the social media will take over the 

live performance. During the 60’s the performance was the most significant issue 

within art and fashion. Nowadays, the progress of technology has formulated a 

context that everything happens in a rapid way. A fashion show can be totally 
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replaced by an Instagram account or it can be presented only through online 

streaming. A new fashion designer can be established way faster by communicating 

his/her creations through the social media than accomplishing fashion shows with a 

limited budget and attendance.   

What is more, the use of unexpected places gives a different approach to the 

fashion presentations. By re-using places that are deserted for presenting fashion it 

boosts the idea of using what already exists as a general attitude. Besides that, the use 

of spaces such as cultural centres or cinema halls brings closer fashion with other 

fields. This is totally a characteristic of our time that everything can interact with each 

other in the creative world.  

No one can tell what the future brings for the presentations of fashion except for 

the time itself. Thinking in a positive approach, fashion designers’ way of presenting 

should be considered as a tool to influence big groups people among societies. The 

presentation of fashion is not only a way to present fashion but also role models and 

lifestyles. Internet and technology should not eliminate the human live performance 

but enhance it. Last but not least, fashion has to give back to the society. If a fashion 

presentation is transparent to the audiences, then maybe the audiences will take this as 

a paradigm to imitate. Maybe the ‘mystery’ in fashion exists and beguiles because of 

its exclusivity. It will probably remain as such under any circumstances. However it 

should derive from its creativity and imagination, not of its privacy and 

inaccessibility.  

 

 

Future Research 
 

The way fashion is presented to the audiences will always be a significant and 

necessary issue for the fashion industry. A future research on the topic could be an 

observation on fashion presentations in the following years as to explore to what 

extend and in what way the status quo of fashion shows has been progressed. Will the 

runway have disappeared completely in the next five or ten years? Additionally, a 

specific research into the fashion presentations from fashion brands or designers who 

are attached to sustainable issues could also provide more information on innovative 

ways of presenting fashion consciously. Also, another study could be constructed on 

the basis of fashion presentations within the internet and the social media, with the 
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aim to indicate the pros and cons and the impacts on the fashion industry and the 

market. Last but not least, it would be interesting to conduct a research based only on 

fashion design students’ presentations from different colleges and universities in order 

to observe the diversity of ideas among them and illustrate a clear picture of the ‘new 

wave’ in fashion presentations. 
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Appendix 

Focus Group Discussion about Fashion Presentations. 

Place: Home’s kitchen 

Participants: 4 and 1 the interviewer 

Date: 4/5/15 

Time of recording: 2:37:05 

Start time: 13.00 

Designers: Daphne, Hilda, Kate, Stella. 

Colours: 

  

Daphne blue 

Hilda green 

Kate orange 

Stella purple  

Moderator black 

 
 

 
 

 

 
(Note: The transcription has been written down without changes from the original 

interviewees’ speech. However some parts have been omitted because they were not 

related to the subject of the discussion! This happened due to the fact that it is a focus 

group discussion which means that the topic could easily be expanded to other 

issues.) 
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FIRST PART 
 
M: Hello and thank you for joining the discussion 

H: My pleasure 

Everyone’s laughing 

M: Firstly, I have printed out some stuff and you can write down your name and also 

a nickname. You can choose if you want me to have your name or just nicknames! 

K: mmm 

D: Ok well.. 

S: I’m gonna write my real name.  “Who are you?” 

M: Yeahh, this is where you should write your real name , but it is ok if you wanna 

use something else.. 

S: Mm,ok! 

D: Haha 

M: It is your choice if it will be anonymous 

K: I don’t care actually. You can have my name or..? 

M: Okey! We will see whatever each one wants 

K: For the records of history? 

M: Yeah Yeah! 

K: Hihi 

M: Well, so I have two tasks for you. The first concerns some quotes from designers 

and from the books I’ve read, ehmm, and I think the interesting, or we can discuss 

them a bit just to get into the topic.. I don’t know S have you read my thesis topic? 

S: Hmm.. 

D: I have! 

M: Good! I don’t know if.. Well, it’s good I guess if we read them out loud and then 

we can start talking for each one. So whoever wants to start and take one of them. 

There is not an order.. 

S: (she is picking one quote) 

M: Or I can read them for you if you can’t read my letters 

S: Do you want me to read it? 

M: Yeah Yeah! 

S: Hmm! (she is reading loud and clearly) :  “Catwalk culture is the epitome of 

glamour. The models are tall, impossibly beautiful and unattainable! ”  
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M: Yeah , ok this is from a book that has mostly information about (ahh) the 90’s 

scene. 

S:Mmm, I guessed that from reading this. 

Everyone laughs agreeing on this 

M:That is why I took that ‘cause I tried to take some quotes from.. 

S: Mmmm 

M: Around the decades.. So I was just thinking if you that this is also happening 

nowadays or...? It  was more as you said that you understood that is from the past 

S: I think is still!! Ehm... I think it’s definitely still existing but ehm,... 

(thinking)..Let’s say that is from the 90’s and the models that are associated to the 

90’s were really famous at that time. 

M: mm,yeah 

S: Hmm I think there are different norms today. Now it is like the stranger you look 

like your facial quality. The stranger you look the ...mm.. I’ve worked with 

photographers with... when we’ve been talking about selecting models they say: 

“Yeah let’s take the ones that look more alien”..or..completely.. 

M: Yeah like.. 

S: Not common or human 

H: They are really trying to unhumanize the catwalk... 

S: YEAH! But, at the same time there are different qualities for what they are looking 

for. You wouldn’t choose a model that has a...ehhh...Eyes that are shut close to each 

other.You would choose models that their eyes have a lot of distance from the 

...maybe like bigger ears that are pointy....or.. 

M: Mmm... 

S: Or round face 

M: Not the stereotypical beauty..? 

S: No but yeah..you mean ..even thought they say yeah let’s choose models that are 

alien like, they still have some ..a vision of what this alien face has to be. Which is 

still.. corresponds very well to be “unattainable”. Ehm.. or their vision of what is 

“unattainable”. 

D: I think today’s it’s not about glamour at all, it is more like an exhibition than a 

glamorous event. The beauty standards of that time were totally different than how 

they are today! 

(5 seconds of silence) 
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M: Yeah.. (looking at K) If you want to add something.. 

K: Yeah, I think that also compared to the 90’s is that in 90’s it was the first time that 

we had like super models! And they really became the superheroes of the 

catwalk..But now...Yeah...There is more diversity to this?! And they are not 

that....they don’t have that much affect anymore ,I think at least. It is not that 

everyone.. 

S: Mmm (agreeing) 

K:  Is following this one model. Of course we have like.. they are popping up and then 

they disappear after half  a year... 

S: Mmm.. 

K: Or a year, and then another one superstar comes up.. 

S: Yeah 

K: It is not that they are ruling for a decade.. 

“ Mmm” (Everyone seemed to agree) 

M: You mean very instant.. 

S: But I also think that it’s ehmm especially in relation to what K said is that the  

supermodels from the 90’s .. I mean ....(thinking)  the places that we saw them they 

were selected for us, so it in music video, in special shows and things like that, but if 

we compare it to the supermodels of today like Cara...What’s her name? (looking at 

us) 

H: Delavigne  

S: Delavigne yeah, ehmm it’s like  we are so fed up with her ‘cause we can see her 

everywhere that’s because we have access to all these different medias that we didn’t 

have in the past. So, being a supermodel or super anything today is ..I mean..it..... 

M: But they are using them at the most and then it’s like the next one, so it has 

nothing else to give to the others.. 

S: Hmm (agreeing) 

M: So it’s like keeping a balance between... 

K: I also think we don’t have the patience anymore to see the model developing. 

Like,we know how Kate Moss looked in 1991 and I mean we know how she looked 

like in 2011 and we really see the character developing but no one is curious how 

Cara Delavigne is gonna be or..she is going into acting anyway so.... (laughing)  

D: I think, now you said about Kate Moss, she came and changed what a model is 

(laughing). She changed not only how the catwalk and the models that participated in 
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a fashion show they are today. But the difference was that how models are in a 

fashion shoot and how they are in the catwalk...or this is how I see..?  

S: Mmmm.. 

M: Heh, H would you like to..? 

H:  No I think with her, I mean Delavigne, I think I have never seen her on the 

catwalk only in media, maybe because I’m not following the catwalk that much, I’m 

not in the personas of the catwalks, I’m interested to what I see. 

S: Mmm( agreeing again) 

H: But I wonder why I only see her in street styles or .. 

S: Mmm.. 

H: Yeah.. 

M: Yeah she is more like a role model.. 

H: Or party? 

K: Yeah , I think in general she is doing well paid catwalks such as Chanel.. 

M: I think she has done also Victoria Secret, I think so.. 

D: Yeah she has! 

H: Ah.. (looking disappointed) 

S: But in relation to this quote, that is about culture..ehmm...I absolutely see that there 

is a great shift of today and twenty years ago.. 

M& K: Mmm.. 

S: Because now catwalk culture is developing into something that is more like 

PERFORMANCE or ehm..acting or... ehmm.. something that challenges the viewer in 

a different way than  having models that are beautiful..So...It’s almost like the catwalk 

are developing into becoming a context that the viewer wants to be a part of...When.. 

like twenty years ago if you would.. the catwalk would definitely be like ehm..a 

hierarchy between what is presented and you as a viewer. Now is more like 

ehm..somehow..... 

M: I know what you mean.. 

S: Hmm..(trying to think..) 

H: But isn’t it also because before the show catwalk one way of presenting and 

everyone then like even or unlike collections or costumes or whatever, but still they 

had the same type of presentations but now designers have more people working with 

them. Like they are not doing it that much as before and now it..ok what if we work 

with mood or inspiration...like..the whole way..yeah... 
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S: Mmm.. 

H:  ..let’s go the whole way ..yeah.. 

S: But still if I would present within a catwalk that is very similar to this quote like a 

lot of designers still do ,I would be extremely uninterested.. 

H: Yeah! 

S: And I think that e...what K said, that we don’t have that patience anymore and that 

has all to do with that. I have no patience to watch a person who is tall beautiful and 

..yeah.. or maybe it is also because we are too intelligent now than we used to be.. 

D: Are we? 

K: (laughing) 

H: I think it also has to do with media .We talk about how film has changed, before 

we could watch a film that was happening in the same kitchen for two hours, but we 

can’t do that anymore. I think this has to do with how we are feed by .. 

S: Exactly! 

H: .. the information.. and I think that can be a negative part. I don’t like that 

everything has to be like this all the time. I think we maybe get more from.. and that’s 

of course nothing to do with like tall, beautiful models.. 

S: Yeah 

M: I have more...ehm..I mean they are all related to what you are talking about.. 

(checking the quotes..) 

(giving a quote to H to read it out loud) 

H: “Models walk around like remote controlled models. This is the image of our 

society. In H.Chalayan’s show”   

 

 

 

 

 

(one minute of silence) 
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H: When I read this now the first thing that comes in mind is Oskar Schlemmer’s , the 

..no..the Triadische Ballet where he was kind of...his Ballet could be seen a way of 

catwalk. Not catwalk but how to present something, but in a different content of 

course.. 

M:Exactly. 

H: But he was doing was exactly ,he was reflecting on the technological like 

innovations or the development in society that he saw it as the people we’re getting to 

technological or too much of robot, and... 

M: Yeah.. 

H: And I think what Chalayan’s doing is exactly the same thing in a more fashion 

context. And I think it’s...yeah.. 

M: Aha..Yeah, I mean they started do that ehm..like..Cause I’ve read it’s more about 

the messages, and not so much of the maybe the collections? For some specific 

designers is more what is behind or, they want to show. Of course,it is the way you 

want to attract the attention. Is it for your creations or what you..maybe you can really 

elaborate on that. What is your idea behind it? How do you want it people to perceive 

it? 

H: Yeah,’cause I think is exactly what he does. It’s more of the messages he sends 

out, it’s not about the maybe the aesthetic or the, of course it’s about it but.. it’s more 

about the cultural prompt or the cultural message that he wants to do with his 

collection as a designers or as a fashion designer..Ehm...Yeah..   

                                                                                                             

D: But I would say what Chalayan says here, it helped that time of walking etc helped 

his clothes, his creations. Imagine Chalayan’s models running and laughing like in a 

Sonia Rykel’s show..?The models are the big part of the final show. They have to be 

the same you don’t want to see different sizes or faces? This is what is consistent to 

our days. 

M: So you mean they have to go hand in hand? 

http://www.google.se/url?sa=t&rct=j&q=&esrc=s&source=web&cd=2&cad=rja&uact=8&ved=0CC0QFjAB&url=http%3A%2F%2Fbauhaus-online.de%2Fen%2Fatlas%2Fpersonen%2Foskar-schlemmer&ei=kNFIVZr6PMy3sQG0h4DoBw&usg=AFQjCNE2JpxSlrTTjfnP4qdR6kFIy3iMJw&bvm=bv.92291466,d.bGg
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D: Yeah I think it has to be the same .What you show to the audience, to the buyers, 

to the press has to be the same, scream one thing! 

M: Aha!.. 
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(silence...while waiting for someone to comment on this!) 

M: Aha..Ehm.. Ok then... (looking at the papers with the quotes, giving one to K) 

Maybe, K? 

K: (starts reading directly) “We need to bring clothes into an atmosphere more true 

to how we show them. Clothing is designed to be worn in...(yeah in order..trying to 

help K read my letters) order to be seen by other from close.(K continues)This is not 

the case with a catwalk. It is not seen at the same close quarters as in life. Martin 

Margiela”  

S: Wait, one more time! 

M: Yeah!I think that the point is.. 

K: Is that clothes are not presented how they are used in real life. Like the  gap is so 

big between catwalk and actual people wearing them. 

S: Aha.. 

K: I think this is what he is trying to say.. 

M: Yeah... It was from an interview about how he is thinking about catwalks, or 

ehm...      I mean I found it interesting because some designers want to bring closer 

life and catwalk or reality? And some other not? 

H: I think..If I can...(asking for permission to talk)..I think it really depends on, 

’cause I like the idea of both, design reflecting on reality. But also about what we are 

doing a lot of suggestion of the future society, which is more abstract or you can’t 

relate to it.. or you can’t really visualize the future or whatever. Of course it can be 

something completely different, something about ehm.. what is called..yeah... a 

different not reality. But I think, ’cause I think about this..., comparing to another 

design field that I don’t see that as much in product design. 

S:Yeah 

K: The comparison of real life and advertising life or...? 
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H: No comparison of life and affairs..going to..I’ve been to product design affairs and 

this is their way of catwalk, they are presenting a product. And they presenting it in a 

way that you can use it ,in a more practical way. And then I wonder why is this so 

different between fashion and product design. I am not saying anything of course 

within fashion design is usually so much more realistic.. 

S: Mmm, but I guess..yeah 

K: (started talking)yeah.. But I guess 

S: Yeah Yeah! (letting K talk first) 

(everyone laughs) 

K: Do you think that catwalks started ..no..beginning of last century, then the purpose 

was just to walk around and be pretty and not sit in a comfortable way..so it has just 

been continuing the same way. But I think a lot of designers are doing movies, 

advertisements campaigns where people can relate to the ones they see on the 

pictures. I mean not always, but if you use a supermodel put on a moon and stars 

behind then of course it’s a different case.. 

S: (laughing) 

K: (continues) If you see pictures from United Colors of Benetton or 

.....now...the.....Dolce&Gabanna, the big Italian family.. 

S:Mmm.... 

K: I mean it is closer to the people and their way of living.. 

H: But that’s also what I’m sayin’. I’m not saying everything.. 

K: Yeah. 

H: But within fashion design and product design 

K: Yeah but it is just the catwalk that has stayed.. like they are trying to balance it 

with other things..I guess? 
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S: But at the same time that the.. if you say that advertising campaigns are used to ..          

I would say that they are used to financially back up whatever is what you are doing.. 

K: Mmm.. 

 

S: (continues) And at the same time people are buying this, storytelling. Nowadays 

everything has to do with storytelling, ehm..yeah..so the catwalk I think is developing 

in the same manner. 

 

D: I agree I have an example, Christofer Lemer who used to be the designer of 

Hermes did a theatrical play instead of a common fashion show. Only ten buyers and 

people from press could enter each time to see this. It was sooo nice! I could feel I 

was a part of it!  

It was beautiful, the models were walking around the people and acting like it was 

reality. A storytelling in a catwalk show.. 

 

 

S: I remember also when I was in Denmark, in Copenhagen Fashion Week and the 

first time I saw storytelling on a catwalk was Henrik Biskvob show ,he is really 

popular for actually..He builds his entire stage or...where it should be presented. So 

everything , the décor, the curtains, the chairs, the carpets, there are so many prompts 

in his shows. One time he built a revolving home when models walked in another 

doors and as the home was revolving you could see A! there is someone sitting there! 

Doing something! Lalala..and simultaneously they were wearing Henrik Biskvob 

outfits and it was a part of his show. But in the larger ..eeeh.. If you look at it from a 

larger perspective it had to do a lot about storytelling and building a context that 

people could relate to and then, even if they can’t , later on people would be talking 

about this show.. 

 



 

- 82 - 

 

M: Yeah 

S: If you would say that yeah this jacket if from Henrik Biskovs’s 2007 show, “Oh 

WOW Really?” You are a part of that.. 

 

D: A part of the show! 

M: You have combined the fashion show with.. 
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S: Yeah! And you‘re..the viewer becomes the ambassador for that show. So ..well I 

can’t remember the Margiela’s quote now, but it has maybe nothing to do with some 

like... G.puthe for example..It’s like, but maybe for his.. 

M: Yeah.. 

S: Yeah sorry say.. 

M: No please go on! 

S: Yeah If you say about G.puthe’s or M.Margiela or all of these designers that are 

doing weird things, or Chalayan sometimes, but I guess they are like criticizing 

fashion systems through fashion and that OK! It’s not supposed to be like we are 

sitting here like vegetables and looking at clothes whereas we can evoke feelings and 

discuss identities. I mean g.Puthe’s outfits would be great in a dystopian movie, ehm.. 

so.. 

M: That is what I wanted to say..Is it because of becoming more popular for it, or it to 

point out some issues or to show that life and catwalk can come closer? Or it just to 

capture the attention of the people? Just for the popularity in the end, and not just .. I 

mean the purpose behind is not that pure..It’s not that all of the performances are like 

bringing catwalks to real life and not using skinny models. But in the end is their goal 

to remember them for that? 

S:Mmm.. 

M: So I guess..there is this egoistic.. 

D: I think there is for some... 

S: Yeah, I guess it’s about all about these things in combination with fashion design 

should always be seen as a myth or.. 

(everyone seems to agree with this) 

S: (continues) A mystery, something that can’t.. Because if you knew all the secrets it 

wouldn’t be that interesting anymore.. 

H: But...that is interesting because ..Why is that so dominated? 
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K: The mystery?? 

H: Yeah the mystery about fashion design. 

S: Mm..I guess it isn’t like that anymore.. 

D: Ehmm, I think it is a kind of.. 

H: (interrupting) Is it because we dress it? Is it because it gets more kinetic? Or 

more..       I don’t know.. 

K: I guess there is no mystery left anymore.. 

S: No! 

K: With fast fashion! The mystery has been dissolved!!! 

S: The mystery when you are sitting as a viewer and looking at something.. 

H: About the concept, or.. 

S: There is a reason why the model is tall, she is unattainable, why things look super 

weird.. 

D: Building the mystery! 

K: Haha, is it because someone would like to be part of that? 

S: Yeah! Exactly! 

K: For a moment you feel a part of that!? Is it what the viewer what would want?... 

H: But is it something to do with like.. You know that you won’t be a part of it..?If 

you don’t decide to become anorexic or...to...I don’t know.. make plastic surgery.. 

S: But that’s like the “easy way” to be a part of it (doing the peace sign for the 

recording).This is the easy way: OH GOSH! I wanna be a part of this, I’m gonna 

starve myself or I’m gonna modify my body in a different way .But for other, and 

especially for me, ..Yeah! I wanna study this! I don’t want to starve myself, I want to 
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study this to see what is behind the mystery.. and once you do that there is no 

mystery! There is no glamour.. 

K: Aha.. 

H: Yeah! But of course , but that is just a very small part.. 

 

S: Yeah, it’s extreeeemely small.. 

H: And then, there is the other part with the unhealthy or the rest of society.. 

K: You should ask people who go there. Why do you go there? 

H: And what’s the point now? Do people really watch the show or just to show that 

they are invited...?  

D: Is it like always in fashion to go to fashion events? I think this is why they are 

getting crazy to be invited? (laughing) 

S: In Stockholm, at least, it’s like (thinking..) I wanna be there because it is really hip 

and cool to be here, and I sit there, and whispering to someone’s ear..But if you are a 

fashion designer and go to Stockholm’s Fashion Week watching these people and 

wondering “What an idiot!”  

(everybody laughs here) 

S: Ehhm ...Not like what an idiot, but ( S apologizes for the word she used).. It is 

more like WOW! They want so much to be a part of this, but there is nothing really.. 

D: The status and being proud you are there!! 
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H: Few years ago in blogs, bloggers who were invited to the show they had to take a 

picture of the invitation for a show in order to tell everyone, so it became such a big 

deal “ I’m invited to the show”, and maybe they don’t care about the designer... 

K: That is why maybe they got the invitation!(?) 

H: Yeah, of course! 

K: They are feeding the system! 

S: Mm.. 
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H: And instead of like who..I don’t want to..like ok sometimes they have to pay to get 

into a fashion show, not the big bloggers of course because they have invitation. So 

then, what is it about? (looking at us and wondering..) 

M: I think it goes hand in hand with the times, as you said (looking at S) social 

media..Someone is trying to be a part of something that he/she is not really a part but.. 

there is a way to become a part, for instance if you meet the people or without having 

an education or without belong there.. 

S: But the interesting thing is that you want to be a part of it, that today you want to 

psychically be a part of it, you want to sit there in the audience. That means that you 

are psychically there, but you have your cell phone and you‘re blogging..or.. 

K: (laughing) 

S: .. or you don’t even watch the show but psychically you are there, which would 

mean that were there ,a part of it, but emotionally, or mentally you were.. 

M: On your phone posting... 

D: Like craaaaazy!! 

S: Yeah! So what’s the point? 

M:Yeah.. 

S: So that the point is clear, psychically I’m here because I should be or I’m supposed 

to.. 

M: Or people know that I’m here? 

S: Yeah Yeah! And also sometimes it can be like people know I’m here and I will just 

pretend that it is uninteresting.. Fashion shows give you the chance to observe the 

people from first and second raw..and then you say WOW, there is a fashion show 

going on, but really it is not about what it is presented, it’s about how the audience 

behaves and how they want to market themselves within this framework. 

H: I also wonder one thing, because this fashion week is always on schedule so the 

same people are always invited to run between places and they have to be 
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everywhere. So I wonder how much do they get from each show? I have a friends 

who was doing internship at ...Kusimoto(?) in London. Once they decided to have a 

big party instead of a fashion show, and people were invited , and they had 

installations, food, wine and people really came..People were coming to be there, and 

they were observing.  There were also interactive installations, and the designers were 

talking to the people. And I just thought “This is very nice!”  

 

 

K: Sounds better than the fashion week! 

D: By far 

H: Of course 

M: It was not fake .. 

K: However they invited some certain groups of people, this sounds more natural than 

having the same people going to each and every show. So do they really want to 

follow every show? Are they really interested in that?  

H: I remembered now, that there was a girl who was studying fashion communication 

and has a blog and she is very informed about what is going on in fashion so I think 

she was the one who asked for invitations. So maybe they felt that if someone is really 

interested in coming.. 

S: Mmm.. 

H: I thought that was very interesting! 

M: I agree.. Well.. I think (looking at the rest quotes and picking another one in 

order to give it to S to read it out loud)... 

S: Oh yeah! I love Rei Kawakubo! She is my role model! 

M: Really??? 

S: “No catwalk, no lights, no music. To know me is to know my clothes” I love Rei 

Kawakubo because she never review what her collections are about. She just has a 
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title and then she doesn’t really talk about her settings. It’s like say whatever you 

want..   which I think is so frustrating for many fashion journalists . In the beginning 

of the 80’s she was presenting her things and she was against the entire fashion 

industry “I have no education, no knowledge about construction and garments I will 

do it my own way and people can say whatever they want” I think she still does it. 

However I think now she has run out of ideas.  

D: It is a bit strange, ‘cause I found her shows conservative! 

(everyone laughs) 

S: She repeats herself... 

D: She seems like she is her own world. From 90’s till today! 

S: But I really like the way she does it. Even when you go into her website, “no 

catwalks, no lights, no music”, says that I’m gonna provide you any information, if 

you go in Comme Des Garcons website it is like that! It’s still like that. Where is the 

menu? Where is the sidebar? Where is the e-mail adress?  It’s so frustrating ..Eh.. You 

meet with an image and every week they change images on their websites.. I can’t 

decide if it is something that is extremely smart of her or very annoying. She is 

definitely the one who is ruling for the mystery of fashion design! 

H: Maybe she doesn’t need this kind of websites the others do because everyone 

knows her. Also, she probably has this certain target groups that completely love her 

collections. It is not commercial of anything. She doesn’t really need to advertise it or 

have it really readable.. 

S: I think she is so  smart because she doesn’t want to conform but in the end she does 

conform, she has a runway show but it is silent. She plays really bad music, there was 

one that around 2009,the music was so bad, rock music, “bad taste” ( she is doing the 

sign again that she puts what she says in brackets). It was not techno or dance or 

cool music,it was completely different. 

M: Yeah I see, you mean something that someone would had been expected. 

S: Yeah.. 
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H: But doesn’t she have a background in art? That she has this influence..Didn’t she 

study..? 

S: On the other hand she has influenced a lot of Japanese designers, and everything 

has to do with perception..so it’s like.. ehmm..  (she reads again out loud the end of 

the quote on the piece of paper) “to know me is to know my clothes..” Mm... 

D: I think also customers have to see themselves in a designer’s creations and not 

only who is the designer! 

M: I was thinking how ..For instance another quote says: “Jacobs and Galliano need 

these fashion shows because their creations are not for a show room or to just show 

them on a hunger” But, here it is so opposite, she doesn’t use any kind of tools or 

instrument like music or catwalk ..Everything is... on her creations and not on the 

whole picture..On the way that she will present them.. So.. 

S: Mmm.. 

K: But I think the way she presents, her tool is the person, the body. And that way of 

presenting is authentic to her way of working. Maybe it’s also different for other 

designers because they can get influenced by music or some design, maybe artistic 

movement. But if you are only working with the fabric and the body then why not 

present it like that, and think of OH Yeah! I need music! What should I choose now in 

order to add something to it.. 

S: She is not forcing the mood.. 

M: So it’s more abstract, instead of put stuff she puts out from it. For instance visuals, 

or scenarios.. 

S: The other ones are forcing the mood, but she is basically like NO! 

K: Or maybe she doesn’t do it in order to be so different from the others, just her way 

of working!  

M: Not pretending to attract more the attention.. In relation to this, I have here the last 

quote and it comes from a designer that my supervisor suggested me because he 
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knows her personal, and she has accomplished interesting shows. I have found an 

interview from her, her name is.. 

D:  (reads from the paper) Rachel Comey! 

M: Yes! So what she did is that her catwalks are not like stereotypical catwalk, but 

bringing models closer to the audience. In her interview she said.. 

S: (reads out loud) “I just wanted to create an experience that felt real. I didn’t want 

it to be this promotional event.” 

 

D: Do you think she did that because she couldn’t afford a big show? Maybe she 

started with what she has. But maybe she did it because she is like that..? She was true 

maybe to who she is! 

M: Or do you think is it a kind of shift?  Is it the new approach? Or will it be always 

like a group of designers that follow the glamour...?  

S: But it is SO BOTH! This is because ... (a small pause here..) Let’s say that we all 

like to create an experience that feels real. And we want to stay true to ourselves etc.. 

BUT! Who is gonna come? Who are we gonna invite? Our family, friends, but who is 

gonna show up? Maybe maximum 20people! So can we make people remember us?? 

Today you have to create, and I’m so against this, but you have to be so intuition, you 

can to create a promotional event to make people show up! 

M: You mean being active in promoting your creations? 

S: Yeah! I can take myself as an example: I have instagram account, I have  twitter 

account ,I have a facebook page, I have a webpage,  I have tumblr , I have pinterest, 

I’m like vomiting with these things. 

(Suddenly everyone laughs really loud!) 

D: Same here..! 

S: (she continues) This has absolutely nothing to do what I intend to do or in what I’m 

interested in, but I have to have these things in order to help people ‘see me’. Right 

now there is an inflation of designers as well. 

K: You need to make yourself attractive.. 

S: Yes, I need to just scream the loudest for people to see my things. Of course 

sometimes the work can suffer from that if that becomes your focus.. 

D: Sometimes I spent more time on this.. That’s a shame for myself! (looking serious) 
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H: Yeah! I completely agree, because it is not about the quality of the product or the 

design anymore. It is about you screams the loudest!  I real don’t like to put my 

creations on them, but I force myself because I can’t do something else.  

S: And also, if I think of what I post on my instagram account, I’m gonna post this,it 

miiight add a new follower ,but I might lose twenty. And then you think, should I post 

3 or 4pictures in a row . OH NO! They will think that I am screaming too loud 

(laughing)! 

M: It’s a kind of strategy though! 

D: Unfortunately.. 

K: Of course! 

 

H: I can say it is the same with hash tags... I am really shy with the hash tags! It feels 

like streaming for attention!  

 

S: We can promote ourselves on our own today! I know all the tools of how to 

promote myself on instagram for example, I can hash tag things to death, but I’m not 

sure if I’m ready to continue this kind of promotion. It is so exhausting!! 

M: I wonder if in ten years people will have become fed up or it will have become 

worse than today..Of course social media has a strong power nowadays, but it is an 

instant huge explosion? I think when something is suddenly becoming huge it 

suddenly disappears, too.....  

S: Mm.. 

(silence for some seconds..) 

M: Well, I would like to ask you if you feel like having a break? 

K: No! 

 

 

 

 

 

SECOND PART 
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M: Ok, let’s then go to the second part of the discussion! I have these papers for you 

(handing them out and everyone has a look at them).  

 

 

K: Should I connect the colours? 

 

 

M: Haha, noo  it’s a task! 
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D&H: Haha! 

M: Soooo, taking into account that you are designers and that you will have our own 

shows in the future, I thought of some keywords that are written on your papers. What 

I want from you is to have a look at them and think or visualize of a future show of 

yours. How would that be? How would you like to present your work? 

H: So we should mark the keywords? 

M: I want you to think a bit, take your time and elaborate afterwards. What is more or 

less important? And, if it is possible, tell me about your future plans in terms of 

presenting your work.. I just want to understand if the new designers have this 

intention of walking away from the catwalk or they are just going next to it, following 

the ‘traditional’ catwalk as a basis.. Also put words that you think are missing from 

the paper but are important for you. So! please, take your time, and of course, you can 

talk to each other if you want to! 

.................................................... (after 8 minutes of silence) 

................................................. 

H: Should we talk about it? 

(silence again....) 

M: Maybe someone wants to start?! 

H: I can start! I made two lines, one goes from visuals-music and performance, and 

the other one is, society-values-future. The first is more about how to present. The rest 

are things I don’t want to think that are important, but I know they are. These are 

money and press! ..... (thinking) 

M: So these show what you consider as a designer? 

H: Mm, yes because I would like to think that collections can die out.... I don’t know! 

For instance what is avant-garde today? I think it is important about the attitudes that 

the models have, but I don’t focus on that. 

M: Ok! 
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K: But it’s interesting what you said like the concept of the collection can just die out!      

Is this the idea you want to present? 

H: How I want to work, is not to present a collection because I don’t think this is 

sustainable! I’d rather want to present something when it’s ready and it was not made 

under stress and anxiety of some kind of deadline for a show!! I think there is nothing 

exciting about it! 

M: Interesting...  K? 

K: I have made two groups here. One is really about the show, the show itself and 

how to present. So I have connected the words visuals-collections-music and spaces. I 

would be interested in doing collaborations with the people who work with visuals, 

animations and music and where I see connections with... so the show would be more 

spectacle, not to catch attention but.....I mean design is such an overlapping field .In 

fashion design we take so much from other fields and squeezing them into fashion and 

garments..so....         I think in terms of shows it can be much more interesting to 

overlap in terms of presentation ... The other group is the future-society which is more 

about what to present and I wrote innovation here (she shows that she added a word) 

.For me, it is important in terms of the technique we work, how to shape a material.. 

The innovation in terms of the environment, the connection to the environment.. But 

also keep it as a part of the work. It is not the basis of it, but it is more about the 

material innovation, when it comes to the productions,like open source and makers in 

the society.. It’s a form of making it differently..Show how to create something 

differently, and this could also be a presentation of its own. More maybe of a 

communication with the society and the future..? I think?..... (looking at the paper..) .. 

yeap!.. 

 

M: Nice! What about you D? 

D: I wanted to start with a question what about fashion shows in countries that have 

financial difficulties? I know that the only things that designers are given are casting, 
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music .That’s it!  Only the clothes change. These designers have to make it with these 

things, with what they’ve got! 

M: You mean the limitations? 

D: Yeah exactly! I found the money for me so important. I can’t pretend money is not 

important so I have circled it! I don’t believe that fashion is art. It’s design and 

business for me. Everyone who is involved in the fashion business has to be informed 

about everything. Music, art, lifestyle etc.. But maybe the art side of fashion has to do 

with fashion shows..Of course I have also circled music and spaces, too! Well.... I 

would do it as much realistic as I can .As I am and I wouldn’t like something 

exaggerating. I really consider the space but I would like to keep it as a catwalk, with 

models but have quality. Music quality also. I’m really interested in that, maybe live 

bands or singers and performers. Realistic. What is my work, what I want to say 

through my work. Focus on my creations and not on the visuals. But I find music very 

important!  

M: Wow!I love your different approaches! It seems we have a variety.. S would you 

like to continue? 

S: Aha..  I guess the ones that I haven’t circled have to do with how fashion is 

typically presented. So what I haven’t circled is fashion shows-press-models-music-

money-attitude-status! All I have circled are things that I find more engaging, more 

motivational. Also I came up with new words (S shows the paper).. If I was in an 

ideal world what I would like to do is build an organization. It will be global based on 

education, collaborations. The internships that I already had had is everything that I 

don’t want to do. So...it would be wonderful to have some kind of an organization that 

is based on the relationships of fellow designers or artists.. and then to involve 

projects together. As K said before D, working on innovation, craft, and also what H 

said, not to be decided by time. The constant is the energy of the designer it has 

nothing to do with a deadline or a fashion show that is waiting to take place so you 

have to squeeze everything for 7min show. In this organization we will have interns, 

and we can teach them according to the philosophy of the particular organization, so 

you teach about we communicate with each other or how we visually interpret things, 

or how to construct the patterns. Everything will have to do with the policy 

and..Maybe this could also filter down into a concept store..  (everyone smiles at her 

in a nice way) ..Where these collaborations will be shown, and then if one day there is 

a demand or a kind of interest then we will do a fashion show. Ehm.. Everyone behind 
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the team will be aloud to be on the stage, so it’s about a transparency show. This is the 

human way of doing it.. of presenting.. 

 

M: So your goal is not the fashion show..  

 

S: When I think about my education and why I’m fed up with the fashion world is 

because fashion doesn’t really give anything back to the society! I mean, the 

traditional fashion design, the big fashion houses! Maybe they don’t give psychically, 

but what if you could an organization that is doing that, in terms of education.. you 

can also have a restaurant, where people can also eat! The chef could be anyone, and 

in this way it is all about giving the chance to everyone to show their skills! People 

want to be seen, they want to be acknowledged, they want to be a part of something.. 

The organization that I would like to build in the future is not about becoming a 

billionaire (laughing), is about to give people the opportunity to be a part of 

something. That is ...yeah..WOW! I am so unimpressed by how we do fashion things 

today! 

 

H: It is very important that consumers know where the product comes from! Through 

this you can show it! Consumers know the materials, who is behind the production..   

Right now I don’t see this interest in people. They don’t care! 

 

S: Mm.. 

 

 

H: But I think it is something that is changing..like the food industry! and I truly 

believe this will be in fashion too! And fashion designers need to be a step ahead in 

order to make it start happening. Maybe some have already started.. I want to talk 

about the example IOU (I owe You) .When she was at the sustainability conference 

she was amazing! She had been working so many years in fashion, and she became 

fed up with having 2, 4, 6 collections a year! She didn’t enjoy creating anymore 

because she had to follow some deadlines. But then she started this IOU, and now she 

travels the world to find people who knit and weave, she makes this kind of 

community. She builds up again the industry! For me this is one of the best things 

happening right now! 
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S: Yes. This is happening in Boras as well. There are factories that are 

abandoned..Inside these factories are machines that are working. It is so sad when you 

see these things..It is so depressing..  In the organization I was thinking I can have in 

one house-under one roof, fashion studios, shows rooms, host events and education. I 

think it is an idea that absolutely can come true. Today you don’t have to live in a big 

city, this could be in the country side or wherever because everything is online based 

today!  Also with the ecological aspects, if you could control production like that and 

if you could argue for its importance. However, I can see a funding for this would be 

difficult. Money is wasted for not so important activities-ideas.  

 

 

H: You have also this funding back home, but it is only for starting new labels... 

 

S: I think the most important, at least for me, is to be a part of a community. This is 

where everyone can understand each other.. I think this is what motivates me.. 
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H: It is the same for me. I almost forget about the fashion weeks, because I don’t get 

excited anymore about fashion shows. Of course, when I know that they happen I just 

have a look only at specific designers. 

S: I guess when I look at images from fashion shows I mostly look at details, design 

details like Oh nice zone!! 

D: We focus on the details in garments.. 

H: I think it’s more that side.. 

S: Yeah maybe because we have studied fashion design.. 

M: I have been thinking about it, maybe the rest are more interested in the fashion 

shows than the designers themselves! 

K: Yea ‘cause we think about the crafts, because we know the work behind it..That is 

why maybe this mystery is still a bit hidden.. 

S: Yeah! 

M: It seems like the focus stays on what is presented and not on the way? Because 

before this discussion I thought the totally opposite! 

S: I don’t think that the designers are responsible for the fashion shows nowadays. I 

think everyone is a part of the system, everyone needs each other survive. So, the 

fashion designer is not responsible or has less power than anyone else, I would say, 

like the PR, the sales people, the buyers..Everything is connected with money!! The 

designer is just a marionette, a pappette, is a person who just says: “Hi, thank you!” 

.The designer needs the buyers in order to sell, the buyers need a budget, the budget 

comes from somewhere... So everything is a circle! 

 

D: That is why I said before that money is important, the budget sometimes leads you 

to the decisions you make! I seem more cynical with money but without it...who 

know what I mean!.. (looking at everyone) 
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M: This is with everything I guess! In the end isn’t it that the designers decide if they 

will or will not have a fashion show? 

S: I don’t think that is a priority for the majority, it’s just because you have to do it , 

it’s necessary to be promoted like that! People are familiar with this, but if you choose 

a way that people are not familiar with it might take them twenty years to adjust to 

that idea. That is why I was talking about Comme Des Garcons before. Twenty years 

ago people were shaking their heads, totally unimpressed by them, but NOW we are 

impressed! So it took them twenty years! 

M: It is like the art movements.. When they happen no one pays attention, but after 

some decades everyone admires them. 

H: I think our mind is like this in general, we need time to ‘digest’ things! It takes 

time... Comparing to all the designers they exist now.. aren’t they recognized because 

of their fashion shows? Or is it because of the social media? 

S: That’s crazy! (referring to the media) 

H: So maybe the catwalk is not a big thing anymore?  We have the social media! 

D: They will both exist! 

K: It is because just a couple of people can go to a fashion show, it’s mainly the 

images that we get from them. There are so many brands that they just do studio 

pictures, they don’t do catwalks. 

S: They can’t afford them!!! 

K: Yes, or they can only afford a very simple catwalk that has nothing to do with 

experience and visuals etc..  

S: I have an example of a designer I don’t know if she is Japanese or Chinese but she 

presented her work at London Fashion Week three times in a row now.. It seems like 

she can afford it. It cost like 8.000pounds just for the lowest ranked show in London 

Fashion Week. 8.000pounds!!! And each model 1.600pounds!!!  If I want to do that I 

will bankrupt for the next 7years! (laughing) 
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D: Here comes the money again!  

H: I think she is funded if she is from Saint Martins School! 

S: But obviously she is coming from a family with money that she can afford them! 

But anyway if you are forced to show as she did, one show after the other, then you 

lose your... 

M: Self? 

S: No! Creativity!!! 

H: That is why I don’t believe in presenting so many collections. Of course in the big 

design houses there are design teams but if you are by yourself, you need interns 

otherwise you can’t make it to have fashion shows. And this is not sustainable 

because you have people working for you for free! 

S:  I was watching a documentary about a Swedish designer who is called Anne 

Sophie Back and she said the similar thing when they went to interview her in her 

studio. She was sketching and working really fast. They asked her so what are you 

going to develop for the next collection. She said that she just puts things together and 

really fast. She doesn’t have the time to reflect, and that is the downside of this. She 

has so many things that she would like to do and develop but there is no time, so she 

limits her standards. 

H: So she just says that there is no room to develop or for innovation. There is not 

something new.. Everyone is being repeated. 

S: It is so easy to do a collection based on your name! She just puts her logo 

everywhere “BACK BACK BACK”! I am so fed up with it. 

D: Haha it is boring but catchy! 

H: That is why I said that it seems like this will die out. It is a matter of time. 

S: Yeah, I mean everyone knows her, in Sweden at least. And she or these kind of 

labels can continue in the same way they do things because they have gained 
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customers’ loyalty. But the upcoming designers who want to follow their footsteps 

won’t be able to do that because it will be a repetition. 

H: I also think that the designers who are being educated now, they want to do 

something different. 

D: Yeah exactly, education opens your mind. 

K: But you have also to educate the consumers! That consumers also want this 

different kind of approach! 

H: That’s maybe something that is happening! I have never heard before people 

talking so much about production, about ethics and clothing industry. I think there is 

more interest.  

M: Unfortunately, I think in the south Europe it is not the same as in north Europe. 

S: Of course NOT! 

M: Because as D said before in the conversation wherever there is a financial crisis 

you just think of your basic needs and you can’t really think about ‘oh what’s my 

approach towards fashion’. I know it’s necessary, however there is a huge gap 

between... 

D: It feels like the chances are so different from one country to another.. 

H: I know, also my family is aware of what happens in the clothe industry but they 

just say ‘We can’t think about these things in our daily life. We just think how to pay 

the bills etc’.. In general, most of the people that I talk to, say ‘I don’t have time to 

think about these issues’. I guess it doesn’t matter where you live.. But, it should be 

considered, it is crucial!  

M: Talking about the catwalk issue, I would like to mention that sustainability is not 

only about where or how you have produced the collections but the way the models 

stand, the attitudes they have. This is also crucial because role models are developed 

during a fashion show. If you buy a garment that was produced under fair conditions, 

it doesn’t mean that you are sustainable if your attitude is snobbish, or if you just 
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‘don’t see’ the homeless person next to you. So for me it is a whole picture. I think 

fashion has to be from the start to the end sustainable. 

H: Of course! 

M: For instance I can’t see IOU garments on a catwalk! 

H: I would say I can see them in the way that Sonia Ryckel’s catwalks are. The 

models dance, they smile, they are normal. I also liked in the movie ‘Who are you 

Polly Maggoo’   we watched, in the end of the catwalk everyone could talk to the 

designer, go closer to the models, people congratulating the designer. And today you 

can see they just run after the show to their studio etc.. 

M: I wonder why designer run so fast after the end of their shows, why they don’t just 

enjoy the clapping. It is for them! 

 

S: This was in the beginning, the designers went out to the people, took a walk and 

shake hands with everyone. But then there was one designer who changed that. I can’t 

remember who was! 

H:  I went to this graduation catwalk show back home and all the design students were 

out and saying thank you for coming! I really liked seeing this , however some others 

saw that in a very different way. They thought that this was so arrogant, that the 

designers were on the stage and saying thank you. But I think it is more about an 

adrenaline sock after many months of work, and of course you have to go out and 

thank people for coming! 
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M: There will always be two side of a coin. Ones will say that designers are too 

arrogant that is why they rush immediately to the backstage, and the others will say 

designers are too arrogant because they stay a lot on the stage in order to thank and 

show they are glad!  

(silence for some seconds...) 

(everyone laughs  in a polite way).. 

 

M: Hm.. anything to add? 

H: I guess not.. Are you satisfied? 

M: Heh, I am! Thank you a lot for the interesting discussion we had! Some issues 

came up that I didn’t expect, and I am glad! 

S: Yeah thank you! 

D: Thank you, too! 

K: Thank you!! 

H: Yeah! It was nice, thank you! 

M: Also, I will be back to you to give you the discussion recorded and transcribed if 

you would like to read it! Thank you once again for your time and nice vibe!  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

- 105 - 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

 
Visiting address: Skaraborgsvägen 3 · Postal address: 501 90 Borås · Tfn: 033-435 40 00 · E-mail: registrator@hb.se · Webb: 

www.hb.se 


	(Illustration 7: Fashion Show at Palazzo Pitti by Giovan Battista Giorgini)
	Aleksander, Irina. (2013) “Rachel Comey Aims for a Bigger Slice of Fashion’s Pie”. Retrieved 15 May, 2015, from  http://www.nytimes.com/2013/11/14/fashion/rachel-comey-aims-for-a-bigger-slice-of-fashions-pie.html?_r=0 .
	Binkley, Christina. (2013) “Why Is Fashion So Extreme? Ask Viktor & Rolf”. Retrieved 2 May,  2015, from http://www.wsj.com/articles/SB10001424127887324050304578413173286226206 .
	Blanks,Tim. (2014) “Gareth Pugh Presents Three Short Fashion Films for Spring 2015”. Retrieved 14 May, 2015, from http://www.style.com/trends/fashion/2014/gareth-pugh-spring-2015-collection-fashion-films .
	Blanks, Tim. (2010) “Spring 2001 Ready-to-Wear: Gareth Pugh”. Retrieved 10 May, 2015, from http://www.style.com/fashion-shows/spring-2011-ready-to-wear/gareth-pugh .
	Bowles, Hamish. (2014) “Chanel/Spring 2015 RTW”. Retrieved 4 June, 2015, from http://www.vogue.com/fashion-week/1688839/chanel-spring-2015-rtw/ .
	Broyard, Anatole. (1983)  “Books of The Times: Clothing as Language”. Retrieved 10 May,2015, from http://www.nytimes.com/1983/07/02/books/books-of-the-times-clothing-as-language.html .
	Burley, Isabella. (2014) “Inner Space: Hussein Chalayan: Inside the surreal world of fashion’s greatest fantasy storyteller 20 years after his debut”. Retrieved 18 April, 2015, from http://www.dazeddigital.com/fashion/article/16705/1/inner-space-husse...
	Carbonaro Simonetta, Goldsmith David. (2014) “Branding Sustainability: Business Models in Search of Clarity” .The Routledge Handbook of Fashion and Sustainability. Fletcher Kate, and Mathilda Tham. Oxford, Routledge
	Chernikoff, Leah. (2013) “Rachel Comey Says 'F*ck It All' to Fashion Shows”. Retrieved 15 May, 2015, from  http://fashionista.com/2013/09/rachel-comey-says-fck-it-all-to-fashion-shows-hosts-celeb-filled-dinner-party-instead .
	Clement, Greenberg. (1992) Art and Culture: Critical Essays, Boston, Beacon Press
	Cooper, Charlotte-Louise. (2014) “The polarity paradox of London fashion week”. Available from ISSUU. Retrieved 3 May, 2015, from http://issuu.com/lottiecooper/docs/the_polarity_paradox_10 , p.g 34.
	Elali, Magali. (2013) “At home with Christophe Lemaire”. Retrieved 19 April, 2015, from http://www.allitemsloaded.com/item/2013-01/29/at-home-with-christophe lemaire#.VWSo30bsfhV .

	English, Bonnie. (2007) A Cultural History of Fashion in the Twentieth Century: From the Catwalk to the Sidewalk. Oxford, Berg , p.g 5, 108, 122, 145, 146, 144, 151.
	Everett, Judith C and Swanson Kristen. (2004) Guide to Producing a Fashion Show. 2nd edition, U.S.A , Fairchild Books , p.g 2, 3, 15, 137.
	Foster Hal, Krauss Rosalind, Bois Yve-Alain, Buchloh Benjamin H. D. and Joselit David. (2012) Art Since 1900: Modernism   Antimodernism   Postmodernism. 2nd revised edition, Thames & Hudson , p.g 452.

	Fury, Alexander. (2015) “Alexander McQueen: The catwalk was a stage for the designer's astonishing and troubling vision”. Retrieved 16 May,2015, from http://www.independent.co.uk/life-style/fashion/features/the-catwalk-was-a-theatrical-stage-for-alexa...
	Gonsalves, Rebecca. (2015) “Gareth Pugh interview: The fashion designer credits his creativity to hard graft, collaboration - and refusing to become a brand”. Retrieved 19 May,2015, from http://www.independent.co.uk/life-style/fashion/features/gareth-...
	Gundtoft, Dorothea. (2012) “The Danish designer presents a visually stimulating line of graphic prints against a backdrop of huge immersive installations”. Retrieved 12 May, 2015, from http://www.dazeddigital.com/fashion/article/11087/1/cope...

	Marriott, Hannah. (2014) “New York fashion week: the social media buzz is all about 'happenings”. Retrieved 12 May,2015, from http://www.theguardian.com/fashion/2014/sep/05/new-york-fashion-week-happenings-take-over-from-catwalk .
	Morgan, David.L. (1997) Focus Groups as Qualitative Research (Qualitative Research Methods). SAGE Publications,  2nd revised edition , p.g 7.
	Newhouse, Ronnie-Cooke. (n.d) “Rei Kawakubo”. Retrieved 10 May, 2015, from http://www.interviewmagazine.com/fashion/rei-kawakubo/#_ .

	Nisslert, Anna. (2013) “Stockholm Fashion Week SS14 – The Swedish School of Textiles”. Retrieved 21 May, 2015, from  http://www.nordicstylemag.com/2013/08/stockholm-fashion-week-ss14-the-swedish-school-of-textiles/  .
	Parmal,Pamela A.,Grumbach,Didier,Ward,Susan,Whitley,Lauren.(2006) Fashion Show: Paris Style. MFA Puclications, p.g 9, 7, 10 , 11, 12, 13,14.
	Socha, Miles. (2015) “Maison Margiela RTW Fall 2015”. Retrieved 14 May, 2015, from http://wwd.com/runway/fall-ready-to-wear-2015/review/maison-martin-margiela/ .
	Strugatz, Rachel. (2013) “Fashion Week Social Media Lessons Learned” Retrieved 12 May,2015, from http://wwd.com/business-news/designer-luxury/fashion-week-social-media-lessons-learned-7212237/ .
	Widdows, Lee & McGuiness, Jo. (1996) Catwalk: Working with Models. London, BT  Batsford , p.g 9, 11, 24, 26, 36 .
	Wolders, Frances Marian. (2009) Uncovering Fashion Across the Media. U.S.A, Fairchild Books , p.g 5, 104.
	Focus Group Discussion about Fashion Presentations.
	H: When I read this now the first thing that comes in mind is Oskar Schlemmer’s , the ..no..the Triadische Ballet where he was kind of...his Ballet could be seen a way of catwalk. Not catwalk but how to present something, but in a different content of...
	M:Exactly.
	H: But he was doing was exactly ,he was reflecting on the technological like innovations or the development in society that he saw it as the people we’re getting to technological or too much of robot, and...
	M: Yeah..
	H: And I think what Chalayan’s doing is exactly the same thing in a more fashion context. And I think it’s...yeah..
	M: Aha..Yeah, I mean they started do that ehm..like..Cause I’ve read it’s more about the messages, and not so much of the maybe the collections? For some specific designers is more what is behind or, they want to show. Of course,it is the way you want...
	H: Yeah,’cause I think is exactly what he does. It’s more of the messages he sends out, it’s not about the maybe the aesthetic or the, of course it’s about it but.. it’s more about the cultural prompt or the cultural message that he wants to do with h...
	(silence...while waiting for someone to comment on this!)
	M: Aha..Ehm.. Ok then... (looking at the papers with the quotes, giving one to K) Maybe, K?
	K: (starts reading directly) “We need to bring clothes into an atmosphere more true to how we show them. Clothing is designed to be worn in...(yeah in order..trying to help K read my letters) order to be seen by other from close.(K continues)This is n...
	S: Wait, one more time!
	M: Yeah!I think that the point is..
	K: Is that clothes are not presented how they are used in real life. Like the  gap is so big between catwalk and actual people wearing them.
	S: Aha..
	K: I think this is what he is trying to say..
	M: Yeah... It was from an interview about how he is thinking about catwalks, or ehm...      I mean I found it interesting because some designers want to bring closer life and catwalk or reality? And some other not?
	H: I think..If I can...(asking for permission to talk)..I think it really depends on, ’cause I like the idea of both, design reflecting on reality. But also about what we are doing a lot of suggestion of the future society, which is more abstract or y...
	S:Yeah
	K: The comparison of real life and advertising life or...?
	H: No comparison of life and affairs..going to..I’ve been to product design affairs and this is their way of catwalk, they are presenting a product. And they presenting it in a way that you can use it ,in a more practical way. And then I wonder why is...
	S: Mmm, but I guess..yeah
	K: (started talking)yeah.. But I guess
	S: Yeah Yeah! (letting K talk first)
	(everyone laughs)
	K: Do you think that catwalks started ..no..beginning of last century, then the purpose was just to walk around and be pretty and not sit in a comfortable way..so it has just been continuing the same way. But I think a lot of designers are doing movie...
	S: (laughing)
	K: (continues) If you see pictures from United Colors of Benetton or .....now...the.....Dolce&Gabanna, the big Italian family..
	S:Mmm....
	K: I mean it is closer to the people and their way of living..
	H: But that’s also what I’m sayin’. I’m not saying everything..
	K: Yeah.
	H: But within fashion design and product design
	K: Yeah but it is just the catwalk that has stayed.. like they are trying to balance it with other things..I guess?
	S: But at the same time that the.. if you say that advertising campaigns are used to ..          I would say that they are used to financially back up whatever is what you are doing..
	K: Mmm..
	S: (continues) And at the same time people are buying this, storytelling. Nowadays everything has to do with storytelling, ehm..yeah..so the catwalk I think is developing in the same manner.
	M: Yeah
	S: If you would say that yeah this jacket if from Henrik Biskovs’s 2007 show, “Oh WOW Really?” You are a part of that..
	D: A part of the show!
	M: You have combined the fashion show with..
	S: Yeah! And you‘re..the viewer becomes the ambassador for that show. So ..well I can’t remember the Margiela’s quote now, but it has maybe nothing to do with some like... G.puthe for example..It’s like, but maybe for his..
	M: Yeah..
	S: Yeah sorry say..
	M: No please go on!
	S: Yeah If you say about G.puthe’s or M.Margiela or all of these designers that are doing weird things, or Chalayan sometimes, but I guess they are like criticizing fashion systems through fashion and that OK! It’s not supposed to be like we are sitti...
	M: That is what I wanted to say..Is it because of becoming more popular for it, or it to point out some issues or to show that life and catwalk can come closer? Or it just to capture the attention of the people? Just for the popularity in the end, and...
	S:Mmm..
	M: So I guess..there is this egoistic..
	D: I think there is for some...
	S: Yeah, I guess it’s about all about these things in combination with fashion design should always be seen as a myth or..
	(everyone seems to agree with this)
	S: (continues) A mystery, something that can’t.. Because if you knew all the secrets it wouldn’t be that interesting anymore..
	H: But...that is interesting because ..Why is that so dominated?
	K: The mystery??
	H: Yeah the mystery about fashion design.
	S: Mm..I guess it isn’t like that anymore..
	D: Ehmm, I think it is a kind of..
	H: (interrupting) Is it because we dress it? Is it because it gets more kinetic? Or more..       I don’t know..
	K: I guess there is no mystery left anymore..
	S: No!
	K: With fast fashion! The mystery has been dissolved!!!
	S: The mystery when you are sitting as a viewer and looking at something..
	H: About the concept, or..
	S: There is a reason why the model is tall, she is unattainable, why things look super weird..
	D: Building the mystery!
	K: Haha, is it because someone would like to be part of that?
	S: Yeah! Exactly!
	K: For a moment you feel a part of that!? Is it what the viewer what would want?...
	H: But is it something to do with like.. You know that you won’t be a part of it..?If you don’t decide to become anorexic or...to...I don’t know.. make plastic surgery..
	S: But that’s like the “easy way” to be a part of it (doing the peace sign for the recording).This is the easy way: OH GOSH! I wanna be a part of this, I’m gonna starve myself or I’m gonna modify my body in a different way .But for other, and especial...
	K: Aha..
	H: Yeah! But of course , but that is just a very small part..
	S: Yeah, it’s extreeeemely small..
	H: And then, there is the other part with the unhealthy or the rest of society..
	K: You should ask people who go there. Why do you go there?
	H: And what’s the point now? Do people really watch the show or just to show that they are invited...?
	D: Is it like always in fashion to go to fashion events? I think this is why they are getting crazy to be invited? (laughing)
	S: In Stockholm, at least, it’s like (thinking..) I wanna be there because it is really hip and cool to be here, and I sit there, and whispering to someone’s ear..But if you are a fashion designer and go to Stockholm’s Fashion Week watching these peop...
	(everybody laughs here)
	S: Ehhm ...Not like what an idiot, but ( S apologizes for the word she used).. It is more like WOW! They want so much to be a part of this, but there is nothing really..
	D: The status and being proud you are there!!
	H: Few years ago in blogs, bloggers who were invited to the show they had to take a picture of the invitation for a show in order to tell everyone, so it became such a big deal “ I’m invited to the show”, and maybe they don’t care about the designer...
	K: That is why maybe they got the invitation!(?)
	H: Yeah, of course!
	K: They are feeding the system!
	S: Mm..
	H: And instead of like who..I don’t want to..like ok sometimes they have to pay to get into a fashion show, not the big bloggers of course because they have invitation. So then, what is it about? (looking at us and wondering..)
	M: I think it goes hand in hand with the times, as you said (looking at S) social media..Someone is trying to be a part of something that he/she is not really a part but.. there is a way to become a part, for instance if you meet the people or without...
	S: But the interesting thing is that you want to be a part of it, that today you want to psychically be a part of it, you want to sit there in the audience. That means that you are psychically there, but you have your cell phone and you‘re blogging..or..
	K: (laughing)
	S: .. or you don’t even watch the show but psychically you are there, which would mean that were there ,a part of it, but emotionally, or mentally you were..
	M: On your phone posting...
	D: Like craaaaazy!!
	S: Yeah! So what’s the point?
	M:Yeah..
	S: So that the point is clear, psychically I’m here because I should be or I’m supposed to..
	M: Or people know that I’m here?
	S: Yeah Yeah! And also sometimes it can be like people know I’m here and I will just pretend that it is uninteresting.. Fashion shows give you the chance to observe the people from first and second raw..and then you say WOW, there is a fashion show go...
	H: I also wonder one thing, because this fashion week is always on schedule so the same people are always invited to run between places and they have to be everywhere. So I wonder how much do they get from each show? I have a friends who was doing int...
	K: Sounds better than the fashion week!
	D: By far
	H: Of course
	M: It was not fake ..
	K: However they invited some certain groups of people, this sounds more natural than having the same people going to each and every show. So do they really want to follow every show? Are they really interested in that?
	H: I remembered now, that there was a girl who was studying fashion communication and has a blog and she is very informed about what is going on in fashion so I think she was the one who asked for invitations. So maybe they felt that if someone is rea...
	S: Mmm..
	H: I thought that was very interesting!
	M: I agree.. Well.. I think (looking at the rest quotes and picking another one in order to give it to S to read it out loud)...
	S: Oh yeah! I love Rei Kawakubo! She is my role model!
	M: Really???
	S: “No catwalk, no lights, no music. To know me is to know my clothes” I love Rei Kawakubo because she never review what her collections are about. She just has a title and then she doesn’t really talk about her settings. It’s like say whatever you wa...
	D: It is a bit strange, ‘cause I found her shows conservative!
	(everyone laughs)
	S: She repeats herself...
	D: She seems like she is her own world. From 90’s till today!
	S: But I really like the way she does it. Even when you go into her website, “no catwalks, no lights, no music”, says that I’m gonna provide you any information, if you go in Comme Des Garcons website it is like that! It’s still like that. Where is th...
	H: Maybe she doesn’t need this kind of websites the others do because everyone knows her. Also, she probably has this certain target groups that completely love her collections. It is not commercial of anything. She doesn’t really need to advertise it...
	S: I think she is so  smart because she doesn’t want to conform but in the end she does conform, she has a runway show but it is silent. She plays really bad music, there was one that around 2009,the music was so bad, rock music, “bad taste” ( she is ...
	M: Yeah I see, you mean something that someone would had been expected.
	S: Yeah..
	H: But doesn’t she have a background in art? That she has this influence..Didn’t she study..?
	S: On the other hand she has influenced a lot of Japanese designers, and everything has to do with perception..so it’s like.. ehmm..  (she reads again out loud the end of the quote on the piece of paper) “to know me is to know my clothes..” Mm...
	D: I think also customers have to see themselves in a designer’s creations and not only who is the designer!
	M: I was thinking how ..For instance another quote says: “Jacobs and Galliano need these fashion shows because their creations are not for a show room or to just show them on a hunger” But, here it is so opposite, she doesn’t use any kind of tools or ...
	S: Mmm..
	K: But I think the way she presents, her tool is the person, the body. And that way of presenting is authentic to her way of working. Maybe it’s also different for other designers because they can get influenced by music or some design, maybe artistic...
	S: She is not forcing the mood..
	M: So it’s more abstract, instead of put stuff she puts out from it. For instance visuals, or scenarios..
	S: The other ones are forcing the mood, but she is basically like NO!
	K: Or maybe she doesn’t do it in order to be so different from the others, just her way of working!
	M: Not pretending to attract more the attention.. In relation to this, I have here the last quote and it comes from a designer that my supervisor suggested me because he knows her personal, and she has accomplished interesting shows. I have found an i...
	D:  (reads from the paper) Rachel Comey!
	M: Yes! So what she did is that her catwalks are not like stereotypical catwalk, but bringing models closer to the audience. In her interview she said..
	S: (reads out loud) “I just wanted to create an experience that felt real. I didn’t want it to be this promotional event.”
	M: I wonder if in ten years people will have become fed up or it will have become worse than today..Of course social media has a strong power nowadays, but it is an instant huge explosion? I think when something is suddenly becoming huge it suddenly d...
	S: Mm..
	(silence for some seconds..)
	M: Well, I would like to ask you if you feel like having a break?
	K: No!
	D&H: Haha!
	M: Soooo, taking into account that you are designers and that you will have our own shows in the future, I thought of some keywords that are written on your papers. What I want from you is to have a look at them and think or visualize of a future show...
	H: So we should mark the keywords?
	M: I want you to think a bit, take your time and elaborate afterwards. What is more or less important? And, if it is possible, tell me about your future plans in terms of presenting your work.. I just want to understand if the new designers have this ...
	.................................................... (after 8 minutes of silence) .................................................
	H: Should we talk about it?
	(silence again....)
	M: Maybe someone wants to start?!
	H: I can start! I made two lines, one goes from visuals-music and performance, and the other one is, society-values-future. The first is more about how to present. The rest are things I don’t want to think that are important, but I know they are. Thes...
	M: So these show what you consider as a designer?
	H: Mm, yes because I would like to think that collections can die out.... I don’t know! For instance what is avant-garde today? I think it is important about the attitudes that the models have, but I don’t focus on that.
	M: Ok!
	K: But it’s interesting what you said like the concept of the collection can just die out!      Is this the idea you want to present?
	H: How I want to work, is not to present a collection because I don’t think this is sustainable! I’d rather want to present something when it’s ready and it was not made under stress and anxiety of some kind of deadline for a show!! I think there is n...
	M: Interesting...  K?
	K: I have made two groups here. One is really about the show, the show itself and how to present. So I have connected the words visuals-collections-music and spaces. I would be interested in doing collaborations with the people who work with visuals, ...
	M: Nice! What about you D?
	H: It is the same for me. I almost forget about the fashion weeks, because I don’t get excited anymore about fashion shows. Of course, when I know that they happen I just have a look only at specific designers.
	S: I guess when I look at images from fashion shows I mostly look at details, design details like Oh nice zone!!
	D: We focus on the details in garments..
	H: I think it’s more that side..
	S: Yeah maybe because we have studied fashion design..
	M: I have been thinking about it, maybe the rest are more interested in the fashion shows than the designers themselves!
	K: Yea ‘cause we think about the crafts, because we know the work behind it..That is why maybe this mystery is still a bit hidden..
	S: Yeah!
	M: It seems like the focus stays on what is presented and not on the way? Because before this discussion I thought the totally opposite!
	S: I don’t think that the designers are responsible for the fashion shows nowadays. I think everyone is a part of the system, everyone needs each other survive. So, the fashion designer is not responsible or has less power than anyone else, I would sa...
	D: That is why I said before that money is important, the budget sometimes leads you to the decisions you make! I seem more cynical with money but without it...who know what I mean!.. (looking at everyone)
	M: This is with everything I guess! In the end isn’t it that the designers decide if they will or will not have a fashion show?
	S: I don’t think that is a priority for the majority, it’s just because you have to do it , it’s necessary to be promoted like that! People are familiar with this, but if you choose a way that people are not familiar with it might take them twenty yea...
	M: It is like the art movements.. When they happen no one pays attention, but after some decades everyone admires them.
	H: I think our mind is like this in general, we need time to ‘digest’ things! It takes time... Comparing to all the designers they exist now.. aren’t they recognized because of their fashion shows? Or is it because of the social media?
	S: That’s crazy! (referring to the media)
	H: So maybe the catwalk is not a big thing anymore?  We have the social media!
	D: They will both exist!
	K: It is because just a couple of people can go to a fashion show, it’s mainly the images that we get from them. There are so many brands that they just do studio pictures, they don’t do catwalks.
	S: They can’t afford them!!!
	K: Yes, or they can only afford a very simple catwalk that has nothing to do with experience and visuals etc..
	S: I have an example of a designer I don’t know if she is Japanese or Chinese but she presented her work at London Fashion Week three times in a row now.. It seems like she can afford it. It cost like 8.000pounds just for the lowest ranked show in Lon...
	D: Here comes the money again!
	H: I think she is funded if she is from Saint Martins School!
	S: But obviously she is coming from a family with money that she can afford them! But anyway if you are forced to show as she did, one show after the other, then you lose your...
	M: Self?
	S: No! Creativity!!!
	H: That is why I don’t believe in presenting so many collections. Of course in the big design houses there are design teams but if you are by yourself, you need interns otherwise you can’t make it to have fashion shows. And this is not sustainable bec...
	S:  I was watching a documentary about a Swedish designer who is called Anne Sophie Back and she said the similar thing when they went to interview her in her studio. She was sketching and working really fast. They asked her so what are you going to d...
	H: So she just says that there is no room to develop or for innovation. There is not something new.. Everyone is being repeated.
	S: It is so easy to do a collection based on your name! She just puts her logo everywhere “BACK BACK BACK”! I am so fed up with it.
	D: Haha it is boring but catchy!
	H: That is why I said that it seems like this will die out. It is a matter of time.
	S: Yeah, I mean everyone knows her, in Sweden at least. And she or these kind of labels can continue in the same way they do things because they have gained customers’ loyalty. But the upcoming designers who want to follow their footsteps won’t be abl...
	H: I also think that the designers who are being educated now, they want to do something different.
	D: Yeah exactly, education opens your mind.
	K: But you have also to educate the consumers! That consumers also want this different kind of approach!
	H: That’s maybe something that is happening! I have never heard before people talking so much about production, about ethics and clothing industry. I think there is more interest.
	M: Unfortunately, I think in the south Europe it is not the same as in north Europe.
	S: Of course NOT!
	M: Because as D said before in the conversation wherever there is a financial crisis you just think of your basic needs and you can’t really think about ‘oh what’s my approach towards fashion’. I know it’s necessary, however there is a huge gap betwee...
	D: It feels like the chances are so different from one country to another..
	H: I know, also my family is aware of what happens in the clothe industry but they just say ‘We can’t think about these things in our daily life. We just think how to pay the bills etc’.. In general, most of the people that I talk to, say ‘I don’t hav...
	M: Talking about the catwalk issue, I would like to mention that sustainability is not only about where or how you have produced the collections but the way the models stand, the attitudes they have. This is also crucial because role models are develo...
	H: Of course!
	M: For instance I can’t see IOU garments on a catwalk!
	H: I would say I can see them in the way that Sonia Ryckel’s catwalks are. The models dance, they smile, they are normal. I also liked in the movie ‘Who are you Polly Maggoo’   we watched, in the end of the catwalk everyone could talk to the designer,...
	M: I wonder why designer run so fast after the end of their shows, why they don’t just enjoy the clapping. It is for them!
	S: This was in the beginning, the designers went out to the people, took a walk and shake hands with everyone. But then there was one designer who changed that. I can’t remember who was!
	H:  I went to this graduation catwalk show back home and all the design students were out and saying thank you for coming! I really liked seeing this , however some others saw that in a very different way. They thought that this was so arrogant, that ...
	M: There will always be two side of a coin. Ones will say that designers are too arrogant that is why they rush immediately to the backstage, and the others will say designers are too arrogant because they stay a lot on the stage in order to thank and...
	(silence for some seconds...)
	(everyone laughs  in a polite way)..
	M: Hm.. anything to add?
	H: I guess not.. Are you satisfied?
	M: Heh, I am! Thank you a lot for the interesting discussion we had! Some issues came up that I didn’t expect, and I am glad!
	S: Yeah thank you!
	D: Thank you, too!
	K: Thank you!!
	H: Yeah! It was nice, thank you!
	M: Also, I will be back to you to give you the discussion recorded and transcribed if you would like to read it! Thank you once again for your time and nice vibe! (


