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Abstract
This work serves as a way of communicating the dark side of
fashion to provoke change. Consumers is placed in the loop that
consists of consumerism, fast fashion and advertising, and this work
will try to expose that loop. This work aims to critique how fashion
is consumed and sold through printing images from the dark side
of fashion in combination with texts from advertisements to open
up a conversation. The method to do this is by digital printing and
transfer printing images from the dark side of the fashion industry
on sustainable materials, combining the images with advertising
texts. Through this the viewer is invited into conversation about
the problems with subtle provocation by making the viewer
emotionally involved.
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”In fashion, it’s easy to get rich and famous by being a bad person”
- Katharine Hamnett
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Line-up
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First look: Shop til’ you drop
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Second look: Travel in Style
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Third look: Girl Power
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Forth look: Fashion Haul

11

12

13

Fifth look: In full bloom
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Sixth look: The Future of Fashion
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Seventh look: The next big thing
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Introduction to the field
Flipping though fashion magazines there is a common characteristic,
ambiguity which is an important part of this work. Figure 1 show how
ELLE magazine have used a quote from one of the strongest voices of
changing the fashion industry, Vivienne Westwood (Clark and Holt 2015)
and just below they are presenting this months look, can you choose well
and buy less if you follow trends from month to month.

The fashion system is based on a loop that consists of consumerism,
fast fashion, advertising and repeats itself continuously, summarized by
Brooks (2015) where the consumers is placed in the loop and they need to
continue to buy, the industry is propelled by fashion advertisements and
media and the demand for new clothing is always increasing.
Consumerism
If you don’t shop, you do not belong in this society (Lindqvist, 2001)
leading to increasing consumerism as a result. Sweden is listed among
other countries with highest per capita Ecological Footprints, the
carbon Footprint component is particularly high due to both fossil fuels
consumption and the use of energy intensive goods (WWF, 2016).
Our whole economy is dependent on growth and the more we buy the
unhappier we seem to get according to Björk (2012) and unhappiness
often leads to more consumption.
Fast fashion
In consumerism and fashion there is one group that stands for $150 billion
in profit generated annually which is the fast fashion industry according
to Minney (2017). Fast fashion is the second largest polluter after the oil
industry (Conca, 2015) and this work will discuss the rate that it is going
right now, with brands pumping out news not only two seasons a year but
news every single day.
Advertising fashion
Talking about fashion advertisement there is a clear idea what companies
are trying to make us feel as Don Draper says in Mad Men (2007)
’advertising is based on one thing, happiness’. Trying to sell happiness is
often done by selling a dream, an emotion or a relationship in some way
(Björk, 2012). Fashion brands are connecting to all these emotions, sad?
Buy! Lonely? buy! Happy? Buy! You deserve it? Buy!

Figure 1, From workbook, page from ELLE
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Countermovements and fashion activism
As Mower (2017) writes she made political history in 1984 by wearing
a t-shirt with the text 58% DON’T WANT PERSHING when meeting
the Prime Minister Margaret Thatcher, it was a protest of the installation
of U.S nuclear warheads on British soil and today she is still active as a
political designer waying in on issues like Britain leaving the European
Union, making CANCEL BREXIT t-shirts.

One of the countermovements of fast fashion is the slow fashion
movement, and as Kate Fletcher (2010) describes ”Slow fashion
represents a blatant discontinuity with the practices of today’s sector; a
break from the values and goals of fast(growth-based) fashion”. The slow
fashion movement stands for both ethical and sustainable system change
and is interesting for this work as it discuss the system of fast fashion and
consumerism.
Vivienne Westwood
Vivienne Westwood is one of the strongest voices when it comes to
critiquing the fashion system and consumerism (Clarke and Holt 2015)
and her work with anti-fashion is a clear idea of how you can apply
activism into fashion design. In her spring Ready-to-Wear collection of
2014 as shown in figure, she touches up on the subject of consumerism
and fast fashion. The models wore t-shirts with the statement fashion
revolution and all of them were dusted in a white powder as a
metaphor for climate change refugees (Furness, 2013). Her thoughts
about sustainability is based on the idea if people would stop buying
unnecessary things, there wouldn’t be anything so called climate change,
and as an example of that her garments had an tailored, classic approach
contradicting the fast fashion industry that strives for constant change.

Figure 2, Vivienne Westwood’s spring 2014 Ready -to-Wear collection

Katharine Hamnett
Katharine Hamnett with the idea of changing the world began to make
her statement t-shirts, getting the inspiration from the The Sun newspaper
tabloid (Mower, 2017). In figure 3 you can see pop singer George
Michael in the ’choose life’ t-shirt, it is a expression of the core Buddhist
philosophy and through his spop singer tatus it found its way into the
mass market (Flynn, 2017).
Figure 3, Andrew Ridgeley and George Michael, 1984
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Figure 4, Prime minister Marharet Thatcher
and Katherine Hamnett, 1984

Missoni
Figure 5 show how Angela Missoni at Missoni took a big statement
adding pink pussy hats in the brands signature zigzag knit on every model
during the finale in their fall 2017 ready-to-wear collection (Phelps,
2017). The Pussyhat was created by Krista Suh and Jayna Zweiman as
a visual way to demonstrate their support for women’s rights. The name
Pussyhat was chosen as a statement against the comments Donald Trump
made about the freedom he felt to grab women’s genitalia and creators
of the Pussyhat wanted to show how they could de-stigmatize the word
pussy and it has become a global symbol of political activism (Pussyhat
Project, 2018) and in figure 6 you can see the impact it had on the
women’s march on Washington.

Figure 5, Missoni’s fall 2017 Ready-to-Wear collection

Fashion Revolution
Fashion revolution is a global movement for consumers and fashion
brands that wants change for the fashion industry and by demanding
fashion brands to have an transparent business model. It started with the
collapse of Rana Plaza where more than 1,000 garment workers died
and another 2,500 was injured and it has from the start been claiming
responsibility and transparency for fashion brands. With their dedication
and work the hashtag #whomademyclothes was born and during fashion
revolution week they encourage people to use this hashtag to ask brands
where their garments are made and by whom.

Figure 6, View of the Women’s march on Washington, 2017
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State of the art
Michael Michalsky for DHL
To promote the shipping company DHL, Michael Michalsky made couture gowns out of shipping and packaging materials as shown in figure 9.
These gowns show how a material can be brought into a new context.
The packaging materials have the DHL logos on it and for this work it is
interesting how lettering and typography can be enlarged in a gown. The
idea of using materials that might not be thought of as a couture garment
is interesting for this work and also to use the images of the dark side of
fashion in contrast with the gown.

Ashish
Asish with there Fall 2018 Ready-to-Wear collection commented on
thoughtless consumerism in a humoristic way as shown in figure 7.
Ashish Gupta with his collection, made well known credit card brands
were made into his own interpretation as American Excess, Masturbate,
and Viva (L’Amore).

Figure 7, Ashish’s Fall 2018 Ready-to-Wear collection

In his Fall 2017 Ready-to-Wear collection he made statement prints in
sequins shown in figure 8. In comparison to the Fall 2018 Ready-to-Wear
collection it was more of a political statement and the critique was aimed
at Donald Trump. With this collection there is a something about the use
of sequins to package a bold statement and that will be added to this work,
using contrasting materials as a way of luring the eyes of the viewer.

Figure 9, Michael Michalsky for DHL, 2010

Figure 8, Ashish’s Fall 2017 Ready-to-Wear collection
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Igor Dobrowolski
In his work billboards Igor Dobrowolski show the corporate greed of
the fashion industry by showing the dark side of fashion. With the work
he wants to open up the eyes of the consumers and make them aware
of the choice they have with everything they buy. The billboards shows
a picture from the Rana Plaza factory collapse with the caption ”don’t
worry consume” and pictures of child labour and the added logos from
brands like Zara and H&M. In comparison to this work the impact won’t
be as harsh, there is a ambiguity that is interesting to work with so that
the viewer just don’t look away because of how much the image in itself
affects them. For this work there is also ethical questions if the logos and
brand names should be a part or if the critique should be more open.

Polluted Water Popsicles
Figure 11 show the work Polluted Water Popsicles by art students Guo
Yi-hui and Cheng Yu-ti from the National Taiwan University of the Arts.
They show a new way of tackling a problem by misleading the viewer
into recognizing a everyday food item into these polluted popsicles.
Clearly this is a very clever way of packaging a problem in a way that
makes is comprehensible for everyone. By using the popsicles and casing
the polluted water samples with polyester resin and making matching
packaging for every water sample it opens up for emotional effects when
you link it to something that you want to eat. In comparison to this work
the idea of fooling the viewer is very dominant, by making visually
recognizable garments and adding print that might be read as something
different at a first glance, but the more you look, you will understand the
ambiguity with the collection.

In comparison to this work there should be a fine line between the image
and the text as shown in the work Polluted Water Popsicles (figure 11), at
a first glance you might see the colors and patterns of the popsicles but as
you come closer it is obvious that it is something else.

Figure 10, Igor Dobrowolski’s Billboards, 2017

Figure 11, Gou Yi-hui and Cheng Yu-ti’s Polluted Water Popsicles, 2017
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In comparison to this work
Often with statement fashion or fashion activism the text is always the
thing that makes the statement, seen in the examples discussed above.
In relation to this project the text will misguide and lead the viewer into
thinking that it is something else, like the texts of advertisement often do
and this could be done in the way Ashish (figure 7-8) has decorated his
message in sparkling sequins.In relation to this work the image and text
are equally important and both need to work together in order for it to be
successful, a successful combination will be when the text comment on
the image but in a way that advertisements would do, ”selling it”.

Jeremy Scott for Moschino
In figure 12 you can see Jeremy Scotts collection for Moschino, working
with different context to make something new. The world of McDonald’s
and Coco Chanel is mixed together and it brought high fashion to the
world of mass consumption. The collection is interesting for this work as
a idea of bringing to very clear references together and making something
completely new.

The idea of misguiding the viewer is also discussed with the Polluted
Water Popsicles(figure 11), in this work the polluted water would
be exchanged with the images from the dark side of fashion as Igor
Dobrowolski work billboards (figure 10) touch upon, but to apply it to a
fashion context. In this work it could be interesting investigating if there
is a way for the viewer to start a conversation. With the different contexts
in this work it might be possible for the viewer to ignore the real side of
the fashion industry, or it will affect emotions that invite to discuss the
problems.
With figure 9 the use of unexpected materials brought into a new context
was discussed and this is similar to the Jeremy Scott collection for
Moschino (figure 12) when something very recognizable for a larger
audience is brought into the context of higher fashion.

Figure 12, Jeremy Scott for Moschino Fall 2014 Ready-to-Wear collection
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Motive
The idea of this work to sell the reality but in a dreamy way, the iconic
red carpet dress that make you look, showstoppers as seen in figure . By
making the viewer interested at first by claiming the space of the room
getting the viewer excited and feel the need to have it. By using text
contradict the images with slogans from advertisements in magazines or
social media combined with real photographs from the production. In
this way the viewer might have a struggle with what the collection really
communicates and that is the core of the project, leaving the viewer with
room for inner reflection.

Claiming that fashion is communication (Barnard, 2002) this work serves
to communicate a statement about the fast fashion industry by enlighten a
problematic business model that does not take into consideration the once
producing the garments or the effects fast fashion has on the environment.
For instance this will be done by using imagery of the production and the
many different problems of the fashion industry and making it visible, for
example acting upon these following problems:
•
•
•
•
•

•

Slavery
In the global garment industry approximately 80% of garment workers are women, aged 18-35 (Labour Behind the Label, 2018).
Poverty
Minimum wages does not meet the standards of a living wage in producing countries (Labour Behind the Label, 2016).
Chemical pollution
Fashion is the second largest polluter after the oil industry (Conca,
2015).
Textile Waste
The fashion industry is responsible for 85 percent of all textiles that
end up in landfills — about 21 billion tons (Cutter, 2016).
Unsafe working environments
The Rana Plaza factory accident that killed more than a 1,000 and
injured more than 2,500 workers is one of the worst industry accidents
in history (Prakash and Lim, 2017).
Child labour

Layers of consciousness, how much do you see, and how much do you
choose to see? Making the problematic production visible and making the
viewer not look away.
Syfret (2017) discuss that fashion has the ability to serve as a statement
but can also become a hollow offering and for this work it is important to
open the discussion of the effects of the fashion system, however it could
be problematic if the viewer choose not to see the meaning but merely
the other layers. The ambiguity of this work might either open up the
conversation about the fashion industry if the viewer see the problems,
but it could easily also be ignored and that is an interesting part of the
work.
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This work aims to critique how fashion is consumed and sold through
printing images from the dark side of fashion in combination with texts
from advertisements to provoke conversation.

Aim
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Method
Philosophy
Altruism - willingness to do things that bring advantages to others, even if
it results in disadvantage for yourself (Altruism, 2018).

How this could be done is by using Thornquist’s (2010) design method
working with out of context: isolated and misinterpreted applying it to
three different components; the dress, the problem and the advertising
text and combining these together to make a new expression and new
contexts.

In Peter Singer’s Ted talk about effective altruism one question came up
that is important for this work. “How much of a difference can I make?”.
Will this project help the workers in a Bangladesh/Myanmar factory, or
will it reduce chemical waste water from factories? Or is it an important
step in showing the world that young designers graduating from school
is up for the challenge of changing the fashion industry? Altruism in this
work is mainly about tackling a problem that is someone else, striving
for change that improve lives of people that are being exploited for the
fashion industry, taking the side of workers that in this case has no voice
of their own.

In addition to the main three components there are also the materials
of the dresses and what kind of text print that should be applied to the
garments to be considered.
Practical methods
Gather information will be done by watching documentaries, reading
books, reading articles, reading magazines. Collecting material is the
most important part of the method. Build a material bank with materials
and techniques that are sustainable. If there are possibilities with using
old garments, explore that further. The collection will be worked on as
a whole, the different looks need to work together to create the biggest
range possible and this will be done by planning the collection in a board
as seen in figure 13, each garment can be rearranged and tried in different
combinations depending on material samples and results in printing. In
figure 14 the board is shown as a planning method during the process and
it will constantly change.

Theoretical methods
Working with a concept that is suppose to open up a conversation about
the different problems of the fashion industry a design method based on
the result should be applied, to first think about what the collection could
offer people or staring with the desired end result, which is to open up a
conversation about the problems, and then applying the how. As explained
in the Delft Design Guide (van Boeijen et al., 2013).
In order to act upon this world, you need to take a position, which it called “the statement”.
In this statement you carefully define the raison d’être of the final solution: what do I want
to offer people? What do I want them to understand, experience or do?

The raison d’être of this work is to open up a conversation about the problems with overconsumption and fast fashion. To investigate if there is a
way to make people talk about the problem but also to reflect on how their
own consuming is causing the problems. The idea is to make production
visible and to evoke emotions in the viewers by fooling them into liking
images that in the right context is very provocative.

Figure 13, Sketching on board photoshop
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Figure 14, Sketching on board

Ethics
This work must relate to a number of ethical rules. Firstly, when using
imagery of people it is important that the work does not harm any
individual in any way The idea of the project is to open the eyes of
consumers and industry and not to exploit workers in production, taking
a stand to not use any pictures of dead people from factory accidents,
showing any faces of children working in factories, even thought that
might be the strongest way to impact people.

Techniques
For this project digital printing on cellulose fabrics will be important,
sourcing sustainable fibres and digital printing on these. Transfer printing
can be done on polyester materials sources from second hand garments
such as wedding dresses and ball gowns.
Low resolution images to high resolution
Working with low resolution images the following technique will be used
to get a better resolution and as you can see in figure 15, the difference
before and after is shown.

Secondly, by keeping the critique as open as possible and not shaming
one or two companies. This work aims to push for change and the facts
and information about the industry might be collected from different
businesses but there won’t be a direct connection to the collection
deliberately and publicly saying which companies are contributing the
most to these environmental and social problems.

1. Find a picture with semi high resolution.
2. Print the picture i high definition printer on quality paper for
photographic print, A3 size.

3. Scan the prints with 600 dpi as resolution.

Thirdly take all design decisions knowingly what effects they have.
Sourcing materials with a conscious mind making the collection as
sustainable as possible.
Strengths
This work has its strengths in the concept, from the starting point the
concept has been the same and as a result there are a lot of different
combinations (the dress, the problem, the text and the material) that could
work in a collection.
Limitations
In this work the biggest limitations is the images, the quality of the image
has to be good enough to be enlarged and then also to get the biggest
range of problems. Limitation also by sourcing materials and not using
the Swedish School of Textiles supplier for printing materials, but to
source sustainable ones that also should work with digital printing.

Figure 15, from low resolution to high resolution
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Digital printing
When you source the materials you have to prepare the fabrics by hand
in order to digital print on them and shown in figure 16 is the steps of
preparing the materials and digital printing on them. This method will be
applied on all the materials that will be digital printed on.

1. Wash fabrics in 60 degrees.
2. Iron and roll up on fabric roll.

4.

5.

5.

6.

7.

8.

8.Figure 16, Steps of digital printing
9.

9.

3. Prepare paste for digital printing.
4. Wash printing table. Place plastic and tape it to the table, as smooth as
possible or it makes the fabric buckle when drying.

5. Place the fabric on the table and roll on the preparation paste with a
roller, let dry 1-2 days depending on fabric.

6. Roll up on rolls and keep in fabric bag until printing.
7. Print, let dry.
8. Fixate in steamer. Under 3 meters 1 hour is enough.
9. Wash in washing machine with 6 ml Beixon to remove access colours.
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Development
Selecting the material

Selecting the problem

First the idea of using the school lab to make fabric for this project, trying to weave a
sample with lyocell yarn, this was a very successful example until washing it and it became fuzzy, digital printing on it requires it to be washed in high temperatures so this was
unfortunately not an option to take further. Looking for sustainable materials to order
in small batches was a challenge. By using www.HonestBy.com and their supplier list
www.siebenblau.com was introduced to this project. By collecting samples of sustainable materials the material library was completed before starting the printing process,
as you can see in figure 18. To be able to plan the collection as a whole, with a range of
different materials and expressions.

Before starting the digital printing process and cutting down on the unnecessary printed
textiles it was important to have e big range of different problems to choose from and
it was done by researching on the search engines www.pinterest.com and www.google.
com inserting words like: fast fashion, the dark side of fast fashion, fashion pollution,
garment waste, factory workers in fashion. See figure 17 that show a selection of
images that was chosen for this project, these were categorized into these following
groups to have a clear overview: Textile waste, worker safety, sweatshops, child labour,
and pollution.

Child labour

Textile waste
Pollution

Worker safety

Sweatshops
Figure 17, Selection of problems

Figure 18, Material samples
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Selecting the text

Selecting the dress

By researching different media, video documentary, reading books and articles the
collection of useful quotes grew bigger and these were collected on post-it notes in the
workbook as seen in figure 19.

When starting the choosing process of the dresses it was important to have clear
references, the iconic dress was researched and as you can see in figure 21 there is a
selection of dresses that could be used for the collection. The planning of materials was
also linked to the choice of dress and the planning for that is shown in figure 22.

Ruffle dress

Mini dress

Ballon skirt dress
Bow dress

Figure 19, workbook
Sexy dress

Working further in the project there was a need to have a clearer connection to the
advertising side of fashion and the research into fashion magazines, instagram stories by
brand and bloggers continued. This was also a way of getting the typography for each text
print and eliminating one of the steps in the process. In figure 20, the different alternatives
of text are shown.

Velvet dress

Figure 21, selection of iconic dress

FASHION HAUL
Travel in style

Future of Fashion

Figure 22, workbook

Figure 20, selection of advertising texts
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Starting the experiments

In figure 23, there is a collection of transfer printed materials to try the expression of the
different problems. This was a way of seeing how the image could be used on recycled
materials such as wedding dresses and gowns and to quick sketch on materials.
From this experiment one of the prints was successful in the expression. From a
distance it looked like a repeat pattern, but when getting closer you could see that it is
actually something completely different and that is something to work further with. The
samples that was ”too pretty” often only had the very colorful polluted water, it could
be interpreted as something else and for the continuation there is something to bring
in humans or man made structures in every problem so that they are recognizable as
something other than just a print.
The choice to not use pictures of dead people was not clear from the start of the project
but making the actual print was emotionally hard to work with so therefor it was taken
away.
Too pretty

Sucessfull

Figure 24, first line-up

In figure 24, you can see the first sketched line-up made in photoshop. In this line-up the
range of problems is not good enough, there is to many of the of pollution, but for the
continuation of the work, sketching in photoshop is a quick tool to continue with. The
first look had the idea of using the products that actually make the problem and with
denim the pollution of water is the biggest problem. The idea of using the dresses to
emphasis on the luxury was made.

Sucessfull

Figure 23, transfer printed samples
Too brutal
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Development Shop til’ you drop
Shown in figure 25 is a photoshop sketch of the Rana Plaza accident in different ways
and circled are the one that was continued to the experiment stage.

Figure 27 , toile
Figure 25, photoshop sketch

In figure 26 is the process of the first toile and making the long train for the dress. The
first toile was made in a crusched velvet and circled is the problematic fit of the sleeve
part when the dress is so low cut in the back. In figure 27 the sleeves are removed and
the toile is made in a thicker velvet that is more similar to the final material.

Figure 28, photoshop sketch

Figure 29, Half scale test of print

Developing the print for this look was made from sketching in photoshop as seen in
figure 28, on the dress to the left the whole image is used and on the dress to the right it
is photoshopped so that the buildning become more like a repeat pattern which was taken
further in the development. In figure 29 the photoshopped print was tested in half scale
before digital printing on the right material.

Figure 26, process toile
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Figure 30 is showing a test print on the GOTS certified cotton velour. The development
of the print was made in photoshop as shown in figure 31. The red marking shows where
the placement of the print on the front panel so the same pattern piece was used for both
the back and front. Because of the repeat in this dress the pattern is not 100% a match in
the side seam but that does not really show as you can see in figure 32, where they are
placed together after the fabric has been digitally printed.

Figure 30, test digital print

Figure 33, process

In figure 33 the process from printed material cut into pattern pieces for the final look is
shown. For the development of the text print some experiments were done as shown in
figure 34. The chosen technique for this print is blue foil and test of size and placement
of that is shown in figure 35.

Figure 32, final printed piece

Figure 34, experiments text

Figure 31 , final pattern piece
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Figure 35, test of print placement and final print

Figure 38, development neckline
Figure 36, finished garment

In figure 38 you can see the development of the neckline of the dress. There was an
idea to make a straight neckline but for the dress to follow the lines of the hem the
one shoulder style was chosen, it also makes it feel like the building in the print is
”dropping” and reconnect it to the statement shop til’ you drop. The finalized shape is
shown in figure 39.

In figure 36 the final result of the dress is shown. This dress have a very clear vintage
reference and to bring it into a more modern context the decision to redo it was made.
This was done by draping with the already existing dress and use the pieces to make
something new as shown in figure 37.

Figure 37, process
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Figure 39, process

Development Travel in Style

Figure 40, transfer printed material samples
Figure 43, original image

In figure 40 the material samples on recycled material is shown. In figure 41 the dress
used as materil as shown. It is a second hand dress in polyester and will be added to the
”mini dress” and match with the text ”travel in style” as you can see in figure 42.

In figure 43 the original image is shown in comparison to the photoshopped one in figure
44 where it is made in to a repeat pattern to match the minidress. In figure 45 you can
see the pattern pieces that was printed on the second hand dress, they are formed to fit a
A-line model of a dress and all the measurements of the dress was made before printing
it.

Figure 41, original second hand dress

+

+

Figure 44, photoshopped image

=

Figure 42, the idea

Figure 45, pattern pieces for transfer printing

40

Figure 46, process

In figure 46 the process of sewing the dress is shown, first it was stictched on machine in
hem and neckline but for a more expensive look the whole dress was handstitched in all
details. A comparison on that is shown in figure 47, to the left is the handsewn shoulder
strap and to the right the one made on the machine. For this look it was important to
have the finishing very neat when the model of the dress was so simple.
Figure 48, material test

In figure 48 the test of different techniques are shown for the text print. To the left is
samples of a foil print and to the right is tests of pigmentprint and sequins. For this look
it was important the text would be very visable and therefor the gold was chosen to also
reference the party dress even further in the look.

Figure 47, detail
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Development Girl Power

Figure 51, development of the toile

Figure 49, sketch
Figure 52, development of the second toile

This process started with the slip dress with a slit, combining it with the print of the
female factory workers. Figure 49 show a sketched line-up of different prints tried out.
A repeat print was developed as you can see in figure 50 . In figure 51 the first toile is
shown, the fit issue with the cups had to be alterated and you can see that in figure 52.
The figure 53 show transferprints and the transferprints in realtion to the toile tp decide
the scale of the print.

Figure 53 , Transferprinted tests of the scale applied on the finished toile
Figure 50, development of the first all over print
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In figure 54 the print test are shown, the most sucessful test was on the recycled wedding dress because it has a shine to the material which would be a good balance for the
collection.

When the final dress was constructed (figure 57)the print was redone with some alterations. The woman’s face was hidden and the repeat was transfer printed in the exact
measurement of how wide the hip area of the dress so that it would fit with the pattern
in the side seam. In figure 58 transfer printing on the front panel, back panel and cups
separately is shown.

Figure 54, material tests

The dress needed a more clear reference to the iconic dress and a decision to make it into
the ”sexy dress” was made and development of a toile of that is shown in figure 55, the
back is completely open and the neckline is deeper the fit issues in the back had to be
altered in the real material. In figure 56, the final dress is is shown being developed in
the right material, the recycled wedding dress.

Figure 57, final repeat pattern

Figure 55, development of toile

Figure 56, construction
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Figure 58, transferprinting

Figure 61, experiments

In figure 61 you can see tests of the different techniques experimented for the text print.
For this dress the recycled sequins in silver was the best choice because it matched with
the shine of the recycled material, when foil printing the surface it becomes a bit stiff and
printing with pigment print did not work out because of the darkness in the print.
With the placement of the print you can see some tryouts in figure 62, where the both
had a square around the text but shown in figure 63, is the final placement for the sequins
and how the inverted square will be in combination with the bigger word “GIRL” to
create a contrast.

Figure 59, fitting.

On the fitting (figure 59) it was clear that the dress had some issues with fit, and the
solution to that was to open up the sides with a lacing detail and to have two side slits
instead of the on in the front. In this way it would also fit different bodytypes. Lacing
detail and construction of this is shown in figure 60 .

Figure 60, construction lacing detail

Figure 62, placement tryouts text
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Figure 63, final placement text

Development Fashion Haul

Figure 66, Process of inspiration dresses

In figure 66 you can see the development of the inspiration dress, it started out like a ball
gown, turned into a combination of the ballgown and the ruffle dress and ended up in the
balloon skirt dress. In the figure 67, the process of the the different toiles are shown.

Figure 64, Sketched line-up

In figure 64, the sketched line-up show the problem of textile waste and the circled one
was chosen to continue to the next step of making digital printed samples as shown in
figure 65. The material for this dress was a big problem, the red color disappeared in the
linen materials and therefore there is a lot of test to get the deep colors and for the print
to look washed out.

Figure 65, digital print samples on different materials

Figure 67, Development of toiles
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Figure 68, construction of corset

In figure 68 the construction of the corset is shown. To make it fit more body types it is a
classic corset with a lacing in the back.

Figure 70, Final toile

The print on this dress was from the start made into a repeat pattern, but shown in figure
69 is the repeat patterns in comparison to the original one. The choice to continue with
the original image was made so that the different hues of warm tones would come in to
the collection.

Figure 71, Sketch of construction

In figure 70 the final toile can be seen, it was made in a lining material to get a quick idea
of shape. When it is sewn in the right material, a cotton satin the volume of the dress will
change and it will become more volume to enhance the feeling that it is a pile of garments. In figure 71 a sketch of the construction of the dress is shown, it consists of three
panels that are sewn together. In the final print the blue hue was cut out so that the colors
would be more of the warm tones of red and yellow. Shown in figure 72 is the final print,
each panel was printed 140cm wide and it was printed on a GOTS certified cotton satin.

Figure 69, repeat print in comparison to original picture

Figure 72, final print
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Development In full Bloom
Tencel

Thicker linen

Thinner linen

Velour

Figure, 73, digital print samples

Figure 73 show material samples and circled is the chosen material, digital print on thinner linen. For this look the development of the corset was the main focus as you can see
in figure 74, and the construction and fit of the cups is important so there is many small
alterations.

Figure 75, final print

Figure 76, printed skirt process

In figure 75, the final print is shown, it consists of three panels. The skirt was suppose to
be made out of all these panels but the color in the printed ran out and as you can see in
figure 76, two panels was enough, here it is shown without interlining.

Figure 74, toile corset process

47

Figure 77, fitting

In figure 77, the fitting is shown, the length of the dress will be overlooked when the
whole collection is made so there will be variation. Shown in figure 78, is the process of
cutting the corset so the print will match in the seams.

Figure 79, process

In figure 79, you can see the process of choosing the technique for the text. The options
was either glass beads or a yarn. The yarn made a more clear letter and therefor it was
the best choice. In figure 80 the process of the embroidery on the corset is shown.

Figure 78, process

Figure 80, Embroidery on corset
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Development Future of Fashion
The development of this dress was very clear and the toile (figure 81) was with minor
alterations made into the final look. In figure 82 two different samples of digital print of
child labour is pinned to the dress and circled are the chosen print that was developed
further into the final garment. Shown in figure 83, the original print is compared to the
photoshopped print piece, the color was edited and it was made into a repeat pattern so
that it would match in the back of the dress with the seam. The figure 84, show the final
digital printed pieces draped on a dummy. During the fitting (figure 85) the decision that
the bow should be in a contrasting colot so that it really pops.

Figure 81, toile

Figure 84, Final print draped on the dummy
Figure 82, with digital print test on tencel

Figure 85, Fitting

Figure 83, comparison of the original/photoshopped print
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Figure 89, process bow

In figure 89, the process of the bow is shown without interlining. The dress was close to
done but needed a sleeve to balance the bow. Showing in figure 90, how the cap sleeve
was developed for this look.
Figure 86, sketch

Figure 87, printed samples

Figure 86, show a sketch of the contrasting color of the bow. It was important to get the
exact hue and in figure 87, the samples show just how big of a difference it can be. In
figure 88, the samples are compared to the final garment and the circled one was chosen,
nr 10.

Figure 90, process sleeve

In figure 91, two different
foil prints are combined with
the pink. The circled one was
decided for the text print. In
figure 92 , the silver is tried on
the pink linen material.
Figure 91, silver foil print

Figure 88, color samples
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Figure 92, Sample

Figure 93, finished garment

Figure 97, finished print

As you can see in figure 93 this dress is very clearly referencing the vintage dress so
to make it a bit more modern the bow was tried in a different way on this dress as you
can see in figure 94, this did not work because of the dress being constructed in a way
that the bow would be in the same placement and therefore needed to be reworked into
something new to have a stronger statement. In figure 95 there is some examples of
draping with the existing dress and the one circled is the most interesting to take further,
the style of the dress is a bit childish and the one shoulder neckline will come back in the
first look of the collection which make it more coherent.

In figure 96 draping with the existing dress on body is shown and the print being made
for another dress need to have a different scale in order for it to work so decision to
transfer print on the remaining wedding dress material left over from the look Girl
Power was made. In figure 97 the reworked print is shown, it was made longer and the
repeat in the background was duplicated to be able to have the girl in a smaller scale. In
figure 98 the pattern pieces for the transfer print is shown.

Figure 99, transfer printing
Figure 94, draping

Figure 98, print pieces for transfer printing

Figure 100, dress

In figure 99 the process of the transfer printing is shown. Figure 100 show the before
picture of the second hand dress that was remade into a bow as you can see in figure 101.
The print was made smaller to fit to the dress and the decision to have the same kind of
silver foil as before was made as you can see in figure 92.

Figure 96, draping

Figure 95, draping

Figure 101, developing the bow
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Development The next big thing

Figure 105, original image and photoshopped image

In figure 105 the original picture is compared to the photoshopped image. The print in
this one will be focused on the hem of the dress to balance the collection so therefore the
sky part in this print was elongated to have the original print in the hem. On this dress
the print will be over the skirt part and it will have the text ”the next big thing” as you
can see in figure 106. In figure 107 the print swatch are shown, for this dress the perfect
match was the color swatch 19 and in figure 108 the result of the printing is shown.

Figure 102, draping

In figure 102 is the development of the top of the dress. The collection needed a dress
that had a straight neckline so that was developed further as you can see on figure 103. In
figure 104 the dress is shown a dummy with the small alterations to take it further.

Figure 103, seminar

Figure 104, toile

Figure 106, magazine cover
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Figure 107, color swatches

Figure 108, printed skirt

Result
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Result Shop til’ you drop

In this dress the image used is from the Rana Plaza accident and it is matched with a
dress with one shoulder and asymmetrical hemline. The dress is made out of a GOTS
certified cotton velour and the print is digital print. This print is photoshopped to work
with s a repeat pattern to lure in the viewer to thinking that it is just a print and when
you see the side you start to wonder what the print actually is. Added is the text ”shop
til’ you drop” to connect the dropped building and the dropped feel of the dress. The
text is made in foil and it wraps around the hem of the dress so the viewer must go
around the dress to get the whole picture. This is a clear example of how you can lure
the viewer into liking a print to question what they are actually looking at as discussed in the motive and also by having parts of the dress that only look like they have a
repeat pattern.
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Tech pack
INFORMATION
Material: GOTS Cotton Satin
Technique: Digital print
Text print: Foil print

32
16,5

37

87
115
40

45

Final print

Usage of the print

28

6

8
38

Back

6

Placement text
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Result Travel in Style

This dress use the image of workers on their way to the factories. It is transfer printed
on a second hand dress made out of 100% polyester and it is matched with the text
travel in style in a foil print. This dress is very clear in it’s approach, though you need
to see the back in order to get the whole idea of the dress but it works as a way of
intriguing the viewers to explore the dress further. This dress is the most clear one
in the line-up by using so much of the original image untouched and it balances the
collection where some of the other dresses have more edited print.
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Tech pack
INFORMATION
Material: Recycled dress 100% polyester
Technique: Transfer print
Text print: Foil print

handstitched straps
total lenght: 41 cm
with 0.7 cm
handstitched
invisible hem 0,6 cm

28

10

10

15

45

64

7,5
54
6

Final print pieces

15

55

Front

Back

Text print
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Result Girl Power

This dress used the imagery of Myanmar factory workers, it is made into a repeat
pattern to have it as an all-over print, printed on a second hand wedding dress in 100%
polyester. It is matched with the text ”girl power” to connect to the fact that 80% of
garment workers are women. The sequins of the text print are made of recycled plastic
packaging. It is matched with the sexy dress that could be described as a girl power
dress. In this the pattern is really visible from the start, where the workers are clear so
the text in this dress was chosen to not stand out that much but to be a subtle hint to
play on the ambiguity.
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Result Fashion Haul

In this dress the problem is about fashion and textile waste and the enormous amount
of second hand clothing that is thrown away each year. This dress is digitally printed on a GOTS certified cotton satin . This is an example of how the text print can
be added in accessories and therefore it is placed on a shopping bag to emphasis the
overconsumption with the text ”Fashion Haul”. This dress is constructed with a corset
underneath made from 100 % linen. For this dress the image need to be very direct for
the viewer to fully understand and to emphasis the pile of clothes the dress is draped
in the hem to create fold and enhance the feeling of the pile.
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Result In full Bloom

This is an example of the greenwashing technique, when magazines talk about
sustainable fashion they almost always use flowers or the green color. The image used
is from a lake with algae blooming because of the cotton fields being heavily fertilized
nearby. From some angles this dress does not look like it has something else than a
blue and green pattern and that is really interesting. This dress is one of the best one
at fooling the viewer that it is seeing the problem by decorating it with the flowers
and the text instead, playing on the idea of ”greenwashing” as many companies do.
The image is digitally printed on a linen material and matched with the text ”in full
bloom”to emphasis the greenwashing. The flowers are made out of a second hand
dress.
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Tech pack
INFORMATION
Material: Linen
Technique: Digital print
Text print: Second hand yarn + recycled flowers

4,5

16

123 cm gathered

70

123

Front

Back
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Measurements details
4,5

15,5

0,5
10
18

16

5 1,5 4 1

Front

2,5

10

0,5

15

16

8

Back

Final print
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Result The Future of Fashion

In this example the use of the whole image is shown. The image is transfer printed
onto a second hand wedding dress in 100% polyester. The image of child labour is
used in this dress and it was matched with the bow-dress as it could be interpreted as
childish. For this dress the text ”the future of fashion” is printed in silver foil and it
is also connected to the saying that the children are the future. In this dress the text
and image is divided on the front and back to have angles of the dress that could be
interpreted as just a print. The color pink was chosen to play on the blue and pink
combination that is often seen in childrenswear, depending on if it is a boy or a girl
and the bow is made out of a second hand dress.
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Tech pack
INFORMATION
Material: Recycled wedding dress 100% polyester +bow in recycled gown 100% polyester
Technique: Transfer print
Text print: Foil print

Innerseam 28

6

44

44

76
59

59

16

6
18

Front

54

Back

Final print pieces
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Result The Next Big Thing

This dress is made out of 100% tencel and is digital printed with the image of
pollution as a problem. It is matched with the text ”the next big thing” to enhance
the meaning of the next it color. The dress is made into a long gown with a straight
neckline and the text print is a pigment print. In this dress the emphasis on the
problem was placed at the hem to leave the upper part of the dress as close recempling
to a gown as possible. The print is in this dress also the hardest one to read in the
collection as the skirt part drapes and that is interesting as you need to make an effort
to understand the whole dress.
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Discussion
This work has during the process received a lot of positive comments about the ”pretty
prints” and this is very interesting. The idea to make something like the problems
of the fashion industry into something ”pretty” was not the aim but clearly it makes
people interested to talk more about the prints and the actual problem. People seem to
be interested and it is inviting to comment on the prints as a starting point which is a
success. Working and developing the prints has been interesting in seminars it has helped
a lot to be guided by listening to the group. Listening to the group has not meant that
people have been verbal rather than sighing or laughing to know what to continue with.

Has this change the world?
No, is the answer. It has not shaken someone in the way that they would stop buying
from these companies. There is examples of someone actually stating that they really
wanna go shopping after the work has been presented and that speaks to the ambiguity
of this society. Even if it is presented in a different way, or if you know exactly how you
actions are harming others, people just seem to not care.
By posting the collection on instagram the work could be seen by an audience and in
figure 109 the instant reaction from a viewer was”so good!! I want (heart eyes emoji)” It
is an interesting part of this work, she is clearly interested and therefore the possibilities
to open up a conversation about the industry can be started as suggested in the motive.
It can also be discussed if the collection ended up being ”too pretty” or that the viewer
might not see the problem but only the shape and embellishment of the garments.

By using the iconic dress the people that actually buy the fast fashion might be missed
and it would be interesting to see how the project could develop into the more trendy
outfits that really sell, looking into the cash cows of different brands and seeing if the
same ideas could be applied to it. The world of influencers could be a great way to
continue to work and adding it to a more everyday look.
It could also be interesting to see if you could take away the text part of this work. In
every outfit it is clear that it is needed as a comment on the print and to explain what the
dress is about but taking away the print might lead to an investigation on how the actual
image in itself could be worked with, by techniques like pleating an image, or printing
and connecting different images. In this work there was so many elements to add so the
investigation with the image was left out.
By completing this project there is some ideas of how it could be turned into more of a
sustainable collection, the idea of using second hand garments and transfer printing on
them is a very good approach where there is no new material added. The print could also
be explored in some other way that is more sustainable, can you for example print with
left over materials or recycled materials, can you knit a image? There are many ways to
continue this work.
This work was never meant to be turned in to something comercial as it would actually
turn people that already is exploited into a product but more to open up a conversation.
These dresses will serve more like a statement and can be used on the red carpet for
someone that is interested in change, for example, Emma Watson.

Figure 109, instagram comment of the work
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